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Supporting new young 
design talent is exactly what 
ACID is all about   

The Cabinet Maker's Young Designer
Awards showcased some of the most
exciting, innovative and imaginative

design talent across three key industry sectors.  The 12
finalists who were presented with free membership of ACID
for a year and an ACID Safe Pitch Kit, now have IP armoury in
place to go to market confidently to fully exploit the IP in
their new designs. 

Margaret Miller, Master of the Worshipful Company of
Furniture Makers and ACID CEO Dids Macdonald 
presented the awards which were judged on innovation,
functionality, practical design, aesthetic value and
commercial viability. Congratulating one of the winners, Amy
Vinn (pictured right), Dids said, "Each of these elements can
be IP protected in one way or another to ensure a product is
protected by a robust IP strategy".   

An Intellectual Property strategy is the X-factor that all new
designers need to ensure they can go to market with
confidence. Design protection means livelihood protection
and should mesh into a long term marketing plan - whether
you are a new designer just starting off in the commercial
world, or an established SME who has had the misfortune to
experience design theft, survival techniques in this economic
climate include protecting your commercial equity.

New Designer finalist Anne Schiffer from Marble in a Hole
gave her view on the importance of IP protection before she
joined ACID. "I knew IP protection was a big deal but I was
pretty clueless as to how I should go about safeguarding my
work. I was lucky that the business start-up advisor at my
university had set up a meeting for me with an IP solicitor. He
gave me a run down of all the possibilities and helped me
with my first design registration. However, this was a one off
and I doubt I could afford to go there every time I need some
advice. So the next day I became a member of ACID."

Asked what advice she would give other new designers
regarding IP protection Anne said, "Make sure you know how
to protect your designs before you put your work on public
display. If you don't happen to have a solicitor in your family,
join up with ACID to ensure you get all the information you

Margaret Miller &
Dids Macdonald
present award to
Anne Schiffer creator
of the marble stool >

HAVE YOU GOT THE IP 
X-FACTOR?

Dids Macdonald, CEO ACID

need. One of the most valuable aspects to membership is
using the ACID Design Data Bank. I had an exhibition coming
up when I applied for my first UK design registration to the
UK Intellectual Property Office which is why I was eager to get
my work protected. I figured I'd send in the application, pay
the money and all would be done and dusted. Unfortunately
the whole process takes a little bit longer than I anticipated.
Luckily I was a new member of ACID which meant I could put
the ACID logo on all the publishing material that I was going
to use at my exhibition. That really put my mind at rest. Also,
I'm currently looking into getting an EU wide design
registration for my marble stool which I will sort out with the
support of ACID".

Winner Amy Vinn
sitting amongst 
her ‘Allsorts’ soft 
furnishings' >

Above: 
Margaret Miller &
Dids Macdonald present
winners award to Amy Vinn

Above: 
The Marble Stool

Saturday 9 May 2009
Victoria & Albert Museum
Seminar Room 3  Time: 10.00-17.30

Interior Design - De-mystifying the
Commissioning Process
Leading industry practitioners Mark Aldbrook and
Adrienne Chinn tell you everything you ever wanted to
know about design commissions but were afraid to
ask! They explore both past and current examples to
open up the competitive world of interior design
commissioning and uncover some of the industry
secrets and shortcuts when working with wholesalers,
artists and architects. Whether you are starting out as
a designer, or see yourself as a potential client, this
event aims to give you the confidence to take on or
commission a unique piece of design.

£45, £36 concessions
Book online or call +44 (0)20 7942 2211
http://www.vam.ac.uk/

May 31st – June 2nd
Pulse, Earls Court, London
ACID’s Exhibition Manager, Janet Bedford and ACID
Accredited Law Firm McDaniel & Co. will be attending
on the first two days to assist ACID Members.

www.pulse-london.com

June 25th 2009, 
House of Commons, London

RAISING AWARENESS ABOUT
INTELLECTUAL PROPERTY WITH
PARLIAMENTARIANS – IPAN event
The Rt Hon David Lammy MP, Minister for Intellectual
Property will host an Intellectual Property Awareness
Network (IPAN) evening reception at the House of
Commons on 25 June 2009. Keynote speaker will be
ACID Ambassador Sebastian Conran and Dr Paul
Leonard, Director of IPAN (Intellectual Property
Awareness Network). Sebastian Conran will give a
brief personal perspective on the critical importance of
intellectual property to the UK’s economy. ACID is a
member of IPAN.

19th-22nd July 2009
Home & Gift, Harrogate
ACID’s Exhibition Manager, Janet Bedford and ACID
Accredited Law Firm McDaniel & Co. will be attending
on the first two days to assist ACID Members.

http://www.homeandgift.co.uk
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Should Design
Infringement Be A
Criminal Offence?

HAVE YOU GOT THE IP X FACTOR? >> SEE BACK PAGE
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BHS Runs Out 
Of Time -
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Morgan Case Study 
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Caroline Gardner is Flying the Flag! > SEE PAGE 5

Out for a (Bombay) duck...

Innermost Secret 

To register or not?...
That is the question!
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If imitation is
the sincerest
form of
flattery. ..
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Dear ACID Member

Having recently exhibited
for three days at this
year’s British Craft Trade

Fair in Harrogate, alongside
some of the finest designer-
makers in the UK craft industry,
I’m acutely aware of the ever
increasing importance of
IP/copyright protection for small
creative businesses. The
exhibitors at BCTF have a high
standard of design in their work
and take pride in having
established a style, which is
readily identifiable as being
theirs. To find that their designs
have been copied and
reproduced without their
authority causes great personal
distress and disruption to their
business.

There are two very different aspects of
design theft, which relate to craft makers
such as these; firstly when a design is
copied, manufactured and marketed by a
large company or organisation (often based
overseas) without the knowledge or
approval of the designer. Secondly, there is
the question of designer makers allegedly
copying the work of their contemporaries
and marketing it as their own. 

In our experience, the latter is never a
pleasant situation to try and resolve because
it’s a much more personal issue, one maker
allegedly copying the work of another, with
both of them working in the same industry
and probably marketing to the same or
similar customers.

Both situations present a cause for concern
and on a number of occasions makers have
sought our advice at craft&design magazine
on how to deal with the matter. I would
always recommend that people try to resolve
problems in life through discussion, whatever
the issue, but that isn’t always possible…
when legal issues are involved, when people
feel hurt or angry, dialogue isn’t always easy.

So that’s why at craft&design we recommend
that everyone whose business involves design
and making should seriously consider the
worst scenario in terms of having their work
copied and think about how they might deal
with it. 

As a member of ACID, designer makers can be
confident that there is someone qualified to
help and assist them, should the need arise
and by displaying the all important ACID logo
on their stand at Trade Shows and Exhibitions,
they are quietly but confidently telling would-
be copyists that they mean business!

Say’s 
Angie Boyer, EDITOR
Craft&Design Magazine
www.craftanddesign.net

The first quarter of 2009 has seen its challenges as a result of the
economic down turn. Copycats, as predicted, are ripping off original
design, rather than commissioning it. There is strong evidence too of
buyers undercutting suppliers and originators by sourcing cheaper
examples of similar products. The message has been quite clear - that
survival will be about those who protect and maximise the potential of
their intellectual property. The good news is that ACID membership is
on the increase, with the equivalent of a new member joining every
single day this year – proof that in today’s market micro enterprises
and SME’s are getting their IP house in order. The free ACID Design
Data Bank is also being inundated with new designs from members
who wish to underpin their unregistered EU and UK rights.

In this edition we highlight two really positive stories of ACID member
social entrepreneurs who have done just that – got their IP house in
order. Take Kingston product and furniture designer Ben Atkinson-
Willes (on page 7) for example.  When his grandfather became ill with
Alzheimer’s disease he decided that he should use his creative skills to
design something that could not only stimulate and trigger his
grandfather’s mind to become more active and occupied, but might
also benefit a growing number of elderly people who suffer from the
disease. His priority was to protect his work by registering for a
Community design and he joined ACID to learn as much as he possibly
could about the intellectual property he had created. He is now in
positive talks with a major retailer.

Sue Scott-Horne, who is the subject of our ACID Member profile this
month, has harnessed her creative skills to develop EGAR.  She has
designed and produced 50 unique ‘CHOICE’ discussion card sets based
around lifelong learning skills for teachers, youth workers, mentors and
parents to use to educate and discuss issues with teenagers; they are
also for anyone wanting to help young people. The discussion cards
are a ‘talking tool’, an alternative way to discuss an issue, problem - or
maybe just something happening in teenage lives. She has been
supported by Sheila Carter, the ACID Design Data Bank Officer, who
has guided Sue through the process of putting belt and braces around
all her designs. 

In a recently broadcasted programme on BBC Radio 4, I was staggered
to be challenged by the reporter who said that the UKIPO had
communicated that there really was not a problem with design
infringement in the UK! On air I threw the gauntlet out to the UKIPO
to spend a day with us and witness the calls that come through to the
ACID legal hotline - or spend a day at one of the ACID Accredited
exhibitions where we regularly handle many copying complaints, or
even have a chat with some of our members. So, if there are any ACID
member volunteers out there who would like to join me for an
informal discussion with the CEO of the UKIPO, I would be delighted to
broker the meeting.

The fight goes on with ACID LOBBY to influence positive changes in
policy, especially with regard to Damages. ACID’s submission to the
Ministry of Justice, Consultation on Damages, was sent in July 2007 -
and we are still awaiting comments from the Ministry nearly two years
later. In particular, the mental distress and moral outrage of IP theft
must be quantified and demonstrated against, by the award of
aggravated damages.  As many of you will know, it often takes a
tremendous amount of conviction, courage and huge financial cost to
take action, causing ensuing mental distress. Restitutionary damages
need to be re-assessed. At present a rights owner can only recover the
profit that they would have made on sales of their original articles if
they can show that each sale made by the infringer would have been a
sale made by the rights owner. This is just not good enough.  And
finally Exemplary Damages  - in a fair and just society, effectively
punishing the wrong doer rarely happens in IP infringement. IP crime is
still not considered as "theft" nor is it promoted as such, clearly because
of economic concerns.  There is a lack of education and awareness by
the consumer that they are doing something 
wrong when they buy counterfeit, 
pirated or copied goods. Have a look
at Nick Kounoupias’s article on Page 3!

Best wishes & safe trading
Dids Macdonald, 
Chief Executive of ACID

…then most designer makers 
would prefer not to be flattered!

As a member of ACID,
designer makers can 

be confident that there is
someone qualified to help
and assist them, should 
the need arise...  
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Of course no one has yet been banged up for ten years but
custodial sentences for a year or two are not uncommon sending
a strong signal to infringers that the courts will not tolerate the
theft of someone’s intellectual property.  The music, film and
computer games industries have taken advantage of these
sentiments and have successfully prosecuted, either via the Crown
Prosecution Service (CPS), or Trading Standards or privately
copyright and trade mark infringers. These infringers are not
always "pirates". An infringer within the context of a commercial
dispute is just as likely to be prosecuted as a pirate.

Sections 107 and 110 of the Copyright Designs and Patents Act
1988 (CDPA) create criminal offences in relation to the making,
distribution, importation, sale, hire of infringing and illicit copies
of all copyright works. In recent years criminal liability has also
been extended to anyone who communicates infringing works to
the public, thus making internet pirates criminally liable for the
first time. 

Defendants can also be fined and the victim (the owner of the
copyright) awarded a sum in compensation which often equates
to the damages they would have recovered in the civil courts.
Trading Standards departments have also now been given extra
powers to enforce copyright laws and to prosecute offenders. 

Criminal prosecutions for copyright infringement are very effective
in targeting individuals, who in the civil courts might be able to
shelter behind defunct companies. Directors, officers and
managers can all be guilty to the same extent as a company
provided they can be shown to have consented or connived in the
criminal behaviour. And their criminal record follows them around
from company to company so they cannot set up and close down
companies at will infringing copyright along the way without
seriously compromising their liberty. 

So here is the big question. Why should copyright and trade mark
infringement be capable of being criminal offences but not design
right infringement? What public policy case can there be for
treating the slavish copying of a two dimensional design
document or drawing as a criminal offence but not the slavish
copying of the three dimensional design? Is an unregistered
design right the poorer relation of these other forms of
intellectual property? I would venture to suggest that there is no
reason at all why design right infringement should be treated any
differently from copyright or trade mark infringement. Is it not
perhaps more likely that the well publicised pressures on the
criminal justice system and the overcrowding of prisons are the
true reasons for not extending criminal law protection to design
right infringement?

If design right infringement was a criminal offence then designers
could privately prosecute infringers without the need to involve
Trading standards or the Police and this would be desirable given
the limitations on time and budget available to those bodies.

if you have a 
problem then
visit Mediate To Resolve at: 

www.mediatetoresolve.com 

ACID is delighted to announce the
appointment of Nick as a mediator to
join the ACID Mediate to Resolve Panel.
Nick Kounoupias is an intellectual
property partner within ACID
Accredited law firm DMH Stallard's
Dispute Resolution Group providing
advice on dispute avoidance and
resolution. Prior to joining DMH
Stallard Nick was Head of Litigation at
the MCPS-PRS Alliance where in
addition to providing litigation services
to the music industry, he also managed
its anti-piracy unit for ten years. During
this time Nick pioneered the use of
private prosecutions for copyright theft
in the music industry.

Nick is an accredited mediator and has
participated in many mediations either
as a lead mediator or as a legal
representative. On the appointment
Nick said, "I consider mediation often
to be the most effective way to resolve
a dispute especially where the parties
need to retain a business relationship
for the future or seek a confidential
resolution to the dispute". 

CEO Dids Macdonald said, "Not only is
Nick an extremely effective mediator
but he is supporting ACID LOBBY 
and will be an experienced resource to
help us achieve our lobbying objectives
through ACID's membership of the
powerful lobbying organisation, 
The Alliance Against IP Theft . He has
been heavily engaged in lobbying for
improvements to the UK IP laws and is
a former vice-chairman of the Alliance
Against Intellectual Property Theft and
one of its founder members. Nick's has
considerable lobbying experience 
at all levels of
government".

Anyone can make a complaint to the Police or Trading Standards
that a criminal offence has been or is still being committed in
their area. But whilst both are duty bound to investigate there is
no guarantee that they will actually prosecute the offender. They
may be prepared to execute a search warrant on business or
home premises and seize infringing material and this may prove
effective in disrupting the business of the infringer as well as
obtaining further evidence of the criminal behaviour. 

But if they are not prepared to prosecute then the design right
owner would be able to consider bringing a private prosecution
in the local magistrates court. This is a relatively simple process
and unlike in the civil courts, criminal law procedure does moves
very quickly. At the moment within one month of issuing the
summons against a Defendant for breach of copyright, that
person, or if it is a company its directors, have to appear in
person before a magistrates court to plead guilty or not guilty to
substantive criminal offences with the substantial risk of a
custodial sentence being passed. This tends to concentrate the
mind and guilty pleas are pretty common. If the Defendant
pleads not guilty or the crimes are particularly serious
necessitating lengthy imprisonment, the case will be referred to
the Crown Court for a jury trial or for sentencing. It is not
unusual for a trial to take place within two months of the date
of issue at the magistrate’s court and within five to six months
at Crown Court.

Under the general criminal law any person or company has the
right to prosecute these offences not just the Crown Prosecution
Service. The Prosecution of Offences Act 1985 enables anyone to
stand in the name of the Queen and prosecute what is deemed
to be a crime against society; the proceedings will actually be
cited as R v [name of pirate]. The prosecutor need not even be
the copyright owner and indeed an enforcement body (even
without any special legal standing) may be the most appropriate
prosecutor. 

And here’s the best bit; because this action is in effect brought
on behalf of the State the action does not cost the private
prosecutor anything at all! All legal costs and other costs, such
as investigator’s fees, can be recovered from Central Funds at
the end of the case irrespective of whether or not a conviction
results subject only to matters of abuse or misconduct.

It may be that the Government knows that it will face a flood of
private prosecutions if design right infringement is made a
criminal offence. If that is the concern it should say so for in
reality there is no obvious reason why design right owners
should not benefit from the protection of the criminal law in the
same way that copyright and trade mark owners can.

Did you know that copyright and trade mark infringement have been criminal
offences for several decades in the UK? As a result of changes to UK Copyright
law a few years ago if convicted the Defendant can now be imprisoned for up
to ten years and pay an unlimited fine bringing the sentences available under
copyright law in line with those for trade mark law.  

SHOULD DESIGN RIGHT 
INFRINGEMENT BE 
A CRIMINAL OFFENCE?

Nick Kounoupias
Joins ACID’s
Mediate To 
Resolve Team

mediation
a real alternative
to litigation >

Article by NICK KOUNOUPIAS 
of ACID Accredited law firm DMH Stallard
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According to a recent decision of the
Court of Appeal in the case of R v Boulter
(Gary) -  a victory for brand owners over
counterfeiters! Police had seized from
Boulter a stock of counterfeit and pirated
goods including CDs and DVDs (no less
than 1640 feature film DVD’s, 457
pornographic DVD’s and 232 compact
discs), all of which featured identical
copies of the EMI registered trade mark.

Boulter was convicted under section 92 TMA
which makes it a criminal offence to sell goods
which bear (including on the packaging) a sign
identical to, or likely to be mistaken for, a
registered trade mark.  Boulter appealed against
his conviction.  His argument was that the quality
of his counterfeit goods was so poor that
consumers would not actually think that they
originated from EMI.  Because consumers were
not likely to be confused about the origin of his
goods, there was no likelihood of confusion as
required by section 10(2) TMA.  In the earlier case
of R v Johnson, the House of Lords had decided
that to be convicted of an offence under section
92, there must first be trade mark infringement
under section 10.  Boulter argued that, as there
was no likelihood of confusion about the origin of
his goods, there was no trade mark infringement
under section 10(2).  Therefore, there could be no
offence under section 92.

The decision
The Court of Appeal dismissed his appeal.  They
said that it was section 10(1) that was relevant in
this case as Boulter had used a sign which was
identical to EMI’s registered trade mark on goods
which were identical to those for which the mark
was registered.  Likelihood of confusion was not a
requirement of section 10(1).  There was trade
mark infringement under section 10(1) and so

action

Boulter could be convicted under section 92.  The
court went on to say that even if section 10(1) had
required a likelihood of confusion, Boulter could
not rely on poor quality counterfeiting as a means
of showing that likelihood of confusion was not a
possibility.  There was no foundation for this under
trade mark law and it would open the door to
people like Mr Boulter selling his wares as genuine
fakes.  

The decision in this case is likely to have been
motivated by the courts distaste of counterfeiting
activities and Boulter’s attempts to mount a
spurious argument to avoid culpability.  It marks a
victory for brand owners in the ongoing fight
against counterfeiters and those attempting to
trade on the back of their hard earned goodwill. 

Patricia Jones, of ACID Accredited law firm
Hammonds said, "Under the Trade Marks Act 1994
(TMA), a trade mark will be infringed where a third
party uses in the course of trade, a sign which is
either identical to the registered trade mark for
identical goods or services (section 10(1)); or
identical to the registered trade mark for similar
goods or services or similar to the registered trade
mark for identical or similar goods or services
where there exists a likelihood that consumers will
be confused about the origin of the third party’s
goods or services.  Consumers must be confused
into believing that the third party’s goods or
services originate from the trade mark owner
(section 10(2))."

IP matters

VICTORY FOR 
THE EMI LABEL!
Is a bad rip off a defence in a trade mark infringement?

Evidently not...

Article contributed
by Dr Patricia Jones 
of ACID Accredited
law firm Hammonds

The court’s decision
marks a victory for

brand owners in the
ongoing fight against

counterfeiters and those
attempting to trade on
the back of their hard

earned goodwill. 

ACID member Cra'ster Limited produce luxury
sustainable trays and hardwood products for
leading hotels and restaurants. When a
former employee left to set up a competing
business, calling it ‘Oriel International’, Alex
Craster was appalled to see Cra'ster-owned
photographs being used on the Oriel
International website to sell Butler trays.
Cra'ster immediately called the ACID legal
helpline and Andrew Lee of ACID Accredited
law firm McDaniel & Co, confirmed that this
was a clear case of copyright infringement
and passing off. He immediately fired off a
letter before action which resulted in the
removal of the photographs from Oriel
International’s website.

Cra'ster have been producing exceptional
quality trays and hardwood products for
leading hotels and restaurants worldwide for
over 15 years and each product is crafted
from ethically sourced hardwoods then,
furnished with top quality lacquers that
enhance the character and beauty of the
wood. Alex Craster said following the
settlement, "We have spent years building up
our reputation in a what is now a niche
market, successful business and I will always
protect the Cra'ster brand against IP
infringement"

Following the settlement ACID commented,
"Often people are mistaken that taking legal
action means going all the way to a Court
hearing – this case proves that a letter before
action underpinned by the ACID brand can
get results quickly, effectively and
inexpensively to achieve the desired result"

CRA'STER TAKE ON
ORIEL INTERNATIONAL
AND GET A RESULT!

www. Craster.com 

Above:
Craster website

Left:
Oriel’s offering

Below: Craster’s
Butler Tray
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action

New IP insurance products 
portfolio introduced for better IP
protection for all ACID members!
The ACID React IP Insurance scheme underwritten by Hiscox
has been withdrawn. There has been a demand for a wider
scope of coverage than was originally envisaged. Therefore
alternative specialist IP insurance products have been
introduced, through a portfolio of different underwriters.
Each will be selected to suit the claimants’ needs and claims
history. Although there is no minimum premium, entry level
costs typically are between £75.00 to £90.00 per month.
Larger businesses requiring higher levels of protection in a
wider range of world territories will pay more than this.

In an effort to control premium costs, and to provide value
for money, the Underwriters have increased the minimum
excess levels to between £1000.00 and £2500.00. This helps
to reduce premium costs as disputes may be resolved with just
an initial exchange of correspondence and therefore do not
become subject to insurance claims, putting upward pressure
on premium costs.

The ACID scheme offers market leading IP insurance at highly
competitive premiums. It has been expanded to offer the
choice to cover all classes of IP, whether Registered or not,
and can cover every territory in the world, including China.

If you are interested in further details, 
please call Charles Milnes direct, quoting your
ACID membership number on 0207 923 4655, 
or visit his website for more information:
www.intellectual-property-insurance.co.uk

Quick action resulted in a letter before claim
being sent by Andrew Lee of ACID Accredited
lawyers McDaniel & Co.  Subsequent
correspondence and discussions eventually
resulted in a settlement. Unfortunately details of
the settlement can not be revealed as it was
agreed they would remain confidential.

Innermost have built their impressive brand over
the past 8 years with a collaboration of both in-
house and independent world-wide design talent.
The brand initially focused on lighting but quickly
introduced a range of accessories and more
recently furniture. Innermost co-founder, Russell
Cameron said following the settlement, "We will
always pursue an infringement, we expect in a
recession to see more infringements with larger
companies trying to cut corners, but it is still
disappointing when it happens.  We work closely
with many high street retailers to provide them
with exclusive designs so really there is no sense
in copying."

Fantome is the name of one of ACID
member Innermost's successful clock
designs.  As with all Innermost's
products, the design is distinctive and
the Fantome is no exception with a
unique aesthetic created with printed
graphics on glass, mirror and a
distinguishing clock mechanism.
Innermost were disappointed to discover
that major high street retailer BHS was
selling a remarkably similar product. 

ACID comment: 
Successful brands like Innermost
invest heavily not only in the a
huge reservoir of worldwide talent

but in producing original design. Good
design equates to value and it is important
that this is not eroded by look-alikes. It
would appear to be a deliberate strategy of
some high street retailers, when
legally challenged, to insist on
confidentiality in settlement details.

Caroline Gardner Publishing, one of ACID's long-
term members has always had a robust policy
regarding copyright protection. Caroline is one of
the most respected independent greeting card and
stationery designers in the UK, having trained
initially as a painter, then moved on to card design
following a successful Tokyo gallery commission.  

Following the settlement, Angus Gardner said,
"Originality and innovation are the key components
which have made the Caroline Gardner brand so
instantly recognizable and sought after. I would
argue that original design is one of the last true
‘engine-rooms' of British industry where we still lead
the world, and anything which undermines or
compromises this is immoral.  As a policy we always
send our new designs to the ACID Design Data Bank
to add ballast to the design audit trail and will
always pursue any unauthorized use of our
intellectual property. This particular design was very
important for us  to protect, because it has been
licensed to Blueprint Collections who are currently
putting together a large range of gift stationery
based on the design, which will be ready for the
Autumn". 

Greetings Card and stationery
designers and Publishers Caroline
Gardner recently discovered that
online retailer and wholesaler 
Bombay Duck were using one of 
their designs without permission - 
a union flag gift wrap - as a back
drop in promotional material. 
Despite denying that the
incorporation of the design
constituted an act of copyright
infringement, they agreed to enter
undertakings not to infringe in future,
removed the offending design from
their web site and Christmas
catalogue, and paid £3000 in respect
of costs and damages. ACID
Accredited lawyers McDaniel & Co
acted on behalf of Caroline Gardner. 

BHS RUNS 
OUT OF TIME

ACID comment: 
"Increasingly, because greetings card
designers are constantly innovating, we are
seeing a big surge in the use of the ACID
Design Data Bank with many new
applications from within this sector. This now
holds over 300,000 copies of members'
designs. Combined strength within the
sector, supported by the ACID brand, means
a stronger voice against copying".

IMPORTANT 
INSURANCE
UPDATE

Out for a (Bombay) duck!
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Putting ‘Belt & Braces’ around your

To register 
or not?...
That is the
question!

It can’t be denied, the fiscal
downturn has had some nasty
by-products, including an

increase in copying. Like street
crime, this increase is fuelled by a
need to make money – fast.
Copycats will seek a quick route to
market by ripping off original
design, rather than commissioning
it and buyers will undercut
suppliers.  Unless originators put
their IP armoury in place, they will
be left vulnerable.

For those within the most creative industry
sectors, design protection is key to
ensuring that a new product range will
reach its true market potential.  There has
been a recent - though not ideal - step
forward in the protection available to
originators of new design ranges and new
products, through an improved registration
service. In April 2003 it became possible to
register designs using a registered
Community design (RCD), available
nationally through the UK Intellectual
Property office www.ipo.gov.uk and
through OHIM (Office for Harmonization in
the Internal Market) www.oami.europa.eu. 

Many confuse the differences between UK
and EU registered designs and UK and EU
unregistered designs. For a start – it’s
money! There is a financial outlay to
officially register designs, whereas
unregistered design rights are automatic
and free. Another critical difference is that
a registered design will give a monopoly
right i.e. an originator will have a piece of
paper or numbered certificate which states
they actually "own" the design, and they
don’t have to prove copying.  With an
unregistered design, the onus is on the
originator to provide an audit trail behind
the design - and they must be able to
prove that someone has copied them. 

So, in litigation, it is much more cost
effective to have a registered design. Why?
Because few legal representatives acting on
behalf of those who "copy" can argue
sensibly against the owner of a registered
design.

Often, at exhibitions, or when conducting
an intellectual property strategy review,
designers will say to us, "It is too expensive
to register all our new designs!" ACID’s
approach is to take a realistic view of new
ranges created. As long as a new design
has not been copied, is not "common
place" and clearly has distinctive character,
it will automatically attract EU or UK
unregistered design rights. Clearly, there
are those who follow design creators
closely, monitor their new product launches
and evaluate their market success. It is
usually at this point that those who copy
will free ride on the back of another’s
design led credentials and can easily
replicate the new product and launch it
into an established market. 

If the cost of registration is a real problem,
then it is well worth knowing that there is
a period of automatic EU and UK
unregistered design right protection.
However, unregistered Community design
right will only offer protection for 3 years
in Europe whilst UK unregistered design
right is marginally more advantageous
because a new design is protected for 10
years - although after five years someone
may approach you for a reasonable license
to market the product.  If a product
appears to be a market leader, and
therefore worth registering, you need to 
be within a 12-month period from first
marketing your design to apply for a
registered Community design. This will
offer protection in 27 member states for 
25 years renewable every five years. 

The good news is that designer /
manufacturers have become more IP savvy,

realising now is the time, more than ever, to
get their IP protection in place. We have
seen a marked increase in ACID membership
since the "R"  word became part of the UK’s
vocabulary and in the use of ACID’s Design
Data Bank – a free service to members
where they can safely store original designs,
should proof of origination be required for
those relying on unregistered design rights.
In times of real prosperity there is not such
a great desire to enforce strict contract
terms in business - enough money can
bring with it a laissez faire attitude towards
litigation. As this downturn has shown,
designers and manufacturers are prepared
to stand by their original work and, now
more than ever, do what they can to
protect it.

For litigators there is nothing more
compelling to put on the table than a
registered, numbered Community design –
and the good news for those who are
prepared to take legal action to protect their
market share is that it is a relatively effective
legal process, leaving those "challenged"
with very few legal options other than to
settle. Whilst the majority of ACID cases
have relied on unregistered design rights it
has to be argued that being in possession of
a registered Community design has many
advantages – not least removing the costs
incurred by your legal representatives in
evaluating an unregistered Community
design audit trail and pursuing its
legitimacy. 

As the threat of copying increases, conflict
will inevitably ensue. With conflict comes
the threat of litigation – which apart from
the expense can be costly in sleepless nights.
This is why we encourage our members to
be IP aware and in times of dispute, seek
mediation as a positive solution – there is no
doubt mediation will become standard
practice for dispute resolution in these
worrying economic times. 

If a product
appears to be a
market leader, 
and therefore

worth registering,
you need to be

within a 12-month
period from first
marketing your
design to apply
for a registered

Community
design. This will

offer protection in
27 member states

for 25 years
renewable every

five years

6
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r new product range

Mediation provides a highly cost effective
and time effective route to resolving
allegations - by bringing parties together
with the support of a mediator to deal
with alleged copying complaints - whilst
avoiding legal intervention. It can result in
realistic out of court settlements, therefore
avoiding potentially costly (and often
inflammatory) legal disputes. As an
alternative to litigation, mediation can also
result in commercial agreements being
brokered. Many of our members have
walked away from mediation with a royalty
or license agreement in their pocket rather
than a hefty legal bill.  

ACID’S objective is to ensure that
every designer/manufacturer in the
UK understands the value of their IP
rights, has the support to put an
effective IP armoury in place in order
to fight plagiarists, while having
access to effective resolutions
through mediation.  We offer our
members a wealth of benefits to
assist their design protection –
2009/10 will not be without
challenge, so for those who need a
survival strategy – remember to; 

� have a design audit trail for 
unregistered designs 

� register designs officially if at all 
possible 

� use the ACID logo (if you are a 
current member) 

� together with an accompanying 
intellectual property (IP) policy 
statement for maximum effect!

If you don’t want to be copied, 
say so! Nowhere is there is a more
effective conduit for stating your
intellectual property policy than 
on your website and your
marketing material.

ACID MEMBERS STRATEGY
FOR PROTECTING THEIR
FURNITURE DESIGNS

Case Study One

ACID members
Morgan Contract
Furniture have
recently launched 
a new range of
furniture - all the
design drawings
and design audit
trail of which were
immediately sent 
to the ACID Design
Data Bank so that
there is a history
from concept to
final designs. 

Katerina McMahon, Design Director
of Morgan Furniture said, 

It is a deliberate strategy of
Morgan Furniture to send detailed
design drawings to be held on the
ACID Design Data Bank and also to
obtain registered Community
designs. This ensures that we have
a monopoly right which offers
protection for 25 years in 27
member states within the
European Community

7

When Ben Atkinson-
Willes’s grandfather
became ill with

Alzheimer’s disease he decided
that he should use his creative
skills to design something that
not only could stimulate and
trigger his grandfather’s mind
to become more active and
occupied but might also
benefit a growing number of
elderly people who suffer from
the disease.

Ben's Puzzles use a unique
tested system, researched and
designed especially for people

of varying abilities and the focus of the design has been
for people with Alzheimer's disease. This new leisure
time pursuit is achievable and enjoyable for all,
including the carers and relatives who all enjoy using
these puzzles made for a mature user.

The set of boxed puzzles form an essential piece of
medical equipment for care homes and are made from
very durable and washable materials, they have even
been designed so that they can be easily managed from
a wheelchair. A selection of generic images that
sufferers are able to relate to, has given Alzheimer's
patients a sense of achievement and pride in this
valuable leisure pursuit. 

One of the first things Ben decided to do once he 
had created Ben’s Puzzles was to obtain a Registered
Community Design (RCD) from OHIM
www.oami.europa.eu so that, in effect, he had a piece
of paper, a certificate saying that he owns the designs,
thereby creating a monopoly right. Ben commented, "I
am now in talks with a major retailer regarding the
possibility of working with them closely to market the
product amongst care homes and I feel somewhat
reassured that I have put "belt and braces" protection
around this new collection with an RCD. I also have
access to the ACID help lines to talk me through further
negotiations with other interested parties". 

Ben, a product design and furniture student at Kingston
University has been supported and mentored in this
new venture by Professor of Design Hilary Dalke, who
said of the project, "These generic puzzle images,
researched by Ben for use in care homes, meet many
needs of the Alzheimer's disease community - from the
sufferers and carers to the relatives - who need a more
appropriate way of spending their valuable leisure and
social time together with mature pursuits"

ACID CEO Dids Macdonald said,
"Ben's Alzheimer's care solution touched a chord
in my heart, remembering the frustration that
my mother experienced as a sufferer, in not
having sufficient stimulus to trigger
communications with others.  Using these
generic images can evoke all sorts of memories
to fuel interaction and discussion".

ACID MEMBER USES
DESIGN TO FIND DEMENTIA 
CARE SOLUTION

Case Study Two
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Dan Black of Black & Blum said, "We are proud of our
success with the Loop Candelabra (Grand Design
Magazine Award winner for best home accessory in June
2007, presented by Kevin McCloud) and we are
determined to send a clear message to anyone who
decides to replicate it. We send all our new designs to the
ACID Design Data Bank and also hold registered
Community designs. This means that we can enforce our
rights easily with a credible audit trail behind our designs.
Those who produce lookalikes are rarely able to produce
archived design and development drawings".

Andrew Lee of McDaniel & Co comments: "Black and
Blum are aware of the options available to protect their
innovative products. The registered design ensures
maximum protection in the European Community against
lookalike products whether these are deliberate copies or
not, and lasts for 25 years offering protection in 27
member states. In addition, the fact that the product won
an industry recognised award, is indicative of the design
freedom and creativity bestowed upon the designer. This
is important for infringement actions as companies with
lookalike products therefore find it difficult to suggest
any similar features are generic to that type of product
such as the legs on a chair. Black and Blum have taken a
pro-active approach to their intellectual property and
have reaped the benefits."

ACID comment, "So often designers think that taking
legal action is going all the way to Court, but as a result
of ACID's formidable track record of settlements, a cease
and desist letter can send a very strong warning shot
across the boughs and achieve a positive result, as has
happened in Black & Blum's case."

Black & Blum are an Anglo-Swiss Partnership who
joined forces in 1998 and are based in London, the
European heart of design. As a design consultancy
they advise companies on any creative aspect. 
This accumulating insight into different markets
catalysed the decision to develop their own range
of products. It has since become a vehicle to fully
explore, protect and commercialise their
creativity.  www.blackblum.com

Black and Blum Do Some
Strait Talking...

8

Following a successful legal challenge over
a look alike fabric by ACID member Angie
Lewin, leading Swedish retailer Ahlens have
paid nearly £10,000 in costs and damages
and confirmed that Ahlens look alike "Ella"
print will be taken off the store's shelves
(both on and offline). All further sales of
this fabric have stopped. 

Andrew Lee of ACID Accredited law firm McDaniel
& Co comments: "Clearly, the Ella print whilst not
being an exact copy, reproduced a substantial part of the
Speypath 1 print. Although the infringement did not
take place in the UK, those who have artistic copyright
benefit from the fact that copyright can be enforced in
practically every country in the world because of the
Berne Convention. In addition, Sweden, being members
of the EU, are bound to ensure their national law
complies with the 2001 EC Copyright Directive which
requires protection for authors from the taking of their
works in whole or in part."

Angie Lewin is a well known printmaker who creates her
work using techniques such as linocut/wood engraving,
relief printing and lithography. In late 2008 Angie
discovered that one of her limited edition prints known
as the "Speypath 1" appeared to have been copied and
was being offered for sale in Sweden by leading retailer
Ahlens. Lewins, commenting on the successful
settlement said, "My work is heavily inspired by the
natural environment and designs created by me are
instantly recognisable to those in the industry and
therefore any look-alikes are also easily
identifiable. I will always take proactive steps to
protect my work, that's why I joined ACID."  

BERNE CONVENTION
AIDS ANGIE LEWIN
FABRIC WIN!

Designers should not assume they cannot
enforce their rights abroad or that it is too
difficult. This is an excellent example where,
with the right specialist IP advice, David can
take on the Goliaths and win! 

ACID comment:

< Left

Angie Lewin limited
edition print
‘Speypath 1’

Right >

Swedish retailer Ahlens
very similar offering ‘Ella’

which has now been 
removed from range

Award winning ACID (Anti Copying in Design) members
Black and Blum design, manufacturer and supply a range 
of stylish and contemporary interior products. In November they
were shocked to discover an identical product to their award
winning Loop Candelabra being offered for sale by a company
named Straits on their website. 

Through ACID accredited law firm McDaniel & Co
they fired off a strongly worded "cease and
desist" letter to Straits.  Subsequently, Straits
agreed to remove the items from sale, destroy
remaining stock and promised not to do this
again in the future. In addition they agreed to
make a contribution towards Black and Blum's
legal costs and also disclose the identity of the
Chinese company who had manufactured the
infringing product.

Loop Candelabra

We send all our new
designs to the ACID
Design Data Bank and
also hold registered
Community designs.
This means that we
can enforce our rights
easily with a credible
audit trail behind 
our designs. 
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of ACID MEMBERSHIP
the benefits!

ACID LOBBY – targeting Government and stakeholders
about design and innovation and the promotion of IP as
a positive force, helping to create a safer trading
environment for design to be fully exploited and
commercialised free from design piracy.

IP Audits and health checks – free IP Audits available
to corporate members and instant IP health checks
available to all members. 

Use of ACID logo – strengthen deterrence and
communicate your anti copying strategy by using the
powerful Member of ACID logo together with suggested
copyright statement on your website and all marketing
material. 

ACID Design Data Bank – free and unlimited service
available to every member. All new designs or creative
work can be logged with us to establish a date of
origination and provide third party evidence to support
Unregistered Community and UK Unregistered design
rights. 

Initial, free Legal Advice – a new and dynamic ACID
legal offer from local to global, providing specialist IP
legal advice for start-ups, small and medium sized
enterprises and corporate ACID members accessed
through a dedicated IP hotline. Reduced legal rates for all
ACID members. 

Industry Standard Generic Agreements – re-usable
legal agreements from £50 plus VAT.  

Quarterly ACID magazine and monthly e-
newsletter – packed full of useful tips and FAQ’s as well
as the latest news on successful cases and the latest ACID
initiatives. 

ACID Website, Members Area – access to this area via
email address and a password. 

Industry Forums – regular informal, round table
discussions with frequent design protection clinics and
subject specific seminars.

IP Insurance – affordable legal expenses IP insurance 
at discounted rates is available in conjunction with
Charles Milnes & Co. Ltd. You insure your home, your car,
so why not your business?

Trade Mark and Design Service – ACID’s associate
lawyers offer preferential rates for a Trade Mark and
Design Registration service.  

ACID Mediation – a cost and time effective way to
solve member-to-member disputes together with a new
initiative Mediate to Resolve. ACID’s trained mediators
can also help to resolve disputes with non-members. 

Proven Track record – over 260 settlements with over
two million pounds recovered in costs and damages –
only 3 have reached a final court hearing 

ACID Accredited Exhibition Organiser initiative  –
free on-the-spot mediation service -The ACID Exhibition
Protocol - available during accredited exhibitions to all
exhibitors. To date 2000+ mediations, less than 30%
required further legal action

An aggressive naming and shaming media and
communication policy for successful settlements
and powerful Media Supporter initiative.

Practical low cost, no cost tools of self-help
including regular FAQs and legal tips. Industry
watchdog. Regular ACID News Flashes, Free user
friendly IP Guide, ACID Trading – self help tools.

Patricia Jones of ACID Accredited law firm Hammonds writes, "Most people
associate Trading Standards with seizures of counterfeit DVDs and clothing. In fact
the role of Trading Standards is far greater than this. Trading Standards can seize
any goods to which a registered trade mark has been applied without consent.  
For example we have recently worked alongside Trading Standards in the seizure 
of machine parts that had been labelled with our client's trade mark".

WIDER POWERS FOR 
TRADING STANDARDS

T rading Standards is the body responsible for
enforcing the criminal aspects of trade mark law.

There are three main criminal offences in relation to
trade marks which cover acts such as applying an
infringing mark to goods, making or using packaging
bearing an offending mark and making or keeping
articles designed for reproducing an offending mark. 

Trading Standards are given extensive and wide-
reaching powers of enforcement under the Trade
Marks Act 1994 for the purposes of ascertaining
whether an offence has been committed.  These
powers include the right to enter premises and
inspect and seize goods and documents.  The powers
are exercisable without a search warrant and any

person who obstructs an officer exercising his powers
is liable to be prosecuted.  

Prosecutions can be brought by Trading Standards
and are heard in either the Magistrates Court or
Crown Court.  Offences committed under the
criminal aspects of trade mark law carry with them
penalties of up to 10 years imprisonment, an
unlimited fine or both.  Often the seizure of goods by
Trading Standards is quicker and cheaper than
enforcing trade mark law through civil proceedings.

This highlights one of the benefits of having a
registered trade mark as Trading Standards can only
exercise their powers when dealing with a registered
trade mark.

WHAT’S IN A NAME?
Naming a company can be as important as naming a child.  It’s your passport 
to getting noticed in commercial life, to waving your flag and reflecting the
credentials of your organisation.  In the same way there are hundreds of Zoe’s, Zacs’s
and Henry’s  in the UK, when you chose your new company’s name you could be in
direct conflict with an established business who has had the same name registered
for many years.  Research and care taken now could save considerable hassle and
expense later should an objection be raised.

The UKIPO has recently appointed a Company
Names Adjudicator to make life a little easier.
The role will include providing efficient links
between the various regulatory bodies and
providing a framework for objections to
"opportunistic" company name registrations. 

By creating a link to the register of company
names and the UK register of trade marks
together Business Link
http://www.businesslink.gov.uk and new
businesses can carry out an initial fast track
research into existing use of a proposed
company name. Hopefully this will provide
SME’s with the tools to research the choice of a
new company name quickly and efficiently
avoiding future conflict.

Further research should also include using
search engines within a specific industry
category or service area because anyone using 
a similar name may have built up "goodwill"
which would influence their rights in name
usage. Similarly a quick domain name search 
is also a good idea ensuring that you can
develop the brand with internet usage and 
this will eliminate certain names which have
already been purchased and which may be
already in use.

Conversely, what can you do if you discover

that someone else is using your name or a
similar name and by its use could mislead
others i.e. indicating a connection between the
two of you? In the first instance ACID members
may call the ACID legal hotline 0845 230 5742
and be put through to one of the ACID
Accredited law firms who will provide initial
free advice. Readers may also find out more
about the UKIPO company names adjudicator
http://www.ipo.gov.uk/cna/cna-factsheet.htm

Point of warning – the Tribunal is limited to
what the UK-IPO describes as "opportunistic"
company names registrations. For more
information follow the link below:
http://www.opsi.gov.uk

ACID comment, "Whilst the Business Link
search tool is excellent for the initial weeding
out process, if a new company is serious about
using a particular name it is always advisable to
instruct a trade mark expert to carry out a more
detailed search. Just because your chosen name
may be available it does not necessarily mean
registration will not be without challenge. 
So, setting budget aside to check and double
check the presence of an existing trade mark
could save stress later on down the line when
sweat equity and investment has been put into
building your brand."
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Just a little
RESPECT!
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acid members

Sue, an Islington woman, holds a 25 year
Long Service Award from Islington Council,
Education Department and was

commended for her innovative work and
commitment to children and young people. And
so, inspired, EGAR was borne - an award winning
social enterprise organization that produces
personal, social and health education (PSHE) "Life
Skills" discussion card sets and display posters
used by staff teams and parents to support
teenagers. EGAR is a keen supporter of The
Teenage Cancer Trust and has adopted St.
Pancras the Patron Saint for Children. 

EGAR has designed and produced 50 unique
‘CHOICE’ discussion card sets based around
lifelong learning skills for teachers, youth
workers, mentors and parents to use to educate
and discuss issues with teenagers or for anyone
wanting to help young people. The discussion
cards are a ‘talking tool’, an alternative way to
discuss an issue, problem or maybe just
something happening in teenage lives. 

EGAR aspires to challenge teenage minds,
attitudes, teach key life skills, self-responsibility
and communication. Sue and her team
understand young people’s views on different
fundamental subjects and issues in their lives.
EGAR discussions will support them through the
most difficult yet 'real' transitional time of their
lives about their feelings, emotions and worries.
They also recognize that teenage years are very
challenging, presenting some of the most
difficult problems, not only for young people but
also for adults. 

There are ten 'CHOICE' discussion card sets in
each series, covering health, crime prevention,
personal development, citizenship and the
environment. The discussions in each of the
series cover such issues as, your life, bullying,
smoking, alcohol, drugs, depression, vandalism
and knife, gun and gang culture as well as love,
dreams, kindness, money and confidence! 

EGAR also produces a selection of graffiti and
billboard posters for display and discussion
purposes. The Graffiti Posters were
commissioned and brought to life by an Award
Winning London Graffiti Artist, they depict
positive role models for teenager’s to relate to,
all illustrated with a loud and clear message to
inspire young people and get their attention. 

Intellectual property is at the heart of EGAR and
Sue joined ACID in 2006. All the EGAR designs
are sent to the ACID Design Data Bank to
underpin her unregistered UK and Community
design rights, Sue said of the ACID team:

ACID member Sue Scott-Horne is one of those rare people in
life with boundless creative energy. An inspirational social
entrepreneur, Sue is passionate about teenage concerns in the
light of knife, gun and gang murders and the hopelessness that
prevails in some young people’s lives. Through this passion she
was motivated to develop education resources to help teenagers
who are despondent about life for whatever reason and
endeavoured to make a difference...

Sue SCOTT-HORNE : Entrepreneur & Innovator

Above Top:
Blackberry Best Woman
in Technology Award

Sue Scott-Horne is proud to have been one of four
shortlisted finalists in the recent Blackberry
Women & Technology Awards. Peter Jones -
Entrepreneur from Dragons Den said "A very good
idea".  At the awards she was invited to take up
the covetous invitation to become a Blackberry
Ambassador and was proud to accept. She also
won a ‘Special Recognition’ award from BFIIN.
Sue speaks from the heart and her message
is crystal clear, ‘Whatever age, wherever you may
be, reach out’, support and illuminate a
teenager. Become their friend, you may 
'Change Lives' and her message to teenagers is 
"BELIEVE IN YOURSELF, BE BOLD, 
BE BOUNTIFUL................

“As a new small business, the staff at
ACID, including the Legal Department 

has been very kind and supportive to me.
They have calmly taken me through the

procedures of protecting my creative
ideas, something I had to learn about.

They are always there with advice;
consequently that gives me great

confidence, with such a professional 
team behind EGAR!”. 

EGAR will be exhibiting at the Children and Young
People Now Show 2009 at Brompton Hall, Earls
Court, London on Tues/Weds 19/20th May, stand 421.

www.egar.co.uk

Below:
Sue proudly presents
EGAR’s aspirational
educational aids

Top & Right:
Egar’s eyecatching topical
posters communicate & 
‘talk to’ today’s teenagers
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latest new members list

Dominique Vari Graphics
Flinky Design Graphics
Holman Design Services Ltd Graphics
Dots and Spots Greetings Cards
Occasions Unlimited Greetings Cards
Rani Deshpande Unique Creations Greetings Cards
Rima Keating Greetings Cards
Ephemeral Opulence Ltd Interior Accessories
SIRPI Spa Interior Design
Wallpaper Hangers Interior Design
All Fired Up Jewellery
Judith Whitley Jewellery
Milly Moore Jewellery
Prong Jewellery Jewellery
Holtham and Allen Ltd Kitchen/Bathrooms
Polyformers Limited Kitchen/Bathrooms
GPMS Ltd Lighting
Re-Silicone Lighting
tp24 Ltd Lighting
Armordillo Design & Construction Ltd Other
Cliffeco Limited Other
Hound Sac Other
Lifestones Ltd Other
Lucy Clark Design Other
Period Building Products Other
Six Eight Seven Six Other
The Pedagogs Ltd Other
Tillie Mint Other
Biddle Innovations Ltd Product Design
Elite Home Products Ltd Product Design
Innovation Imperative Product Design
Jordy Ltd Product Design
Kitzbitz Art Glass Product Design
Klaudyna Marciniak Product Design
Michael & Stephen Kerr Product Design
Nomad Wheelchairs Ltd Product Design
Pole 'n' Tone Ltd Product Design
Red Hand Product Design
Tim Harrison Product Design
Zita Menyhart Product Design
Art2Arts The Arts
Frailloop The Arts
Katrina Grigo-McMahon The Arts
Pixie Doodle Design & Illustration The Arts
Tina Tarrant The Arts
Silence UK Ltd Toys

Company Name Industry ID
Alex Zdankowicz Ceramic Design Ceramics
Lucinda Brown Gallery Ceramics
Neil Jeffree Design Ceramics
Steve Charles Ceramics
Gina Anton Design Consultancy
RE:thinkthings Design Consultancy
Slomo Productions Design Consultancy
Abigail Borg Fabric & Textiles
Colure Design Fabric & Textiles
Emily Mackey Fabric & Textiles
James Brindley Fabric & Textiles
Jan Constantine Ltd Fabric & Textiles
Louise Broomhead Fabric & Textiles
Margot Billiet Fabric & Textiles
Artisan Life Limited Fashion
Barely a Stitch Fashion
Eternal Spirits Ltd Fashion
Nomad & Nest Ltd Fashion
Ultimate Design Hats Fashion
ZipKode Fashion
Rug Design Company Floor Coverings
ALP Furniture
Bednest Ltd Furniture
Bentley Designs Furniture
Chartley Furniture Design Ltd Furniture
Giles Wilson-Copp Furniture
Indigo Furniture Ltd Furniture
Jason Walker Design Ltd Furniture
Kristian Stringer Furniture
Lee Walsh Furniture
Lloydesign Furniture
Margaret Lam Furniture
McCollin Bryan Furniture
Oliver Leemans Furniture
Sessio Furniture
The Banana Chair Company Furniture
The Traditional Carpentry Company Furniture
Woodpecker Furniture Ltd Furniture
Plant Theatre Limited Garden Products
Smith & Warrington Ltd Garden Products
The Langham Consultancy Garden Products
Ganduxer Ltd Giftware
Isabelle Alice Giftware
Lily Rose and Evelyn Giftware
Temple Island Collection Ltd Giftware
Christina Wahle Graphics

Company Name Industry ID

ACID has received huge support from editors and journalists, 
who place the subject of intellectual property awareness high on
their agenda and continually feature success stories, initiatives,
concerns and warnings against the potential devastation of
intellectual property infringement. Many thanks to the above
publications who are all ACID Media Supporters.

Together we are
helping to create
awareness and a
safer commercial
environment for all!

I magine unwittingly sending your precious original designs to an
interested retail buyer who may not have the same regard for
your design ownership as you do. Then imagine doing this with

no IP protection.  Handing over your creativity and original work to a
buyer without ensuring there is an audit trail or adequate protection
does not make commercial sense.  Although most retail buyers have
integrity, we do hear of some ACID members who have fallen foul of
the buying process.  So how do you protect yourself?

When you buy a computer programme you are automatically asked
to enter into a license agreement - and it’s just the same when you
use ACID license parcel tape. The tape works in conjunction with the
reusable ACID License Tape Agreement. The recipient is warned by the wording on the tape not to open the parcel, unless
they agree to be bound by the terms of the license agreement (which is attached to the outside of the pack). By breaking
the seal the recipient accepts the terms of the licence, which prevent the recipient from making use of the designs without
the sender’s prior consent. For further details visit:  www.acid.designsales.co.uk

GET YOUR IP TAPED!
The powerful 
ACID brand is 
your brand of 
deterrence.

Are you relying on unregistered rights?  If you
create original designs but do not officially
register them (with a registration body such as
UKIPO or OHIM)  then you may well be!  To rely on
unregistered rights you need to prove ownership
of your design and the date of origination.  
By sending your designs to the ACID Design Data
Bank, ACID can act as an independent third party
who can verify your design audit trail.  

To download the Design Data Bank Form
and ACID logo, visit the Members Area of
the website www.acid.uk.com or e-mail
info@acid.uk.com

ACID DESIGN
DATA BANK – 
DON’T DELAY!

USE YOUR LOAF...
USE THE LOGO!

All ACID members are licensed to use the 
logo and are encouraged to use it on their 
marketing materials, websites, product
packaging and stationery.  Additionally, stand
out from the crowd by using the logo as a
benchmark to show that you produce original
design. Only design originators, companies with
in house design teams, or those that license
original designs can become ACID Members – 
so make a statement, use the logo.
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