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further ACID Events
Autumn Fair 3 – 6 September 2006 
Design Clinics: Using Images, Licence Royalty Agreements, Safe Pitching, Registering Your Designs

Top Drawer Autumn 10 - 12 September 2006 
One to One free advice sessions with an IP lawyer   

100% Design 21 – 24 September 2006 –  Design Clinics: 
How to protect your designs - ACID Case Studies – Lighting, Furniture, Fabrics and Flooring

Decorex 24 – 27 September 2006 
Design Clinics: Using Images, Licence Royalty Agreements, Safe Pitching, Registering Your Designs

On January 1st 2006 ACID
revised its joining criteria. 
In accordance with the clause that all new
members will become provisional members for
the first 6 months, we publish a list in each
newsletter of those companies that have joined
the organisation. In the event that there is a
complaint about any of these new provisional
members, please write to the Chief Executive
together with substantiated facts. Hearsay,
rumour or unsubstantiated facts will not 
be considered under any circumstances. 
Any complaints about a provisional ACID member
will be put before a panel comprising ACID's legal
advisor, ACID's Chief Executive and two corporate 
ACID members from a different industry sector. 
If the panel decides that the complaint be upheld
their decision is final and no further
correspondence will be entered into. This panel
will sit twice a year.

ACID’s New
Joining Criteria
for new members

ACID Events
DESIGN COUNCIL, LONDON  26 September 2006 17.00 - 19.00

Staying ahead of the "design" game in today’s competitive world is a major challenge
made increasingly difficult by the threat of design theft – globally. The rise in
indiscriminate copying means all designers need to be vigilant and aware of their rights.

Hear from Robin Webb (Director of Trade Marks and Designs) the Patent Office about The
Vision - A Patent Office for the 21st Century?

PLUS... Tim Phillips, author of the book "Knock Off" will give a fascinating insight
into counterfeiting, one of the fastest growing industries in the world worth more than
$500 billion, or 7 per cent of the world’s trade. He will expose the truth behind the fakes
and uncover the shocking consequences of dealing in counterfeit goods.  Tim Phillips
shows that counterfeiting isn’t a victimless crime; it is an illegal global industry
undermining the world’s economies

Also, Ann Gobetto of OHIM will be talking about the importance of design protection and new, improved
design laws with the registered Community design from OHIM. Ahead of the Gowers Report, due to be
published in October, Dids Macdonald, ACID’s Chief Executive will outline the key points in her submission for
an IP framework for the future. The event will include a panel discussion.  

DON’T MISS OUT ON THIS EVENT!... 
TO RESERVE YOUR PLACE NOW, PLEASE E.MAIL: help@acid.uk.com

DESIGN - “Protect it, or forget it!”
at the Design Council, 34 Bow Street, London WC2, followed by network opportunities and drinks/refreshments.
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gower report
update

CBI chief reinforces 
ACID’s lobbying 
objectives

In a recent statement issued on May 9, 
Sir Digby Jones, Director General of the
CBI, has called for the formation of a

cross-department organisation, overseen by
a dedicated Minister for IP. He stated,
"If the Government is committed to an
enterprise economy, as it consistently
claims to be, it should appoint a Minister
for IP – as knowledge is becoming
increasingly vital to the future success of
the UK economy". 

Dids Macdonald, ACID’s CEO welcomes this
positive move by a leading voice
representing British industry and
commented, "I am delighted that there is a
call for IP protection and exploitation to
be given a higher profile. In my open
letter to the Chancellor of the Exchequer,
on behalf of ACID members in January
concerning IP issues, I called for the
appointment of a Government Minister –
Managing Intellectual Property, reporting
directly to the Prime Minister. A dedicated
Minister would ensure that there is a
coordinated effort to make intellectual
property and exploitation a national
priority.  IP theft costs UK businesses
billions of pounds and weakens the
economy. Let’s take intellectual property
to the heart of Government so that
strategic decisions can be taken at the
very top level to protect our innovation,
both at home and abroad for this
generation and the next". Macdonald’s
letter to the Chancellor formed part of her
submission on behalf of ACID members to
the Gowers Report calling for tougher
penalties for design infringement.
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news

Sir Digby Jones

Dear ACID member

New, exciting legal offer to members 

THE NEW ACID ACCREDITED LAW FIRM INITIATIVE

Dids Macdonald
Chief Executive, ACID

During the past few months, ACID has reviewed its legal offer with the objective of providing a much broader service to its
diverse membership. We recognised that, to progress as a leading trade and lobbying organisation, we needed to alter our
current legal offer to ensure that comprehensive legal advice is available to every category of membership at a level that is
appropriate to the size of the member company. It has been acknowledged that whilst the current legal partners have a high
level of expertise and experience in design law and enjoy a status as a leading city law firm, their legal services are only
realistically affordable by the higher category members of ACID.

ACID prepared a legal tender document with a view to attracting responses from existing and new legal partners.  A short list
was created and three new legal partners have been selected. Hammonds, led by Patricia Jones for corporate members, DMH
Stallard led by Tim Ashdown who will support our medium sized enterprises and Niall Head Rapson, who will provide our start-
up and small businesses with IP support. However, all ACID members are free to choose any of the legal partners or use
their own IP solicitors. With this exciting new legal offer to membership, we will be able to provide ACID members with legal
partners who will support members in different geographical locations in the UK, not only with legal help but also with
workshops and seminars on the practical aspects of protection and exploitation. With a legal advisor for start-ups and small
businesses, medium enterprises and the provision of legal services appropriate for ACID corporate members, members will also
have access to a network of IP specialists not just in major European capitals but also from a soon to be developed legal offer
in China.

All ACID legal partners will be recognised by a distinctive logo signifying that they are ACID Accredited Law Firms (ALF)
who will offer initial free advice on contentious and non-contentious issues. For start-ups, there will also be more choice
whereby they can consider monthly payment options, no win no fee arrangements as well as the traditional method of charging.
All ALFs will offer the following range of services for the legal aspects of Intellectual Property:

● Securing Intellectual Property Rights 
● Commercial Agreements 
● Intellectual Property Enforcement
● Intellectual Property Audits (corporate members only)
● Intellectual property strategies within design management
● Design and trade mark registrations  

Other Legal Services: Business is not just about Intellectual Property but all of the other issues which surround business.  
The ACID Accredited Law Firms will also assist in the provision of a wide range of legal advice on the following matters:

● Employment
● Company work including equity investment into business, share sales, flotations, 

company secretarial work,asset sales
● Commercial contracts
● Debt Recovery
● Alternative Dispute Resolution
● Mediation
● Property

ACID Legal Hotline – change in operation. All calls to the ACID legal hotline (0845 230 5742) will be directed through to a
central legal hotline reception and the nature of the request will be noted. If it is a contentious matter, all members will be asked
to complete an Infringing Purchase Information Sheet (IPIS). This is a fact gathering exercise which will normally enable an ALF
to give an opinion on the legal merits of a case and advise upon a course of action. Maximising the initial free period of legal
advice is essential. ACID members may take that advice and continue to work with an ALF or may take this free advice and
instruct a lawyer of their choice. ALF’s will offer a preferential rate for ACID members. At that time ACID will send an article
about money laundering which will outline the documents which need to be gathered before members are able to instruct a
lawyer. This is mandatory for all clients wishing to instruct a lawyer, whether they are ACID members or not. As time is usually
of the essence, if the ACID member has this information readily at hand, it will save expensive legal time having to follow up
with the ACID member directly. 

If the call to the ACID legal hotline is regarding a non-contentious matter, ACID will ask that the request is written down and
emailed to: legal@acid.uk.com. This will help the ALF respond in a specific manner to the exact request made by the ACID
member. The email will then be passed to an ALF for a reply. All replies, so long as they are not on a confidential basis, will be
archived so that a library can be built up for use by ACID members in the future to cover all aspects of legal advice. This will
be available online.

The new ACID legal offer will be fully operational and launched on August 1. All ALFs have received 
training about ACID’s systems and processes so that a coordinated, new and exciting legal offer is available 
to all members of all sizes and on a wide variety of related commercial aspects of IP.

I would like very much to welcome the new teams and I feel very excited that we now have a 
comprehensive legal offer which will satisfy the needs of all our members from 
start-up to multi national.

I would also like to take this opportunity of thanking Simon Clark personally for the unfailing 
enthusiasm and commitment to his work with ACID over the years. His sage advice has helped to 
steer the organisation into what I believe is an excellent foundation for the next period of growth. 
I would also like to thank Simon’s team at Berwin Leighton Paisner - Gavin Llewellyn, 
Caroline Barber and Toby Headdon for their valuable support as ACID’s associate lawyers.
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ACID has received huge support from
editors and journalists, who put the
subject of intellectual property
awareness high on their agenda and
continually feature success stories,
initiatives, concerns and warnings
against the potential devastation of
intellectual property infringement. 
A media supporter campaign has
been launched with key design
publications to underpin this strategy.
Design Week, Cabinet Maker,
Contract Flooring Journal, Fabrics and
Furnishings, Gift Focus and Grand
Designs are all MEDIA Supporters of
ACID.

Together we are
helping to create
awareness and a
safer commercial
environment for all!

ACID (Anti Copying In Design) members Astro Lighting
are no strangers to design right infringement and,
during a walk through The Lighting Show at the NEC,
Birmingham in January this year discovered that Saxby
Lighting Limited were offering for sale what appeared
to be two look alike light fittings called "Arad" and
"Ollah" designs, which Astro considered to be copies of
its "Curve" and "Mariner" light fittings. 

Designer James Bassant created the designs whilst working for
Astro in 1999 and 2001 and they were first marketed by Astro
in 1999 and 2002, respectively. Clearly it was easy to assert
Astro’s design right ownership because, as a design led
organisation, they keep very detailed records of all designs
produced by their designers so a design audit trail was in place
to substantiate their claim.

One of the advantages of having specialist legal help at an
ACID Accredited exhibition is an onsite positive legal resource
available to all exhibitors and, as a result, it is very much easier
to take fast track action there and then to protect designs and
prevent look-alikes being actively marketed and sold through
the exhibition venue. The immediate result was that Saxby
agreed to cease selling the Arad and Ollah designs and,
fortunately, confirmed that only about 200 items had been
sold.  Despite the fact that Saxby did not admit liability, they
also provided undertakings to Astro and paid Astro’s legal
costs.  Key to the settlement agreement was Saxby’s disclosure
of the name and address of its supplier.

astro
sees the light!

Curve

Mariners

ACID comment:

"Having specialist legal
help at an ACID
Accredited Exhibition is a
positive resource to all
exhibitors and, as a
result, it is very much
easier to take fast track
action there and then to
protect designs and
prevent look-alikes being
actively marketed and
sold through the
exhibition
venue".

Since Astro Lighting was founded in 1997 by John Fearon and
James Bassant, the company has gone from strength to strength
to become one of the leading names for contemporary lighting
in the UK. With its own in-house design and development team,
Astro Lighting ensures that all products are designed and
manufactured to the most rigorous quality standards. Astro
Lighting’s product range consists of illuminated mirrors,
bathroom lighting and spotlights, as well as exterior, wall and
ceiling lights.

www.astrolighting.co.uk 
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IP matters

Following a hugely successful first event, HI Design provided what 97% of
delegates agreed was an effective business platform for the Hospitality Interior
Design industry. Senior executives of 39 design practices and leading hotel groups
operating across Europe, the Middle East and Africa, and 33 leading, innovative
interiors suppliers from all over the world were brought together for a productive
and inspiring, though busy, couple of days of meetings, seminars and networking.
Delegates included the likes of Hirsch Bedner, WATG, Plasma Studio, JOI Design,
Hotel Design Inc, Scott Brownrigg, Accor Group, Intercontinental, Shangri-La,
Rezidor SAS amongst many others. 

During one of the lecture sessions at the
packed international lecture held at Hi
Design’s Hospitality Conference,
Stockholm, June 2nd - Dids Macdonald
claimed ‘It is still a "dog eats dog"
marketplace with many people ripping
each other off, even though cutting edge
design is considered a market
differentiator’.

So what are the rules and
what are the issues?
There is a fine balance to be brokered
between cost versus creativity and there
are many considerations, not least design
and product protection, budget
parameters within the purchasing
function, risks of legal challenge if copying
takes place and health and safety
implications when specifying knock off
designs. How can the status quo be
balanced so that all win out and design
and originality do not become the victims,
disincentivised to keep innovating by the
threat of copying? 

Specifier credibility – are design groups
and architects being transparent about the
potential pitfalls of responding to tender?
Is there a responsibility to fellow creators
i.e. to make them aware of what is
involved in the procurement or purchasing
function and that if a product is selected it
may be subject to a procurement or
budget decision further down the line
involving cross tendering? In hospitality
design briefs – how honest are they? Are
budgets being clearly defined so that
design groups can realistically create and
specify within budget parameters  whose
budget goal posts do not change further
down the line? At the procurement
purchasing stage, is there awareness that

by taking a product or design that belongs
to an originator elsewhere and going to
different suppliers to provide more cheaply
and possibly have a look-alike produced,
that they may face legal challenge? 

Are designers and manufacturers doing
enough to raise IP ownership awareness at
the tendering stage? And what is the law?
– are all stakeholders aware of the law that
applies in all jurisdictions? There has been
a tremendous improvement in European
design law, it is very much easier to make a
challenge and people are becoming much
more aware. How can you avoid legal
challenge? – there are some very simple
steps a procurement or purchasing
function could adopt so that they can
reduce the possibility of legal challenge. 

If "design" is acclaimed by many to be one
of the most important aspects within the
hospitality sector then all players in the
equation have a responsibility to respect
the creativity that brings new ideas alive.
An idea can turn into dust or magic
depending on the talent that rubs against
it, and often it is that idea that can be the
catalyst for success or failure within the
industry – it deserves respect. So what are
the answers and what are the specifier
credibility challenges to design groups and
architects? Obviously there are many
design groups and architects who work
within and respect professional and ethical
practices. But there are many situations
where specifier credibility may be brought
into question by actions of third parties
further down the line, possibly at the
purchasing and procurement stage, for
which they may have no responsibility.
Clearly the net result is that designers and
manufacturers may be reluctant to
respond to a project within the hospitality

Cost V Creativity

sector in the future and this could erode
specifier credibility within the industry.

How many of us are seduced
by the dangling of the carrot
but how many take
responsibility for professional
dangling of the carrot?
Clearly legal issues, not supporting original
design, not providing assurances to design
originators and safety issues with potential
client liability, can erode specifier
credibility. What could be done? Maybe
designers and manufacturers could be
more closely questioned on budget
parameters and economy of scale.
Specifiers could agree to only select
product within clearly defined budgets
therefore NOT jeopardizing relationships if
product is not subsequently selected. Is
there scope for more professional
responsibility to explain to the designer or
manufacturer the reasons why a product
that has been put forward has not been
selected!

On the question of hospitality design brief
responsibility, maybe assurances could be
given to specifiers that, following the
acceptance of a design scheme, should
there subsequently be budget changes or
restrictions, that they will go back to the
originator first before going elsewhere.
This would empower the specifier or
design group to explain and communicate
the process more positively and
transparently at the tender stage. It would
also give the designer and manufacturer
the option to opt out at that stage if they
were not prepared to proceed on that
basis therefore saving all involved time,
expense and possible legal challenge. It

How many 
of us are 
seduced 

by the 
dangling 

of the 
carrot?

It’s vital that 
we acknowledge
our sources.
Copyists never
own up to it...
That’s the
difference!

Protection from the budget squeeze-



5

would also go some way in demonstrating
the acknowledgement and support of
original design and ensure that all are
aware of the system from selection to
order. 

What are the rules versus reality in the
procurement or purchasing function?
Every procurement or purchasing
stakeholder is empowered to comply with
both the letter and spirit of the law of the
country in which they practice.  Most will
be a member of a professional body who
adhere to strict CSR which include
environmental responsibility, human
rights, equality and diversity, a
commitment to improve performance in
relation to fairness to all, corporate
Governance, sustainability, impact on
society, ethics and ethical trading -
activities transacted with due regard to the
needs and challenges of all involved
parties.

Increasingly, the purchasing function is
under attack because designers are more IP
savvy, litigators are hungrier and health
and safety issues are also a real IP
infringement issue. Are designers and
manufacturers doing enough to protect
themselves and to raise awareness? After
all it takes time and sweat equity to bring
a product to market. ‘Protect it, or forget
it!’ was the key message and designers and
manufacturers were urged to:

1. Create a design audit trail

2. Sign and date all design work

3. Record your ideas and designs

4. Register your rights RCD (Registered 
Community Design) www.oami.eu.int

5. Record all 3rd party design 
involvement/ACID design register

6. Record design discussions

7. Always insist on signed agreements

8. Confirm design-meeting discussions in
writing

9. Confirm your IP rights ownership

10. If products are not accepted, always 
request that sampling and design 
proposals are returned. After all, it is 
the designer and manufacturer who 
own them!

And what is the law? It’s about ownership
and use. "Good people do not need laws to
tell them to act responsibly," according to
Plato, "while bad people will find a way
around the law". 

Recent improvements to European design
law mean that there is now access to a
registered Community design offering cost
effective protection in 25 member states.
As the inventor Trevor Baylis said, "No-one
will pay you for an idea, but they may pay
you for a piece of paper which says you
have an idea!" Being in possession of a
registered Community design (RCD) gives a
monopoly right and you therefore don’t
have to prove copying.

And finally, the ten billion dollar question,
where do you draw the line between
copying and following a trend? The
bottom line is that most copiers would say
that there is little scope for originality
whilst most true designers would say there
is a whole creative world out there just
ready to grasp! The subject is very neatly
summed up by Adrian Shaughnessy in a
Design Week article entitled "So when is a
copy right?" when he says "It is acceptable
to borrow from others so long as we make
something new out of it. It is also vital that
we acknowledge our sources. Copyists
never own up to it. That’s the difference."

The session concluded with offering 
some simple advice about how to avoid 
legal challenge.

DON’T USE COPIES OF SOMEONE ELSE’S 
DESIGNS – there are very few loopholes remaining so those 
intent on taking action will find it relatively easy.

DON’T INSTRUCT SOMEONE ELSE TO COPY 
DESIGNS – Basically, by instructing someone else to copy on 
your behalf, you are as liable as they are.

DO USE REPUTABLE SUPPLIERS AND ASK FOR 
INDEMNITIES AND CHECK THE DESIGN’S 
ORIGINS – for example a mill producing a fabric for which 
they do not know the origins will be liable so it is sensible to 
seek an indemnity including a statement that they have not 
copied the design from a third party.

DON’T TRY TO SKIRT AROUND EXISTING LAWS –
Design laws have been strengthened and there is much more 
awareness about ownership.

DO EMPLOY DESIGNERS TO PRODUCE 
ORIGINAL DESIGN AND EDUCATE BUYERS ON 
THE EXISTING LAWS – A company is liable for the acts of 
each of its employees. Often it can take just one buyer in a large 
organisation to cause considerable, irreparable damage to the 
reputation of that business.

DO COMMISSION DESIGNS DON’T COPY – 
Frequently, young and new designers do not have the 
purchasing or manufacturing capability to respond to tenders 
on an equal basis. But what’s wrong with commissioning a 
design and paying a royalty? In this situation it is win win all 
around. For hotel owners, specifer, purchasing and, of course, 
the end user – design led original products at affordable price 
levels.

DON’T DEFEND LEGAL CASES 
JUST FOR THE SAKE OF IT – 
the longer a law suit lasts the higher the legal costs.

DON’T ARGUE THAT DESIGNERS CAN’T AFFORD 
TO SUE YOU – Many lawyers now work on a No Win No fee 
basis and IP legal expenses insurance is now readily available, 
such as the new ACID/REACT scheme.

DO SIGN THE ACID SPECIFIERS CODE – 
drawn up to encourage all reputable design buyers to sign.

DO BE DIFFERENT, 
BE ORIGINAL...
"Commission it Don’t Copy it!" –
if design and originality is to survive, it must be 
supported by ALL stakeholders.

By addressing the health and safety issues surrounding some IP theft,
by looking at product liability and addressing the real possibility of legal
challenge if knock offs are used, there are safeguards for all. Design =
Value should be a key USP for all. If the hospitality sector uses design as
a key market differentiator, then all need to be seen to actively support
designers and creatives who bring originality and cutting edge design
to the hospitality sector. So how can everyone win? Designers and
manufacturers need to look at creating different price structures to
respond to market needs. All buyers should consider supporting original
design and then no one gets sued. Everyone, to a greater or lesser
degree is an end user, so all would reap the rewards of acknowledged
design, acknowledged quality and acknowledged product safety. It
could be a win win all around. 
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legal matters

ACID IP support 
from local to global for all!

A new and dynamic ACID legal offer from local to global,
providing specialist IP legal advice for start-ups, small and
medium sized enterprises and corporate ACID members has
been launched and will take effect immediately.

ACID has reached a critical stage in its
growth and the engine that has driven
this change is feedback from
membership (ranging from start-ups to
multi nationals) requiring a more
comprehensive menu of legal options
from which to select the support they
need. Now that we have the additional
backing of a fabulous, cost effective
new legal protection insurance cover,
ACID is beginning its next journey into
broadening the scope of influence and
consolidation of its high profile and
hard-hitting brand of deterrence
against copying. 

The successfully selected new intellectual
property teams, recognised by the
significant ACID Accredited Law Firm logo,
are from Hammonds, for corporate ACID
members, DMH Stallard for medium sized
enterprises and McDaniel & Co for start
ups and small enterprises. Patricia Jones.
Head of IP at Hammonds, Manchester said,
"With the support from a network of
National, European and Chinese partners,
Hammonds’ can bring a continuity of IP
service to meet the needs and challenges
of ACID’s corporate members. We are one
of the few law firms to have a stand alone
advocacy department of highly
professional, tenacious and experienced
advocates, with commercial acumen,
respected by the Bar and the judiciary". 

Medium sized enterprises can rely on
advice from DMH Stallard. Head of their
Intellectual Property Team is partner Tim
Ashdown who comments " Our IP lawyers,
based in London and the South East, are
friendly, commercially astute and
passionate about the work they do for
clients. The Team has a track record in
settling IP cases at an early stage and
adopts strategies from the outset to
achieve a swift outcome."

Many start-ups and small businesses are
already using the "niche" services of Niall
Head Rapson, Head of IP at McDaniel &
Co’s law firm. Niall, commenting on his
work with ACID members said, "As a
Newcastle based specialist firm with low
overheads, I’m already enjoying
establishing relationships with some of
ACID’s truly innovative small, design led
businesses. The most important aspect for
me is connection with entrepreneurs with
whom I can build a level of proactive
support.

KARIM BOUZIDI
What is your
favourite piece
of music?
Unfinished
Sympathy by
Massive Attack.

What is the best
book you have
ever read?

Hitchhikers Guide to the Galaxy by Douglas
Adams although my favourite children’s
book is the Three Musketeers by Alexandre
Dumas, and if I’m honest it is still my
favourite book.

Why did you become an IP solicitor?
With my total lack of artistic talent it was
the closest I could get to being part of the
creative process.

What do you think you can bring to
ACID members? A passion for the law
and the creative industries.

What initiative/service would you
like to introduce to ACID members?
Greater opportunities for meeting fellow
members in their local area.

If you weren’t a solicitor, what is
your ideal occupation? Nightclub DJ.

How would your friends describe
you? Over enthusiastic.

What is the quality you admire most
in others? Loyalty.

What is the quality you admire most
in designers? Open mindedness.

What is the most challenging thing
you have ever done? Persuade my wife
that marrying me was genuinely a good
idea.

Who would you like to have an
impromptu cocktail with, partners
apart? Would desperately like to be
original but it has to be Nelson Mandela.

What’s the best piece of advice you
have received? Not to worry about
work too much.

What’s the worst piece of advice you
have ever received? Not to worry about
work too much.

Who do you most respect as a role
model

a) Professionally?
b) Personally? My father for both

SARAH BIRKBECK
What is your
favourite piece
of music? Otis
Redding’s Sitting
on the Dock of the
Bay.

What is the best
book you have
ever read?

Recently... We Need to Talk About Kevin by
Lionel Shriver.

Why did you become an IP solicitor?
To make an honest living out of a
thoroughly enjoyable job!

What do you think you can bring to
ACID members? An ability to think
outside the box.

What initiative/service would you
like to introduce to ACID members?
I want ACID members to feel they can
work in partnership with us so we can
combine our respective skills and expertise
to best effect. I would like to meet as
many members as possible face to face so
we can develop a mutual understanding. 

If you weren’t a solicitor, what is
your ideal occupation? I would quite
like David Attenborough’s job, but don’t
fancy my chances! 

How would your friends describe
you? Calm and collected. Possibly a bit
stubborn at times!  

What is the quality you admire most
in others? Self-belief.

What is the quality you admire most
in designers? Flair!

What is the most challenging thing
you have ever done? Trying to pick just
one book and one piece of music as my
favourites was pretty hard! 

Who would you like to have an
impromptu cocktail with, partners
apart? John McEnroe.

What’s the best piece of advice you
have received? You always have room
for dessert. 

What’s the worst piece of advice you
have ever received? You always have
room for dessert. 

Who do you most respect as a role
model

a) Professionally? I admire
entrepreneurs - anyone who has enough
vision, drive and the will to take the risks
to make something successful happen.    
b) Personally? My parents

TIM ASHDOWN
What is your
favourite piece
of music? Elgar’s
"Enigma"
Variations: Nimrod. 

What is the best
book you have
ever read?
Difficult.  My

current favourite is "Goodbye to all That"
by Robert Graves.

Why did you become an IP solicitor?
My first taste of IP came when, as a young
litigator, my firm was instructed to defend
an $80m patent infringement claim in
relation to flight simulators (Rediffusion
Simulation Ltd v. Link Miles Ltd [1993]).  
I became passionate about IP and have
never looked back.

What do you think you can bring to
ACID members? Solutions which add
value to their business.

What initiative/service would you
like to introduce to ACID members?
IP watching services.

If you weren’t a solicitor, what is
your ideal occupation? Professional
golfer.

How would your friends describe
you? You’ll have to ask them (if you can
find one prepared to talk).

What is the quality you admire most
in others? Integrity.

What is the quality you admire most
in designers? Their creativity.

What is the most challenging thing
you have ever done? Raising my
children.

Who would you like to have an
impromptu cocktail with, partners
apart? Peter Kay.

What’s the best piece of advice you
have received? Listen.

What’s the worst piece of advice you
have ever received? Liver doesn’t taste
the same as it did at school.

Who do you most respect as a role
model

a) Professionally? The Chairman of DMH
Stallard, Derek Sparrow.
b) Personally? My Father
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NIALL HEAD
RAPSON

no artistic talent and I find the ability to produce stunning eye catching work a
remarkable gift.

What is the most challenging thing you have ever done? Setting up my
own law firm with my wife.  It has taken us out of the comfort zone of being
employed by someone else.  

Who would you like to have an impromptu cocktail with, partners
apart? Nelson Mandela.  His ability to forgive after the conflict has been a
revelation and roadmap others should follow.

What’s the best piece of advice you have received? Keep it simple

What’s the worst piece of advice you have ever received? Things take care
of themselves.  They don’t, you have to make it happen.

Who do you most respect as a role model

a) Professionally? My old managing partner at Eversheds, John Sarginson.  He
was up front with people, well organised and he never let what had happened in
the past affect matters going forward.
b) Personally? Probably Rob Andrew.  He was my childhood hero and I was lucky
enough to be a playing member at 2 of the Rugby Clubs he played for.  He made
the most of his talent, practised hard and succeeded in spite of all the criticism he
received.

KAREN WILLIAMS
What is your
favourite piece
of music?
Rachmaninoff's
Variations to
Rhapsody on a
Theme by Paganini.

What is the best
book you have
ever read?

Atonement by Ian McEwan.

Why did you become an IP solicitor?
For the intellectual challenge and wanting
to help those with the ideas to reap the
rewards.

What do you think you can bring to
ACID members? Pragmatic, down-to-
earth commercial approach.

What initiative/service would you
like to introduce to ACID members?
Strategic IP advice – how to maximise the
protection and commercial exploitation of
ideas.

If you weren’t a solicitor, what is
your ideal occupation? Wildlife
photographer or RAF pilot.

How would your friends describe
you? Loyal, genuine.

What is the quality you admire most
in others? Determination.

What is the quality you admire most
in designers? Bravery and individualism.

What is the most challenging thing
you have ever done? Learning to sail
and be a mum.

Who would you like to have an
impromptu cocktail with, partners
apart? Liverpool Football Team.

What’s the best piece of advice you
have received? You can do anything.

What’s the worst piece of advice you
have ever received? Being academic is
what counts.

Who do you most respect as a role
model

a) Professionally? Ellen McArthur.
b) Personally? My mum

MARK HERITAGE
What is your
favourite piece
of music? "Night
Time (Is the Right
Time)" by Ray
Charles. 

What is the best
book you have
ever read?

"Farewell My Lovely" by Raymond Chandler.

Why did you become an IP solicitor?
The variety of people and industries I
encounter as an IP solicitor are a
permanent source of fascination.

What do you think you can bring to
ACID members? A real enthusiasm to
find out more about their business and
products.

What initiative/service would you
like to introduce to ACID members?
To help members understand how IP law
applies to their business.      

If you weren’t a solicitor, what is
your ideal occupation? A Teacher.     

How would your friends describe
you? As a self-educator and self-
motivator.  

What is the quality you admire most
in others? Perseverance.  

What is the quality you admire most
in designers? Bravery and individualism

What is the most challenging thing
you have ever done? Repairing a
motorbike in the rain at 3am with no tools
and no idea how to repair a motorbike. I
got there in the end. 

Who would you like to have an
impromptu cocktail with, partners
apart? Leonardo da Vinci. 

What’s the best piece of advice you
have received? To tour the Finnish lakes
over midsummer by canoe - two weeks of
twenty-four hour sunshine.

What’s the worst piece of advice you
have ever received? To tour the south
of France in high season and "book hotels
along the way". 

Who do you most respect as a role
model

a) Professionally? My first supervisor as
a trainee solicitor, for injecting a good
dose of humour into a serious job. 
b) Personally? Martin Luther King. 

PATRICIA JONES
What is your
favourite piece
of music? Handel,
Saraband.

What is the best
book you have
ever read? Love
in the Times of
Cholera, Gabriel

Garcia Marquez.

Why did you become an IP solicitor?
Having been a scientist, I appreciate
innovation and creativity. I wanted to help
companies get the value they deserve out
of their creative efforts.

What do you think you can bring to
ACID members? Pro-active, cost-
effective, commercial advice. A solution to
a the problem.

What initiative/service would you
like to introduce to ACID members?
Strategic IP advice, how to use IP rights to
create a legitimate business monopoly
coupled with a cost-effective enforcement
policy.

If you weren’t a solicitor, what is
your ideal occupation? What I was
previously, a scientist!

How would your friends describe
you? Fun to be with.

What is the quality you admire most
in others? Loyalty.

What is the quality you admire most
in designers? Creativity, flair.

What is the most challenging thing
you have ever done? The Krypton
Factor Assault Course!

Who would you like to have an
impromptu cocktail with, partners
apart? Newton, Sir Alex Ferguson, Colin
Montgomerie.

What’s the best piece of advice you
have received? Keep your head still
(when playing golf).

What’s the worst piece of advice you
have ever received? At that price you
can't go wrong………

Who do you most respect as a role
model

a) Professionally? Lord Woolf for his
reforms to the legal system.
b) Personally? Marie Curie.

RACHEL NEWTH
What is your
favourite piece
of music? Strauss’
Radetzky March.

What is the best
book you have
ever read? Pride
& Prejudice by Jane
Austen.

Why did you become an IP solicitor?
Because IP is a challenging and exciting
area of law.

What do you think you can bring to
ACID members? My enthusiasm for IP!  

What initiative/service would you
like to introduce to ACID members?
To deliver IP advice to members in a clear,
concise, straightforward way.

If you weren’t a solicitor, what is
your ideal occupation? Interior
Designer, I studied interior design at night
school.

How would your friends describe
you? Loyal and a good listener.

What is the quality you admire most
in others? Integrity.

What is the quality you admire most
in designers? Flair.

What is the most challenging thing
you have ever done? I completed the
three peaks challenge, which involved
climbing Ben Nevis in Scotland, Scafell Pike
in England and Snowden in Wales in under
30 hours.

Who would you like to have an
impromptu cocktail with, partners
apart? The Prince of Wales.

What’s the best piece of advice you
have received? Live life to the full.

What’s the worst piece of advice you
have ever received? It’s a good idea to
abseil off a100ft cliff in the Lakes in the
driving wind and rain as it’s character
building.

Who do you most respect as a role
model

a) Professionally? Cherie Blair.
b) Personally? Elizabeth I

What is your favourite piece of music? Flight of the Valkyries

What is the best book you have ever read? Lord of the Rings (read it 3 times)

Why did you become an IP solicitor? I have a degree in Biotechnology.  It was
a natural progression once I had decided to transfer to the legal profession

What do you think you can bring to ACID members? I have worked at some
of the largest firms in the country and have the benefit of that experience.
Combined with a new approach to providing legal services by allowing clients the
option of spreading their payments over a longer period of time, I can provide
excellent advice cost effectively.  This helps Client’s cash flow and ensures they can
budget effectively which will help them maximise the value they can achieve from
their intellectual property rights.

What initiative/service would you like to introduce to ACID members?
The monthly payment plan

If you weren’t a solicitor, what is your ideal occupation? A professional
cricketer.  Unfortunately a lack of talent forced me into my current occupation.

How would your friends describe you? You would have to ask them that.
Hopefully it would be good.

What is the quality you admire most in others? Not giving up.

What is the quality you admire most in designers? Their creativity.  I have



As the exhibition season looms ahead in September, sensible
precautions ahead of and during exhibitions can help to ensure that
all the valuable exposure you gain for new products need not put
you or your company at risk from IP theft.

Exhibitions are one of the most valuable marketing venues but they
can also be vulnerable to copying - taking a
few simple steps to protect your designs and
products can make the difference and
maximise the returns in the design and
investment of new product.
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ACID SAFE PITCH KIT- CAN YOUR BUSINESS AFFORD TO BE WITHOUT IT?

ENSURE YOU HAVE DOCUMENTATION TO PROVE THAT YOU OWN THE
COPYRIGHT/DESIGN RIGHT OR HAVE A LICENCE TO MARKET THE GOODS THAT APPEAR
ON YOUR STANDS. REMEMBER, LICENCES MAY BE LIMITED BY TERM, TERRITORY AND
MEDIUM/TYPE OF PRODUCT.

MAKE SURE THAT THIS INFORMATION IS EASILY ACCESSIBLE.  IN ANY DISPUTE THE ONUS
IS ON THE COMPLAINANT TO BE ABLE TO PROVIDE EVIDENCE OF OWNERSHIP,
ORIGINALITY AND DATE OF CREATION. 

Consider applying for a registered Community design (RCD) before any exhibition. The
RCD provides designers with the choice of both an unregistered Community design
(UCD) and a Registered Community Design (RCD). One application for a RCD will provide
effective protection for up to 25 years in every EU Member States. 

a) It is very difficult to take action at an exhibition if there is no design audit trail or 
evidence to support UCD or a registration certificate available to support RCD. 
Applications can be made direct to email; information@oami.eu.int 
(www.oami.eu.int). It serves as a deterrent against infringement. It is a rapidly 
obtained right with few formalities. 

Deterrence is a key weapon. Always communicate your anti copying policy on your
marketing material, product labelling. "All intellectual property rights are and will remain
the property of (insert you name). Any infringement of these rights will be pursued
vigorously". 

A simple spiral notebook for collecting business cards is invaluable for providing vital
evidence if, in the future, you are unlucky enough to be copied. Don’t forget to include
the date, time and any action points or sampling given or promised. Remember –
always ask for a business card – at a trade only show all visitors should identify
themselves to you upon request.

Do you have a No Photography policy? Remember in the age of digital cameras your
designs can be across the other side of the world in seconds and mass-produced before
you pack up your stand from the exhibition. A simple sign can do the trick!

Look out for an ACID Accredited exhibition organiser. This means that they support
ACID’s aims and objectives, adhere to the strict criteria set by the organisation and
declare a zero tolerance of plagiarism in order to create a safer trading environment for
exhibitors.    

FAIRGUIDE – ACID has become increasingly aware of many thousands of companies
who have been misled by a company called Construct Data who send exhibitors letters
to sign up to a global directory which they believe is endorsed by the Exhibition at
which they attend. The letter and application that is sent implies that a particular
industry specific exhibition organiser at whose exhibition they attend endorses the
directory or that it is from an internal department of the exhibition organiser named on
the form. By signing, the exhibitor is, in fact, confirming that they wish to have
company details included on the FAIRGUIDE website for 3 years at a cost of
approximately £700 per year. Intimidating letters demanding payment then bombard
the unsuspecting exhibitor who has signed up.

Before attending any exhibition:

At the exhibition:
Discovering a copy of one of your products at an Exhibition can be traumatic but remember
that careful handling can lead to the swiftest and most satisfactory outcome.  Tempting
though it is to march straight onto the alleged infringer’s stand demanding to know what‘s
going on, DON’T DO IT – in UK law you can be sued if you make a threat that proves to be
groundless- speak to a lawyer first! 

If ACID is present call the ACID mobile legal hotline on 07956 229876 for immediate help
or call the legal hotline on 0845 230 5742 for telephone advice. TO DATE THERE HAVE BEEN
OVER 1600 ON THE SPOT ACID MEDIATIONS AT EXHIBITIONS. LESS THAN 30% HAVE REQUIRED
FURTHER LEGAL ACTION.

Exhibitions - Forewarned is forearmed! 

This could be the best investment you’ve ever
made! Regardless of industry or creative
sector, protect your designs and intellectual
property with intellectual property insurance.
After all you insure you car, your home, so why
not your business?  ACID aimed to provide its
members with a no-nonsense, cost effective
intellectual property (IP) insurance at a special

discounted price and this newly created intellectual property
insurance scheme has resulted in a significant take up.
Deterrence and communication of an anti copying strategy is
key to the full exploitation of original design. The IP logo can be
used by ACID members to hammer home this message. 

Is it expensive?
No. For the smaller firms premiums are typically from
£35.00 a month including tax

How do we get a quotation?
It’s easy – just click on the button on the ACID website for
more FAQ. www.acid.uk.com

How many of us seize the opportunity to pitch for new business
without thinking through some simple preventative measures that
we can take? Meeting a potential client to establish a good
commercial relationship should be approached with caution as well
as enthusiasm. Normally, bringing any new product/product range
or designs to the marketplace requires a great deal of investment as
well as time, energy and commitment. Intellectual property should
be considered as a positive force and its value recognised and
rewarded during all stages of the pitching process. By taking a few
moments to read ACID’s 10 tips for pitching you can ensure that
you approach a new market opportunity from a position of
knowledge and strength. Essential to fully exploiting IP during a
creative meeting are healthy, signed agreements to underpin 
your commercial position. The new ACID Trading website also
includes the new ACID Safe Pitch Kit in CD format complete 
with accompanying booklet, an essential guide when responding 
to a pitch for creative ideas or when meeting with a potential
design buyer. www.acid.designsales.co.uk

Great pick up
on IP Insurance

The Design
Pitch
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small print can cause

BIG PROBLEMS,
read it or regret it!

Because if a 
commercial 

relationship goes wrong, for
whatever reason, and you have a
good, sound set of terms and
conditions which are accepted as
the basis for working with you or
your company, you have something
to fall back upon. So what are the
basics for a set of conditions which
you can rely on if things go wrong
and why should designers and
manufacturers include certain
clauses to cover their intellectual
property? Good terms and
conditions of business are intended
to be a reasonable and professional
foundation on which two parties
can work together in a business
relationship with safeguards for all.
Sometimes small businesses may
use someone else’s terms and
conditions of business without fully
realising the implications of the
small print and the relevance to
their own business.

First of all it is important to
understand what the various
descriptions and definitions mean
in relation to your business. "Goods"
– what are you selling? Ensure there
is an accurate description. "Services"
ensure you refer to an accurate
description of any services to be
provided by the supplier to the
customer. "Terms" will refer to the
actual standard terms, when do you
want to be paid? Will interest be
charged if a customer does not pay
on time? If there is an increase in
cost to the supplier are you entitled
to give written notice to change the
price? What happens if the
customer decides to withhold
payment? "Price" – is it clear what
you are charging? Always include
the price for the goods and/or
services as set out in the terms and
conditions.

WHY?

ACID’s previous associate lawyers Berwin Leighton Paisner recently drafted a standard generic set of terms and conditions of business to which
additional specific clauses relevant to a particular set of circumstances can be added and included if required. The document is intended to be
a reasonable and professional foundation on which two parties can work together in a business relationship. ACID’s Terms and Conditions are
intended to be used as a starting point for creating a document which fulfils the user’s needs. It is important to remember that no two situations
are the same, and it is likely that not all clauses will be appropriate or suitable for all users. It is strongly recommended that you obtain specialist
IP legal advice on amending this document to suit your particular circumstances. No liability is accepted for any loss or damage resulting from
the use of the information in this article or by using the standard terms and conditions of business. 

ACID’s ten top tips for good, basic standard
terms and conditions of business

Goods/Services – Ensure that both parties are
aware of the correct names of all parties
involved and the customer understands, signs
and accepts the basis on which you intend to
supply goods or services. A signed and dated
agreement is worth its weight in gold. 

Payment Terms – Have you included the term
of payment? Do you expect to be paid on a
certain date? Be specific. Always refer to VAT
being payable in addition to the price at the
rate prevailing on the date of the invoice. Agree
a rate of interest that will be charged on an
outstanding amount if the customer fails to
make payment and a reference to the agreed
rate of interest which will accrue on a daily
basis.

Delivery and Ownership – have you quoted
delivery times, are these realistic? Ensure that
you are not liable for any delay, however
caused, unless specifically agreed in writing.
What are your delivery charges? Who pays for
deliveries outside the UK? Include a clause
regarding title not passing to the customer
before full payment has been made, not
forgetting that risk of loss or damage passes to
the customer on delivery.

Warranties – All suppliers should adhere to
due skill, care and diligence in performing its
obligations under the Agreement and abide by
applicable laws

Termination – When can either party
terminate the terms and conditions of the
agreement? Ensure that a comprehensive list of
rules are included. These could include when
either party enters in to liquidation, becomes
insolvent, ceases to carry on business or is
unable to pay its debts. All requests for
termination should be in writing and should not
affect any rights or obligations existing before
termination.

Intellectual Property Rights – Usually a
standard set of terms and conditions does not
include a specific section on Intellectual Property
Rights. ACID has concentrated on essential IPR
clause inclusions and it is advisable to ensure

that reference is made and included to clarify
your rights ownership

Intellectual Property Rights Clauses –
Specific clauses referring to IPRs are imperative
for design-led business and these should include
clarification of any right or licence NOT being
transferred or included in the standard terms
and conditions. Reference should also be made
where designs, specifications or other
documents are supplied to ensure that they are
not infringed. Customer indemnities should be
included to safeguard the supplier against all
losses, actions, claims or proceedings. Don’t
forget to clarify who owns all documents,
drawings, programmes, artwork generated and
include a confidentiality clause regarding any
commercially sensitive information. It is always
useful to have a clause that clarifies any
agreement in relation to works in which third
parties are involved and a clause referring to the
fact that the supplier asserts all its moral rights.
This is simply a right to be identified as the
creator of all copyright works created by the
supplier in providing the services.

General – It is advisable to ensure that there
are no typos or errors in a set of T & Cs and that
no variations can be included unless agreed by
all parties. Don’t forget that it is also important
to include which laws of which country apply –
i.e. England/Wales

Additional Clauses – Don’t try and draft these
without seeking the advice of a lawyer, you may
lose any rights in clauses which are incorrectly
drafted. After all, if you have a sound legal basis
upon which your commercial relationships can
flourish this can be used as a precedent
document and added to, and improved, when
appropriate.

Always read the small print and ensure that
those with whom you are entering into a
business agreement do too. Understanding the
basis on which you are trading with all involved
parties will lead to robust commercial
relationships which can flourish on the basis of
clarity.

SEE PAGE 11 FOR THE SPECIAL OFFER THIS MONTH!

Available from www.acid.designsales.co.uk 
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Based close to Southampton, the cruise
industry furniture maker, has beaten a
host of competitors to win the Contract

Furniture Manufacturer of the Year Award
2005 from the UK's highly respected Furniture
Production magazine.

"It means a great deal to us to receive this
superb award" said Morgan's Managing
Director, Rodney McMahon. "Our design,
craftsmanship and customer service
philosophy has at its heart the objective of
creating classic timeless furniture, genuine
quality and total reliability. To have such
qualities recognised by those directly involved
in the business of designing, making and
specifying furniture is particularly gratifying."

Nominated by readers of both Furniture News
and Furniture Production magazines, Morgan
was declared the outright winner in its
category by the panel of five industry
professionals led by Lord Hoyle of Warrington,
an ardent advocate of manufacturing
excellence. The other judges were Jonathan
Seddon Brown, Chief Executive of the FTBA; 
Ray Leigh, former Master of the Worshipful
Company of Furniture Makers and Chairman
of the Furniture Industry Strategy Group; Peter
Mallinson, Chief Executive of Multiyork and
Hugh Scriven of Buckinghamshire
Chilterns University College.

Acid members Morgan have
just been awarded one of the
furniture industry's most
prestigious awards as a direct
result of its product's
outstanding style,
quality and reliability.

Carte Blanche character ‘Tatty Teddy’
lends a paw to protecting designs!

When Carte Blanche
Greetings launched its
greetings card company in
1987 they had little idea that
in 2006 they would employ
literally thousands of people
and distribute their products
in over 70 countries. 

At the heart of Carte Blanche’s vision
was a desire to engage everyone in their
passion for success, by continuing
development and encouraging a pride in
the company they have created. Like
many successful companies Carte
Blanche have experienced their share of
copying problems but underpinning
their robust anti copying strategy is an
effective and efficient document
management system highlighted by
Copyright & Trade Mark Coordinator
Emma Pethybridge during an ACID
information sharing think tank.
Following the meeting Emma invited
Ruth Wassermann of Willis Gambier to
visit CB’s HQ in Chichester resulting in a
set of guidelines which Emma would like
to share with other ACID members.

1. Ensure artists/designers keep signed
and dated records of all initial designs
and scribbles – it is advisable to ask a
colleague or friend to witness the
signatures. The design process usually
involves several different stages before
an end product or new design is ready to
hit the markets so it is key that all this
signed and dated evidence is recorded,
stored and is easily accessible. 

2. If possible, keep photographic records
of 2/3D products as they develop - use
the date function on the camera!

3. Remember to design register your
products BEFORE you put them on a

display at a trade fair. Registering a new
design at OHIM (www.oami.eu.int) 
or at the UK Patent Office
(www.patent.gov.uk) can take up to 3
months approximately. If you are relying
on unregistered UK or Community
design right don’t forget to create your
own document management system/and
or use the ACID design register. As soon
as copies of designs are received by the
ACID Design Register team, an
acknowledgement is sent providing vital
evidence at a future date if you are
unlucky enough to be copied. 

4. Where possible, put a statement on
all your products to say design 
registered - "This product has been
design registered and the number
is……..". If you are a member of ACID
you can insert the following statement
on your product and marketing material
and on your website accompanied by the
ACID logo. "All intellectual property
rights in our products and designs are
and will remain the property of (insert
your name here). Any infringement of
these rights will be pursued
vigorously".

5. Keep a record of where and when a
design first went on sale, this is
important in any future legal case to
show loss of earnings if you discover an
alleged copy of your product or design
and wish to claim damages. 

6. When registering new designs with
OHIM, especially in large quantities,
setup a reference system so that, should
there be any queries, you can easily trace
your application. Don’t forget that the
more designs you register the more 
cost effective it becomes. 1 costs
approximately 250 euros, 2-10 120
euros, 11 and over 60 euros so long as

they are all in the same class.

7. Keep your deterrent warnings simple
but clear, sometimes over marking with
warnings can deter potential customers.
Being over zealous in protecting your
brand may scare some customers away
so there is a fine balance to set by
positive communication of the
investment you have made in the
creative products you produce. Respect
of this input is key.

8. Remember to register your core
product - if you have a basic product
which remains the same but perhaps has
different accessories remember to
register the basic product. All new and
original products attract unregistered
design right and sometimes it can be
expensive to register them all so it is key
to ensure that your own document
management system is efficient, up to
date and easily accessible.

9. If you have created a product in more
than one colour, save costs and take your
registration photographs in black and
white, this will then afford you
protection for the overall impression and
not the specific colours.

10. If you are registering many designs it
is worth doing your research to check in
case something already exists or
someone has registered your prototype
before you did!  There are companies
which offer this service for a subscription
fee if you are unable to this yourself.
Unlike the trade mark registration
process there is no checking facility
available to search for previous
applications when you submit your
registration.

Following an ACID members' lunch think
tank, Emma Pethybridge of Carte Blanche

and Ruth Wassermann of Willis Gambier
met to discuss an effective document

management system for recording new
designs. Essential archiving of new

designs is key to a proactive anti copying
and deterrent strategy in the fight against
IP theft. Whilst both ACID members have

their own document management system, 
they also forward all new designs to

the ACID design register.

ACID member
Morgan wins

award!

acid members
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membership news members ads

To advertise in future
ACID newsletters 
please e.mail
janes@acid.uk.com

Castelli Diaries Ltd Giftware
Decorative Additions Ltd Giftware
Anna Hall Illustration & Graphics Greetings Cards
Cardlite Ltd Greetings Cards
Karrie Barron Cards Greetings Cards
Danti Soft Furnishings T/A RUComfy Interior Accessories
Fantazio Interior Accessories
Pieces Of You Interior Accessories
Susie Ball Interior Accessories
Tracey Grist Interior Accessories
Jo Bagshaw Jewellery Designer & Maker Jewellery
Sarah Lindsay Jewellery
Edwin Loxley Limited Kitchen/Bathrooms
GEC Anderson Ltd Kitchen/Bathrooms
Edmonds Beu Lighting
Franklite Ltd Lighting
Lighting boards Lighting
Illusionesqueus Ltd Other
Quercus Fencing Other
Wild River Gear Other
Adam Vaughan Design Product Design
Alex Kosminsky Product Design
Daniel Matthew Sequeira Product Design
LORD Design Product Design
Michelle Mason Product Design
Ozge Kirimlioglu Product Design
Shy Ltd Product Design
Switch Sticks Ltd Product Design
Thomas F Morgan Product Design
Linens Maison SL Rugs
Amelia Hughes Textiles
Otto Holler Textile Design Textiles
St Jude's Textiles

Company Name Industry ID

Angie Lewin Art
Lindsay Devine Glass Ltd Art
Stone Circle Sculpture Art
Jamtractor Ceramics Ceramics
Julie Anne Hargreaves Ceramics
Villeroy & Boch UK Limited Ceramics/Giftware
Andrew Tanser Sculptor Ceramics/Sculpture
Bibz Ltd Childrenswear
Complete Control UK Ltd Design Consultancy
Ian Wright Education
Water Babies UK Ltd Education
Brag Fashion
Goodshop Fashion
Nora Sotamaa Fashion
Suzanne Stokes-Munton Fashion
Terrace Tees Ltd Fashion
Firecraft Fires & Fireplaces
Marble Creations Fires & Fireplaces
Superior Marble Ltd Fires & Fireplaces
A H Design Development Ltd Furniture
Derek Welsh Woodworker Furniture
Frances Valentine Furniture
Giles Miller Furniture
Halo International Holdings Ltd Furniture
Ian Shearer Furniture
Ivan Hayward Furniture
Mr Asif Furniture
Myrica Design Furniture
Rowland Furniture
Seamus Hyland Furniture Furniture
Steve Hanson Upholstery Furniture
Stuart Melrose Furniture
Felix Spicer Furniture / Fabric

Company Name Industry ID

Members Special Summer Newsletter Offer!

ACID Standard Terms and
Conditions of Business

During August and September 
this will be available to members 
at the special price of  

£95.00+ VAT.

Raise awareness of your intellectual property rights with this essential business tool, 

get ACID’s generic Standard Terms and Conditions of Business

www.acid.designsales.co.uk.

protect yourself with...
ACID MEMBERSHIP: SEE OUR NEW JOINING CRITERIA ON THE BACK COVER


