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 Dear ACID Member

Last year saw the 
launch of two new 
bodies representing the 

interests of interior designers. 
The Society of British Interior 
Design launched in the spring 
of 2009, headed by Vanessa 
Brady while the Interior 
Design Association launched 
in the autumn with Mary Fox 
Linton as its chairman. Both 
organizations represent the 
interests of both commercial 
and residential and both, not 
surprisingly, have declared 
education as a key area of 
campaigning. Their work, as 
well as the work of existing 
industry bodies including the 
BIDA and RIBA, will provide 
valuable support for an 
industry which is still working 
hard to gain recognition. 

Education is the foundation on which 
good professional practice is established 
and a knowledge of, and respect for,  
intellectual property lies at the very 
heart of the educational process in any 
creative industry. Original thinking must 
be appreciated, respected and protected, 
whether in the classroom or in commerce. 
As more and more students make design 
their choice for higher education – and 
one must presume for a career thereafter 
– there is increasing pressure to achieve 
and compete for the jobs that are 
available. Rightly or wrongly, originality 

is perceived as all important and the 
temptation to borrow ideas can be hard to 
resist. Education can and must give students 
a thorough grounding in copyright both 
in terms of their own designs as well as 
recognizing original ideas in others work. 

Recent examples of students appropriating 
other ideas wholesale suggests that 
more could be done to reinforce these 
messages before these individuals enter 
the workplace. They must learn that 
original ideas come at a price, and the 
money they hope to earn for their designs 
is the price people pay for originality. 
No matter how tempting a cheap copy 
seems to be, it is robbing another design 
professional of their livelihood. ACID’s (Anti 
Copying in Design) own ongoing Educate 
to Protect programme 
also recognizes the 
importance of laying a 
solid foundation in terms of intellectual 
property education both for students and 
professionals. Interior designers as well 
as product designers need to be vigilant. 
It is their responsibility to ensure that the 
products they and their sub-contractors 
choose for specification are credible as 
the client may, sadly, be both trusting and 
oblivious to any problems until is it too late 
(McDonalds chairs are a well-known case in 
point). An increasingly robust educational 
programme is in place, supported by a wide 
range of interested bodies including ACID. 
With luck and time, all design professionals 
will soon be champions of respect for 
intellectual property.

Say’s  
Kate Burnett, EDITOR
idFX Magazine
www.idfxmagazine.com

So what happened in the world of IP in 2009? The good news is that 
intellectual property would appear to have gained a much higher profile 
and recognition by the Government’s policy makers. The bad news 
is that there is still no apparent cohesion between The Treasury, The 
Ministry of Justice and the UKIPO (through BIS) in fully protecting and 
valuing UK brands and the intellectual property they create. Few would 
deny the exciting transformation from a nation of shopkeepers into a 
nation of knowledge based entrepreneurs, so Government would do 
well to support this emerging pot of gold. Singing from the same hymn 
sheet by tangibly recognising the value to the economy of British brands 
wouldn’t be a bad start for any new Government! 
Running parallel to a knowledge based economy come the pariahs and 
those who steal ideas and free ride on IP equity. It would be true to 
say that having waited for 2 years to see an improvement in exemplary 
damages for IP theft, the Ministry of Justice “disappointed” us by paying 
scant attention to providing a punitive award of damages to deal with 
escalating intellectual property infringement. It has also woefully failed 
to acknowledge, or recognise, the devastating effects this can have 
on micro and SME entrepreneurs. Whilst everyone would applaud the 
UKIPO’s policy of IP awareness, protection and registration, no-one can 
deny that for the majority, taking legal action against IP infringement 
is out of the reach of the majority. At present the Civil Justice system is 
inaccessible and time consuming and does not move in line with com-
mercial needs. Business demands a much more robust framework for 
regulation and enforcement which has thus far been sidelined. We look 
to the Ministry of Justice to improve the Civil Justice system and to act 
decisively on recommendations from the long awaited Jackson Review 
on the civil justice system. Actions speak louder than words.

The Treasury would be wise to put a higher priority on their support of 
micro enterprises and SME’s (who make up 99% of the UK’s businesses)  
by giving them  the right tax incentives to attract inward investment 
and ensure easier access to start-up funds. It is only 50 years ago that 
being a designer was considered to be one step above train spotting. 
Design’s evolution and meteoric rise in economic importance (and 
acknowledgement) has come about by the support of many design 
champions, not least, HRH the Duke of Edinburgh. Presenting the 50th 
Design Council awards at Buckingham Palace to Andrew Ritchie, The 
Duke of Edinburgh said he richly deserved this coveted accolade for the 
quality and usability of the inventive Brompton folding bicycle. 

At the recent “Branding in a modern economy conference”, the new 
Director of Trade Marks and Design, Andrew Layton, admitted that 
whilst preparing for the conference, he googled “Government Policy 
on Branding” and found nothing! Not a surprise to the more cynical 
amongst us but there was hope, when he reinforced that now is the 
time to match policy with business needs, to emerge through recession 
into an improved and changed global market competitiveness, through 
UK brands. Layton finished by saying, 

“There is a commitment to press for a review on the issue of look alike 
packaging in line with Gowers’ recommendation.” At last, through 
Andrew Layton on behalf of a Government agency, there has been a 
public commitment - regarding the importance of brands - to listen, 
understand, consider and act. Hooray! 

On a much more practical and grass roots level, prevention and 
deterrence provide a sound IP strategy so if you are unlucky enough 
to be in an intellectual property dispute, whether it concerns the 
ownership of graphics, the terms of a licence/royalty agreement or 
someone has broken the terms of a confidentiality agreement, the devil 
is in the detail. It’s the small print which counts in your commercial 
relationships and allows you to address these hiccups more easily. It 
makes absolute sense to spare a few moments to see how healthy 
all your agreements are and where your intellectual property is at 
risk. After all, everyone is in business to grow and develop business 
relationships, which will provide a return on investment for the time 
spent. Successful entrepreneurs need to be reassured that the precious 
commodity that is intellectual property or “know-how” is protected as 
much as it can be.

And a personal request! Many of you have supported the two Number 
10 petitions to strengthen and improve design laws, if so thank you 
(and could you get another 5 to sign up!). If not……there is no better 
time than the present! www.acid.eu.com

And finally, a huge thank you to all 
the wonderful team at ACID and 
to our Accredited law firms, DMH 
Stallard and McDaniel & Co, all of 
whom have absolutely given their 
best shot this year!

Let’s hope that 2010 is the 
best – safe trading!
Dids Macdonald,  
Chief Executive of ACID

    No matter 
how tempting 
a cheap copy 
seems to be...

 ...it is robbing another 
design professional of their 
livelihood.
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BRANDING IN A MODERN 
ECONOMY

Using an “iceberg” analogy for successful 
brands, conference Chair Rita Clifton of 
Interbrand claimed that “Most brand tangible 
benefits lie under the “sealine.” citing one of 
the world’s most successful investors in history, 
Warren Buffet, who rates “The Brand” as the 
first in his top three priorities in which to invest, 
followed by people – and surprisingly in third 
place, finance. The UK spends £32 billion on 
building brands and Clifton emphasised the 
compelling onus on Government to protect this 
investment from counterfeiting and free-riding.

Outlining his objectives of the day, conference 
host The Rt. Hon David Lammy, Minister for 
Intellectual Property said, “I want to establish a 
place for a branding policy within Government. 
It is important not only for the UK to emerge 
from recession but by recognising branding’s 
contribution to the UK economy; brands have 
and will play a significant role.  Underpinning 
new thinking will be the results of the 
workshops to distil ideas and possible action 
points which I will consider to influence future 
policy decisions. Government’s priority will be to 
establish clear ”next steps” to maximise benefit 
from UK’s established brands and encourage 
development of new and emerging brands.”

Pharmaceutical brands were represented by 
James Hallet of GlaxoSmithKline consumer 
healthcare division whose simple  decision-
making process for acquiring a new brand 
is, “Can we manage the brand better?” By 
identifying the importance of brand credentials 
offering choice, trust, differentiation and 
innovation as the clear benchmarks, Hallet 
said, “There is a huge role for Government to 
recognise the importance of brands to the UK 
economy, intellectual property being critical to 
brand success. This is a golden opportunity for 
the Treasury to harness and develop a creative 
fiscal change and approach to tax advantages.”

According to Professor Christine Greenhalgh of 
Oxford University, brands and brand building 
provided employment for 1 million in the UK. 
Out of 2,240,000 UK companies trading by size 
in 2005, the proportions of those who used the 
registered system were large firms 5.4% SMEs 
4.8% and Micro firms 0.8%. It is fair to say that 
within any five year period around 95% of SMEs 
and larger firms and 99% of Micro firms do not 
apply to use the registered IP system. In total 
this represents approx 3.6% of UK businesses. 
(A micro enterprise is up to 10 employees, an 
SME is up to 250 employees). Since 1996 the 
Community Trade Mark has become increasingly 
popular with the UK lying 2nd in Europe with 
65,930 registtations, behind Germany with 
91,196.

The man behind global brands such as Audi, 
Vodafone, BA and Johnnie Walker, Bartle Bogle 
Hegarty’s Nick Kendal said his brand message 
was simple, “Excellence created by a combination 
of ideas and strategy” though the BRIC countries 
posed a real ongoing threat to western brands 
fuelled by cost reduction and ease of access 
through digitisation.

Relatively new brands ‘kid on the block’ Richard 
Reed of Innocent emphasised the importance of 
defining the vision for the brand and the effective 
connection between the brand and the end user. 
He cited brand gurus like Richard Branson as 
having paved the way to raise awareness about 
the significance of successful brands and the 
entrepreneurship that underpins all successful 
names. Innocent’s Reed tried more than 20 
times to raise initial start-up funds and his key 
message to Government was, “Unlock the door 
to funding availability, simplify it and make it 
more accessible”.

Finally Simon Anholt, whose claim to brand 
fame lies in the tricky and diplomatic job of 

The driving force behind a recent conference bringing 
Government, brand companies and key influencers 
together, was John Noble, Director of the British Brands 
Group. The event’s raison d’être was to involve a diverse 
group of 100+ key influencers, to listen to significant 
names behind brand creation, to brainstorm and to advise 
Government on whether the UK could be a better place in 
which to build brands.  “I see this conference as a defining 
event in making sure branding, and its place in the UK 
economy, begins to be recognised as the significant force 
that it is”, said John Noble.

advising Governments on country branding, 
said, “Brands sit squarely in the minds of 
the consumer and in the context of brand 
messages”. And Anholt’s message to the UK 
Government? “The UK brand is outdated, we 
used to be a nation of shopkeepers, now we 
are a nation of creative entrepreneurs. Where 
are the foot soldiers? The UK should be known 
by its brands - it is a vector of national identity 
and we are missing a trick!”

Rounding up the event was the new Director of 
Trade Marks and Design, Andrew Layton, whose 
words ignited a beacon of hope for those who 
feel that the UK Government has sidelined 
the importance of brands to the UK economy. 
Layton admitted that whilst preparing for the 
conference, he googled “Government Policy on 
Branding” and found nothing! Not a surprise to 
the more cynical amongst us, but he reinforced 
that now is the time to match policy with 
business needs to emerge through recession 
into an improved and changed global market 
competitiveness through UK brands.

ACID CEO Dids Macdonald said, 
“There needs to be a much more 
robust framework for regulation and 
enforcement, something I believe the 
UKIPO has thus far sidelined. I hope that 
the UKIPO will have positive dialogue 
with the Ministry of Justice to improve 
the Civil Justice system. Heartening for 
organisations such as the British Brands 
Group, representing UK brand owners, 
was Layton’s, ‘Commitment to press for a 
review on the issue of look alike packaging 
in line with Gowers’ recommendation.’ 
At last, through Andrew Layton on behalf 
of the UKIPO, there has been a public 
commitment regarding the importance of 
brands to listen, understand, consider and 
act – ‘hallelujah’!”
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IP doctor

What is a Patent? 
A patent is an IP right covering new inventions. 
Patents generally have a life span of 20 years 
from the date of the patent application. Patents 
cover concepts, NOT what something looks like. 
By having a patent, the owner can take action to 
prevent others from using his invention. 

The justification for having a patent system is to 
encourage inventors to disclose their inventions, 
and how they work, in exchange for a limited 
monopoly over the invention itself. After the 
patent has expired, the inventions are free for all 
to use which, in turn, could aid improvements 
and developments in that industry. 

Examples of well known products covered by 
patents which have now expired are the Dyson 
vacuum cleaner and the Workmate workbench. 

What are the requirements for 
a valid patent?
A patent must be

•	 New

•	 Inventive 

•	 Capable of industrial application

•	 Not one of the excluded areas

An invention will be new if it has not been done 
before, anywhere in the world, prior to the 
date you apply. It is therefore important that 
before you apply for a patent, you take steps to 
ensure your inventions are only discussed under 
confidential conditions. It is also advisable that if 
you are thinking of patent protection, you consult 
a lawyer at an early stage. The last thing you want 
is for your patent to be invalid through your own 
actions. 

For a patent to be inventive it must have what is 
known as an ‘inventive step’. The invention must 
not be obvious. The test is “the man skilled in the 
art” who is a hypothetical person (or persons), 
used by the Courts, and said to have common 
general knowledge of the sector of the invention 
concerned. They are also presumed to have no 
inventive capability. If the invention would be 
obvious to that person, then the patent will fail 
on these grounds.

To be capable of industrial application, a patent 
must simply be capable of being used in any kind 
of industry. It does not actually have to have been 
applied industrially. 

There are various exclusions from protection 
which include discoveries, scientific theories, 
schemes, rules and methods for performing 
mental acts, computer programmes and the 
presentation of information. 

Do I need to have a patent 
to protect my inventions?  
Sometimes, businesses try to protect their 
inventions by keeping ideas and methods 
a trade secret and ensuring no-one else 
knows about them. For example, the coca 

cola recipe is a strictly guarded trade secret. Also 
see the BBC website article in respect of Irn-Bru 
at http://news.bbc.co.uk/1/hi/scotland/8066968.
stm. Attempting to protect your ideas, however, 
by keeping them secret, may be unsuitable. 
For example, a newly improved mechanical 
device, such as a folding ladder, is unsuitable for 
protection this way because as soon as one ladder 
is sold, the invention is seen.

Even with inventions which could be protected by 
way of keeping them secret the protection is still 
relatively fragile and requires stringent in house 
procedures to ensure the risk of the information 
becoming public is minimal. This will not however 
prevent other businesses using similar techniques; 
they just will not know yours. A patent would give 
a monopoly over that invention however arrived at. 

What does it mean when a 
product is advertised as  
“Patent Pending?”
This simply means a patent has been applied for 
but it does not mean that the patent is going to 
be granted. The existence of a patent application, 
even if unlikely to result in the grant of a patent, 
can still have a deterrent effect. Those who seek 
to use the invention risk being sued when the 
patent is granted. It can also give the impression 
to potential customers that the product is in 
someway special or unique. It is, however, an 
offence to represent that a product is a patented 
product, or the subject of a patent application, 
when that is not the case. 

Can I get patent protection in 
different countries?
Yes. Patents are territorial in nature which means 
they are granted on a country by country basis. 
At present, there is no European wide patent, 
covering all 27 member states, such as for trade 
marks and registered designs. There are however 
procedures in place to allow you to make one 
application to cover a number of European 
countries in that application. The result of a 
successful application is a bundle of individual 
patents in different countries at a lower cost than 
individual applications to each country. 

You should seek advice from a lawyer on the best 
ways to protect your inventions and the methods 
of extending that protection abroad. 

In the latest IP 
Doctor article, 
IP lawyer 
Andrew Lee of 
McDaniel & Co 
answers your 
questions on 
Patents.

PORTA ROMANA
TURNS THE SPOTLIGHT 
ON MARETTI
When ACID member Porta 
Romana discovered a Dutch 
company, Maretti, selling 
what appeared to be copies of 
their ribbon, wisp, organic lip and 
sculptured ribbon wall lights and 
table lamps, they decided to take 
legal action immediately. Following 
a series of letters of claim Maretti 
have responded by removing the 
images from their website and 
have confirmed that they will 
not offer the lamps for sale. 
A spokesperson on behalf of 
Maretti said, “We were unaware 
that the lamps we were selling were 
an infringement and we will be happy to 
remove them.”

Leading designers and manufacturers Porta 
Romana, known worldwide as creators of 
objects of beauty, draw on the finest skills 
of glass blowing, metalworking, sculpting 
and furniture making. Over the past 20 years 
their ethic has never changed, and has led 
to the creation of a body of work including 
innovative and iconic lamp designs.

Following the settlement, ACID member 
Andrew Hills said, “Porta Romana pieces 
can be seen in the world’s most beautiful 
interiors, including private homes, hotels 
and yachts. They feature regularly in the top 
interior magazines, and can be seen in many 
design publications. As such, the intellectual 
property in the brand, in which we have 
invested so heavily, has underpinned our 
past success and will be key to our future. 
We will take legal action whenever we 
discover look alikes.”

ACID comment: 
“The internet can be an instant 
resource for creators and innovators 
like Porta Romana to keep their 
fingers on the pulse of possible 
infringements. Taking legal action is 

not necessarily going 
all the way to 
Court. Often, as in 
this case, a series 
of well crafted 
legal letters before 
action can achieve 
positive results in a 

timely manner.”

Niall Head Rapson of ACID 
Accredited law firm McDaniel 
& Co acted on behalf of Porta 

Romana.  All images shown 
are original Porta Romana 
designs.   
www.portaromana.co.uk
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Leading contract furniture designer 
and Anti Copying in Design (ACID) 
member Morgan Contract Furniture 
has resolved its High Court claim 
against PTT Design Limited.  In the 
High Court action, Morgan claimed 
that PTT had copied a number of 
Morgan designs which PTT had 
then supplied to Hyatt Hotels dur-
ing 2006.  Morgan had been ten-
dering for the same hotel refur-
bishment project.

The terms of settlement, achieved at a 
mediation, included undertakings from PTT 
and its individual directors that they would 
not in the future infringe design rights 

in seven of Morgan’s furniture designs.  
PTT also agreed to pay £65,000 towards 
damages and costs.
Rodney McMahon, Managing Director of 
Morgan, commented: “As Chairman of 
the British Contract Furniture Association, 
I am passionate about the industry and 
protecting the rights of designers.  My 
primary objective here was to protect my 
business and the designs in which we had 
invested so heavily and which were key 
products for us.  However, I was also keen 
to demonstrate that the legal process can 
work effectively for business if you have 
clear, achievable objectives and the process 
is well managed.  I would also wholly 
endorse the mediation process which, when 
used effectively, can result in the resolution 
of disputes like this effectively at a relatively 
early stage of proceedings.”

ACID comment: “Whilst this is 
a just outcome for such a clear cut 
case, one has to ask why PTT’s advisors 
did not suggest that they came to the 
mediation table even sooner. This is 
a strong message to the industry that 
organisations like Morgan who have 
built their impressive reputation as 
design-led, world class manufactures, 
will never allow their brand to be 
eroded by look alikes”. 

Morgan Furniture was represented by Tim 
Ashdown, Partner at ACID accredited law 
firm DMH Stallard.
www.morganfurniture.co.uk 
www.dmhstallard.com

PTT PAYS £65,000

The terms of the settlement agreement 
prevent Focal Point Fires from using the 
FIRECRAFT mark in the future.  Focal Point 
Fires has already rebranded its fires “eko 
fires”.  

Focal Point Fires started to use FIRECRAFT 
for gas and electric fires in 2001 and 
registered a trade mark at the Trade Marks 
Registry of the UK Intellectual Property 
Office.

Last year Firecraft were successful in the 
Registry in applying to invalidate Focal Point 
Fires’ trade mark for the word FIRECRAFT.  

Firecraft based their application on the fact 
that they had substantial goodwill in the 
name FIRECRAFT in stone fire surrounds and 
that Focal Point Fires’ use on fires would be 

likely to damage the goodwill Firecraft had 
developed over the years.  

Firecraft issued proceedings against Focal 
Point Fires in the High Court in March 2009 
for passing off.  In summary judgment 
proceedings, the Judge, Peter Smith J, found 
for Firecraft, stating that following the 
Registry proceedings, Focal Point Fires could 
not defend themselves against the passing 
off action.

Firecraft 
Firecraft is a family firm providing high 
quality hand carved stone fireplaces from 
its factory in Hinckley which it has supplied 
to satisfied customers Nationwide for nearly 
twenty years.  For more information visit 
www.firecraft.co.uk or telephone 0116 
2697030.

Focal Point Fires plc
Focal Point Fires plc is the UK’s largest 
manufacturer of fuel effect fires with both 
electric and gas fuel effect fires featured in 
an extensive product range, which includes 
flueless catalytic gas fires, traditional inset 
gas and electric fires and electric stoves.

The eko fires range is a revolutionary 
collection of gas and electric fires combining 
stylish design and innovative technology 
from eko fires. 

If there are any queries arising from 
FIRECRAFT gas and electric fires which have 
in the past been sold by Focal Point Fires 
and its authorised distributors, members of 
the public are asked to contact eko fires at 
http://www.ekofires.co.uk/contact.asp.

Firecraft and Focal Point 
Settlement

TO MORGAN FURNITURE OVER 
HIGH COURT COPYING CLAIM
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Firecraft and Focal Point Fires plc have settled the litigation 
between them in relation to the FIRECRAFT mark. 



One of the most important 
priorities for launching any 
new designs is to take steps 

to ensure they are protected before 
going to market.

ACID member Miranda Hart, of Nappy Cakes 
Ltd., has created a simple range of “nappy 
cakes” which cater for all budgets. All the 
gifts available on the website are thoughtful, 
practical and beautifully presented. Each 
cake is ‘freshly baked’ or, in other words 
“freshly designed” to order which means that 
Miranda can claim artistic craftsmanship in the 
copyright of each individual design. In essence 
this means that because her designs are “one 
off and made individually” she could rely on 
copyright should someone decide to replicate 
her designs. Miranda also photographs each 
design herself and the photographs are signed 
and dated and a copy sent to the ACID Design 
Data Bank giving her peace of mind that an 
independent body holds copies of her designs. 
“Don’t forget too”, said Miranda, “That I also 
own copyright in the photographs I take so 
that in the event someone decides to use 
any images from my website I can also claim 
copyright protection in the photographs.  This 
proved to be invaluable in a recent “fracas” 
with a competitor who had “taken” my images 
and placed them on her own website passing 
them off as her own”. A call from Miranda 
claiming copyright in the photographs, whilst 
also mentioning her ACID membership, 
achieved her objectives!

Take ACID member Isabelle Alice Ltd., who 
have created traditional, timeless and quality 
heirloom pieces. Owner Sarah Hollier said, “We 

started our business after we found it difficult 
to find that ‘special something’ that would 
stand the test of time and become a cherished 
treasure. Our research then proved that there 
was a distinct gap in the market for original, 
handcrafted and unique gifts for all sorts of 
special occasions - be it birthdays, christenings, 
anniversaries or simply to hang on your tree at 
Christmas allowing the gift to become part of 
the family’s Christmas tradition when the tree is 
decorated.”

Not only is there copyright in the signed 
and dated drawings which are sent to the 
ACID Design Data Bank but they also have 
unregistered design right in the products 
that are produced from the drawings. Unlike 
Miranda Hart of Nappy Cakes, Isabelle Alice 
do not take their own photographs of finished 
products and so owner Sarah Hollier is going to 
ensure that her photographer friend assigns the 
copyright in the photographs so that there is 
clarity of copyright ownership in the images she 
has commissioned.   

Their commitment to excellence 
means they have chosen one of 
the few remaining independent 
goldsmiths in Great Britain to 
make their precious, solid silver 
gifts. The family run workshop 
is based in Rutland has 
been established for over 
20 years and in order 
to make their gifts as 
unique as possible, 
they have agreed that 
they will only make 750 
of each design which 
can be engraved with 
an inscription of their 
customer’s choice. 
An ancient lost wax 
process is used 
to make their 
designs. This is a 
traditional hand 
crafted method 
of metal casting 
in which a molten 
metal is poured 
into a mould that 
has been cre-
ated by means 
of a wax model. 
Once the mould 
is made, the wax 
model is melted 
and drained away. 
A hollow core can be 
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Artistic copyright will exist 
in sculptures, works of 
architecture and works of 
artistic craftsmanship (the 
definition of which is uncertain, 
but is probably limited to works 
of or similar fine art e.g. hand 
blown vases).
The work must be original. No 
formalities are required and the 
ownership will rest initially with 
the creator or their employer.
Artistic copyright lasts for the 
life of the creator plus 70 years 
following death. However, 
if the design is industrially 
exploited (e.g. where more 
than 50 items of the article are 
produced) this period is usually 
reduced to 25 years from the 
end of the year of commercial 
exploitation.

WHEN IS A DESIGN        A NEW DESIGN?



effected by the introduction of a 
heatproof core that prevents the 
molten metal from totally filling the 
mould. The lost-wax method dates 
from the 3rd millennium BC and 

has sustained few changes since 
then.  Each decoration is 

hallmarked and engraved 
with ‘Made in England’ 
and the limited edition 
number.

Inventiveness springs to 
mind when describing 
designer and ACID 

member Susan 
Edgerton-Ball’s 

award winning 
company (SEB). 
She gained her 
business and 
marketing 
experience 
with Gardener 
Merchant, 
thereafter 
studied 
design at 
the Regent 
Academy 
in London. 

In 1990 
she set up 

a company to 
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manufacture, market, sell and distribute a 
new and unique novelty product of her own 
“Sunstrips Disposable Sunglasses”. This award-
winning product sold in eighteen European 
countries. The product was ultimately licensed 
to a promotions company under a Royalty 
deal. In October 2008 she licensed off a self 
adhesive children’s character light-switch cover 

under a royalty deal to assist in the funding, 
development and setting up of the company. 
SEB is currently working on two projects, a 
whole new range of Greeting Cards under the 
brand name Cardframes. More recently, Susan 
protected a new innovation Belt Buddy a plush 
toy designed as a cuddly travelling companion. 
The product is scheduled to be launched 
January 2010. She is currently arranging 
production of a whole range of Belt Buddies 
for the Zoological Parks, London Tourist design 
and Football Mascots, including a special 2010 
World Cup “Lion Cub” Belt Buddy.

Susan has used ACID’s industry standard 
License Royalty Agreement to underpin all her 
licensing relationships. Andrew Lee from ACID 
Accredited law firm McDaniel & Co steered 
her through a path which has led her to 
clarification of all agreements and below are 
her three top tips when negotiating a license 
royalty deal:

1. Make sure that the company you deal 
with commits to sales for a period 
of at least 3 years and that there is 
a clause included to enable you to 
accurately audit their Accounts.

2. Ensure that your Royalty Payments in 
the Agreement are in monetary terms 
rather than percentage terms.

3. Ensure you have an intellectual 
property lawyer specialist to include 
additional clauses in the standard 
license royalty that are pertinent to 
your particular needs.

What is the definition of 
design? “Design” means the 
appearance of the whole or 
a part of a product resulting 
from the features of, in 
particular, the lines, colour, 
shape, texture, contours, 
materials and ornamentation. 
Unregistered design rights 
last for 3 years in Europe 
and 10 years in the UK. The 
Registered Community Design 
is a monopoly right lasting 
25 years, renewable every 5 
years. It is valid in 27 member 
states. www.oami.europa.
eu Obtaining a registered 
UK or Community design 

is still quite expensive 
for many, so ACID has a 
design data bank which 

stores thousands of designs 
– this service is free to ACID 
members. The design data 
bank does not add to rights 
but provides evidence of the 
date designs are received by 
ACID providing independent 
evidence of design creation 
should it be required.

WHEN IS A DESIGN        A NEW DESIGN?

eu Obtaining a registered 
UK or Community design 

is still quite expensive 

date designs are received by 
ACID providing independent 
evidence of design creation 
should it be required.
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When you examine the scale of copying problems 
emanating out of the Far East, escalating year on 
year, the risks of intellectual property rights (IPR) 
abuse cannot be ignored. A recent study stated 
that 40% of smaller companies in the EU 
believed China was the major source of IPR 
infringement. However, many successful 
designers and manufacturers have productive 
commercial relationships with Chinese partners and 
most will have carried out extensive due diligence 
and ensured their IP house is in order first. For most 
businesses, an intellectual property portfolio will be 
your most valuable asset so bear in mind that in a 
recent audit of countries where IP can be protected, 
registered and enforced, China came bottom of 24 
countries! A sage reality check! Therefore, there 
is a clear message to be cautious and do as much 
research as possible. 

China has amended most of its IP laws to be in compliance with World 
Trade organisation (WTO) requirements since its accession to the WTO 
in 2001.  IP laws in China are now essentially in line with international 
standards.  Despite this, implementing these laws and protecting IPR 
in China remains somewhat of a challenge and this makes an effective 
IPR management strategy an even more important task.  The line has 
to be drawn between having adequate laws and falling in line with 
WTO requirements and achieving effective enforcement. It is a myth 
that domestic rights (i.e. in this case UK rights) automatically extend 
worldwide. Therefore, it is advisable to take advice on identifying 
the rights which you own, what you need to register in China and 
the methods available for enforcement should they be required. 
Often an effective IPR strategy involves analysis of a company’s 
business, maintaining a comprehensive IP portfolio and developing 
and implementing detailed, thorough and consistent IP policies on a 
continuous basis.  Set out below are 10 top tips a company should bear 
in mind when considering a good IPR strategy.

1. Register all your IP rights - This includes all trademarks, 
copyrights and designs that you are currently using and those 
that you may be using in the future.  Ideally, variations of your 
designs and trademarks should also be registered.  The fact is, 
if you do not register them, someone will! In China the first 
person to register IPR will be the legal owner and if you haven’t 
registered your rights in China you can’t take action there.

2. Retain all your IP rights.  Appropriate retention clauses 
should be included in agreements and contracts with business 
partners to ensure all IP rights belong to you.  This may 
sometimes involve an assignment of IP rights.  Equally important 
is to ensure ownership of all IP rights for work done by your 
employees are retained by you. Use agreements which you can 
rely on in China. Try and find out comprehensive background 
information about the manufacturer and visit their factory. The 
more involved you are on a personal basis with your Chinese 
business counterparts, the better your relationship will be.  

3. Maintain your IP portfolio.  This involves more than 
renewing your existing registrations.  With new product design 
comes new IP rights which come into existence frequently.  
Appropriate registrations should be obtained as and when new 
IP rights are created.

4. Conduct regular IP audits.  Because your business expands 
everyday, new IP rights come into existence everyday.  The fact 
that you have obtained all the IP registrations you needed this 
month does not mean you are well covered in your IP position 
next month.  Regular IP audits should be conducted to find 
out your IP position so that effective measures can be taken to 
ensure you do not fall behind in your IP portfolio.  

5. Continuous monitoring of official Chinese gazettes for 
rogue applications/registrations.  It is important to monitor 
official gazettes to ensure your IP rights have not been hijacked 
by dishonest businessmen. If that happens, immediate steps 
should be taken and expert legal advice sought.

6. Control your Chinese business partner.  Strictly control 
the way your Chinese business partners can use your IP rights.  
If licenses are to be granted, tightly control the scope of the 
licenses.  In as far as possible, avoid allowing sub-licensing and 
sub-contracting.

7. Retain your audit rights.  Make sure you retain an 
unrestricted right to inspect the premises of your Chinese 
business partner.  A right to audit the books should also be 
retained.

8. Document all business arrangements in writing and safe 
keep them.  All licensing, contracting, assigning, franchising 
or business arrangements should be reduced to writing.  If the 
other party is a Chinese entity, ensure the documents are signed 
by the legal representative and a company seal is affixed.  These 
documents should be kept safely in an orderly manner. 

9. Enforce your IP rights with the most cost-effective 
means.  With a comprehensive and well-maintained IP portfolio, 
you will have the choice to take various different types of legal 
actions to enforce your IP rights.   Administrative actions are 
generally appropriate for small-scale infringement; while criminal 
and civil actions are more common for repeated infringers or 
serious infringement. 

10. Monitor the market for any infringing products and 
enforce your rights to give signals that you are serious about 
your rights. Many companies adopt the attitude that it is easier 
to deal with IP infringement emanating from China when knock 
off products are discovered in western markets. A more user-
friendly jurisdiction, for example, UK, Germany and USA may 
provide a more cost effective route to cutting off the oxygen in 
the supply chain. 

Defending your IP in China — Prevention is Better than Cure!

As in so many spheres of commercial activity, there is a contrast between 
the experiences of SMEs and the large corporates in attempting to 
defend their IPR in a remote market. SMEs tend to bear the greater 
burden because they find it harder to afford advisers, lawyers and other 
resources to help them fight abuse. They also have fewer managers 
and may exert less influence on their national authorities and trade 
representatives in China. When problems occur many smaller companies 

Spotlight on China 

– Its all Chinese to me!
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Italy has long been known for iconic designs 
and quality craftsmanship: the Arco lamp, 
the Fiat 500, the Vespa, Bialetti coffee pots, 

Alessi kitchenware, to name just a few…

Italian courts and customs: the 
designer’s best friend
Overseas mass-production and counterfeiting 
has raised the importance of design protection. 
Italian courts are taking an active role in allowing 
rights holders of registered and unregistered 
designs to exercise their rights and Customs 
are particularly active in preventing suspected 
counterfeit goods from entering into Italy and 
the EU via Italian points of entry. Whereas in 
the UK the debate has been focussed more on 
copyright than design right, in Italy, probably 
due to its strength in designs, the attention is 
focussed largely on designs.

Italy provides for the protection of registered and 
unregistered designs. Registration is relatively 
inexpensive and is highly recommended. 
Unregistered design right lasts for three years 
and protects only against mere copying of the 
design, whereas registered design right lasts 
for up to 25 years and its scope extends to any 
design that does not give a different general 
impression to the informed user while taking 
into account the author’s degree of freedom in 
making the design.

The Italian secret weapon…
A very significant aspect of Italian law is that 
it allows the proprietor of a design application 
to initiate court action, seizures at fairs, or 
interlocutory injunctions even before registration 
is completed, provided that the application 
has been published. Moreover, seizure orders 

can be granted within just a few hours. The 
applicant is entitled to prevent third parties from 
manufacturing, offering, putting on the market, 
importing, exporting or using a product in which 
the design is incorporated.

Registering designs in Italy
As in the UK, in Italy a design registration may 
be granted for the appearance of the whole 
or a part of a product resulting from lines, 
shape, colours and materials, provided that the 
appearance is new and possesses individual 
character in the sense that the overall impression 
produced on the informed user is different 
from the overall impression produced by any 
design previously made available to the public. 
Components of complex products are registrable 
only if they remain visible during their normal 
use. Features of appearance solely determined 
by a technical function cannot be registered, 
nor can “must fit” products where the shape is 
necessary in order to connect the products to 
one another.

The novelty requirement is of the absolute type: 
disclosure of the design before the filing date of 
the application for design registration or before 
the priority date is prejudicial to registration. 
However, disclosure of the design by the author 
is not considered novelty destroying if the 
application for registration is filed within the 12 
months following such a disclosure. Moreover, 
the novelty requirement is met if the disclosure 
cannot reasonably be considered 
available to the specialised and 
interested circles within the EU.
 
Priority can be claimed for up to six 
months from the filing date of a first 

design filed in any country that is a member of 
the Paris Convention. Multiple designs can be 
filed in one application, provided that all objects 
belong to the same class of the International 
Locarno classification, thereby reducing costs.

On filing the application, the applicant may 
request that the application be made accessible 
to third parties only in a subsequent period 
which can not exceed 30 months from the filing 
or priority date.

The Italian Patent Office does not perform 
any substantive examination, and registration is 
granted after the formal requirements have been 
checked, usually about one or two years from 
the filing date. There is no opposition procedure.  
As a result, a design lacking novelty and/or 
individual character can only be invalidated 
by launching a court action before one of the 
specialist IP courts in Italy.  Other grounds that 
can be raised are non-entitlement, and public 
policy or morality preventing the validity of the 
registration.

Italy: something to consider
Italy is not always known as being a country that 
sticks to its rules when it comes to politics, but 
good design is well-respected. Accordingly, the 
Italian design registration and protection system 
has been honed to help protect rights holders. 
With the availability of quick seizure orders, 
commencing action based on just a design 
application, and the vigilance of Italian customs, 
Italy provides very viable options to designers to 
protect their designs and enforce their rights.
www.rapisardi.com

are unable to meet the costs of taking legal or administrative 
enforcement action against infringers: costs which must be measured in 
management time as well as in money.

Some SMEs are under the illusion that China is a market where they 
can disregard the normal business disciplines and ‘make a quick buck’; 
others are so put off by the perceived dangers to their IPR that they stay 
away. The sensible answer is often to take a middle course: prepare, 
assess the risks and keep one’s eyes open when in the market.

Above all, there is a need for effective avoidance measures. These should 
be part of all companies’ strategies for protecting their IP, whether they 
are exporting or investing overseas. A high proportion of European SMEs 
— the EU estimates up to 80% — fail to register their IP rights, which 
precludes them from fighting cases through conventional means.

As well as explaining the need for adequate preparation there is the 
necessity for commercial discipline in areas such as due diligence, 
documentation, contracts, staff and operating procedures, and seek 
ways to obtain external, specialist assistance.

Undertaking these measures in a distant and complex market is not easy. 
But sensible preparation aimed at avoiding infringement can be the 

most straightforward — and cost-effective — means of protecting your 
intellectual property from abuse. 

With such economies in production costs, clearly UK designers 
and manufacturers need to be looking at positive ways of 
establishing strong, sound partnerships if they are going 
to pursue manufacturing capability in the Far East whilst 
ensuring and safeguarding their IP equity. Assessing the 
risks, taking proactive and protective measures together with 
watching the market will go along way towards creating 
a sound IPR strategy on which to rely. Commonsense and 
business “savvy” will be key drivers to success – dialogue 
with other companies already doing similar business in the 
same area and constant dialogue with your supply chain, 
The bottom line, as ever, don’t ignore your basic commercial 
instincts.

The China-Britain Business Council’s “IPR Guidelines” and the British 
Embassy in Beijing’s “Guide to IPR” in China are very useful sources 
of additional, comprehensive information and guidelines.  
www.uktradeinvest.gov.uk

ITALY – THE LAW AND HOW IT 
AFFECTS DESIGNERS
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acid members

Ilsa commented, “I am a great believer in 
providing a platform and support for new and 
emerging designers to develop their skills and ideas. 
Organisations such as ACID are integral in developing 
the next generation of designers by helping them 
protect their work and ultimately encouraging further 
innovation within our community. I like to look at all 
my products as companions to their owners, to be 
used in conjunction with their daily lives, being used 
wherever they may go and “enabling them”. Explains 
Ilsa. “The idea behind Flo was to let those who are 
less physically able lead the lives that their bodies 
don’t necessarily enable but their minds may do.”

Ilsa’s win was followed by a six-month placement with 
Starck in Paris where she was able to further develop 
her design skills, leading to the establishment of 
REthinkthings, Ilsa’s creative management company. 
ACID are pleased to have another ‘Design for Life’ 
contestant, Robert Meredith, as an ACID Member too.
www.rethinkthings.co.uk

Congratulations to product Designer 
Ilsa Parry who has been unveiled 
as the winner of BBC Two’s Design 
for Life, featuring Phillipe Starck. 
Liverpool-based Ilsa won the show 
with her innovative Flo design. The 
show followed the progress of 12 

budding product designers under the tutelage of Phillipe Starck 
and Eugeni Quitllet. Parry, 27, from Liverpool developed her 
winning walking aid design after exploring lifecycles and studying 
perpetual motion during assignments given by Starck, becoming 
fascinated by improving the efficiency of products and extending 
their lifecycles. Applying these concepts to humans, Ilsa created the 
Flo walking aid with the intention of helping the less mobile retain 
a sense of self.

ACID Members Nomad Wheelchairs, has just become 
the first UK company to win the ‘Excellence in a First 
Time Design Project’ Award at the European design 
awards, the DME Awards, in Eindhoven, Holland.  Mark 
Owen, a wheelchair user himself, started Nomad with 
his brother Jon, just 6 months ago, in response to over a 
decade of feeling frustrated by the choice of wheelchairs 
available to the market.

The coveted DME Awards recognise and reward 
companies for excellent management of the complete 
design process, from product design to branding, 
marketing and literature. It covers how a company pulls 
all these elements together in order to lead through 
design and includes planning, communication, delivery 
and results.

Nomad are the first mobility company to win any DME 
Award and is the first UK company ever to win this 
category. Other companies to enter the awards this year 
came from Lithuania, Holland, Germany, and across 
Europe, and represented many various industries, from 
architecture to soft drinks.

Jon Owen, nomad Director, said “Even to be judged 
against such strong mainstream and lifestyle companies 
is a huge compliment to nomad - it is exactly the goal 
we had when we started - to move wheelchairs towards 
a more aspirational lifestyle sector. To win it was just 
mind-blowing!”

“We have a very strong design industry in Wales, and 
Nomad was lucky enough to work with some of the best 

that Wales has to offer - The stunning Mrk1 frame comes 
from Studio SDA, while Angela Gidden MBE heads up 
Attic 2, who developed our brilliant upholstery. Elfen 
have been responsible for the branding and marketing 
materials. Nomad brought these three design houses 
together to create a product and brand that is changing 
the way people think of wheelchairs and mobility 
companies.” 

The award recognises the fact that this was a truly multi-
team, multi-disciplinary project and, more importantly, 
that is was a great success. The winning poster plots 
nomad’s journey through the design process and was 
produced by nomad and Elfen. 

Both Nomad Wheelchairs and Angela Gidden are 
ACID members and they join a long list of ACID 
award winning designers.  Jon Owen commented, “At 
Nomad, we invest very heavily in design.  As with any 
investment or asset, you need protection and ACID 
offered us just that.  This award comes 6 months after 
Nomad was launched - the first six months have seen us 

ACID MEMBER ILSA PARRY 
2009 WINNER OF BBC TWO’s DESIGN FOR LIFE!

wheelchairs win 
european award

Ganduxer Design has produced a range of 
exclusive giftware for The British Museum which 
will be available from mid-November. The 
product range is hand decorated in the UK and 
the intricate timeline designs detail the history of 

Ancient Egypt and Ancient Rome. The range 
consists of bone china plates and mugs, 

coasters, magnets and tea towels.

Greta Paa-Kerner, Managing Director 
of Ganduxer Design is delighted to 
have teamed up with the prestigious 
British Museum.‘The new giftware 

range celebrates human endeavour 

during the Ancient Roman and Ancient Egyptian 
periods. It is the perfect fit with the British Museum 
as the range complements the Museum’s celebration 
of human achievement and milestones throughout 

civilisation.’ She goes on to say,

Flo walking aid with the intention of helping the less mobile retain 
a sense of self.

Ganduxer Design has produced a range of 
exclusive giftware for The British Museum which 

a sense of self.

Ancient Egypt and Ancient Rome. The range 
consists of bone china plates and mugs, 

coasters, magnets and tea towels.

range celebrates human endeavour 

consists of bone china plates and mugs, 
coasters, magnets and tea towels.

‘This range is the perfect gift for anyone 
interested in history or culture as it highlights 
the events that have brought us to where we 
are today. Visitors to the British Museum can 
now enjoy choosing their own memorable 
piece from the range.’

Ganduxer Design Products Now Available at The British Museum

www.ganduxer.com
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ACID has received huge support from editors and journalists,  
who place the subject of intellectual property awareness high on 
their agenda and continually feature success stories, initiatives, 
concerns and warnings against the potential devastation of 
intellectual property infringement. Many thanks to the above 
publications who are all ACID Media Supporters.

Together we are 
helping to create 
awareness and a 
safer commercial 
environment for all!

latest new members list

exhibit in UK and Germany, we have sold many 
wheelchairs to many happy customers and we are 
now looking to get representation overseas. The 
MRK1 wheelchair and the company’s marketing 
are setting new standards in the industry. Nomad 
are frequently asked to contribute to industry 
debate, to write articles for magazines and to 
feature on magazine covers - not bad for half a 
year’s work.”

The Nomad journey essentially 
started when Mark Owen had a road 
traffic accident in 1996, which left 
him paralysed from the chest 
down, and with the use of 
only his right arm. Jon Owen 
considers this award to be 
“proof that it is possible 
to make the best of any 
situation, no matter how bad 
it seems at first.”

www.nomadwheelchairs.com/
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Simon Morley 

– The man behind 
the        brand

It is with deep sadness that ACID announces the 
death of their great friend and graphic designer 
Simon Morley. Simon had been fighting against 
cancer throughout this year and finally lost his 
brave battle recently.

Simon, through his company Coppertop Creative, 
was the “man behind the ACID brand”. He created 
everything that you associate with ACID – the 
powerful “warning” livery of black and yellow, 
the logos, the exhibition graphics, the newsletters 
and so much more. Initially his brief was to make 
Intellectual Property a “user-friendly” subject that 
was easy to understand – a tough task, but skilfully 
and brilliantly executed.

Dids Macdonald, ACID’s CEO said, “Simon had a 
rare creative ability to make the often described 
‘grey’ subject of intellectual property ’sing’! 
More importantly, through our close working 
relationship, lengthy dialogue was rare because 
intuitively he could interpret our brief into visually 
strong and compelling messages, consistently. ACID 
will always be in his debt.” 

Jane Stephenson, ACID’s Membership Development 
Manager added, “I first worked exclusively with 
Simon on the re-design of our 68-page IP Guide. 
This was a complete baptism of fire because I had 
little experience of graphic design and I was often 
overly optimistic about what could be achieved! We 
will all miss Simon’s considerable skill and talent 
but most of all his great sense of humour.”

Whittard Trading Ltd Giftware
Colourful Coffins Ltd Graphics
Kate Wilson Illustration Graphics
Marjorie Degeneve Graphics
Ladybird Cards Ltd Greetings Cards
Loveday Designs Greetings Cards
Made by Mary Greetings Cards
D.C.H. Designs Interior Accessories
Dare Studio Interior Accessories
Sally Swannell Interior Accessories
Sam Wright Interior Accessories
Swag-Bag Llp Interior Accessories
F D Godfrey Ltd Interior Design
Key Interiors Interior Design
Trestle Design Interior Design
Charlotte Lowe Jewellery
Funky Beads by Sarah-Jane Jewellery
Nalubeads Ltd Jewellery
Hahn Trading Company Ltd Kitchen/Bathrooms
Beth Jackson Lighting
Greenlighting Ltd Lighting
SE Lighting Limited Lighting
Bang on the Door Ltd Other
Grenade (UK) Ltd Other
Sussex Orthopaedic Clinic Other
Traditional Timber Tradesmen Ltd Other
3d4 design Product Design
Catherine Gibbins Product Design
Crawford MacEwen Ltd Product Design
Cristian Zuzunaga Product Design
Cyclehoop Ltd Product Design
Day2 by Libby Day Product Design
Dupenny Product Design
Essania Ltd Product Design
Jamily Product Design
Kito Colchester Product Design
M. Power Tools Ltd Product Design
Mulberry Imports Limited Product Design
Orangebox Product Design
Racecraft Ltd Product Design
Robert Meredith Product Design
T Rex GB Limited Product Design
Art in Scripts The Arts
Lindsay Taylor The Arts
Zenith Art The Arts
Daughters of History Toys

Carole Blake Mosaics Ceramics
Jenny Creasey Ceramics
Laura Iwanyckyj Ceramics
Merbi Ceramic Designs Ceramics
Studio Gu Ceramics
Takae Mizutani and Sons Ceramics
Cuddledry Ltd Childrenswear
Santos & Santos Design Agency
Edgy Maths Limited Education
Ayme Fitzgerald Contemporary  
    Pattern Design Fabric & Textiles
Fun Makes Good Fabric & Textiles
Gilliangladrag Fabric & Textiles
Julie H King Fabric & Textiles
Little Darlings Childrens Textiles Ltd Fabric & Textiles
Lorna Syson Textiles Fabric & Textiles
Master Furse Fabric & Textiles
Sarah Waterhouse Textiles Fabric & Textiles
VMC Accessories Ltd Fabric & Textiles
What a Stitch Up Fabric & Textiles
Artem Budyakov Fashion
Brynels Hats & Accessories Ltd Fashion
Julian Hakes Fashion
Nancy van Ostren Fashion
Proppa Toppa Fashion
Vendula London Limited Fashion
Andrew Varah Furniture
Anthony Leyland Furniture
BakerBedford Furniture
D M Midlands Ltd Furniture
Footseys Furniture
Hillswood Furniture Group Furniture
Johnny Egg Furniture
Latitude Interiors Ltd Furniture
Marnie Moyle Furniture
Mosley Trading Co Ltd t/a  
   Besp-Oak Furniture Furniture
Totem Furniture Ltd Furniture
twin design ltd Furniture
Vee Design Furniture
Zannamakesfurniture Furniture
Fraser Hind Garden Products
Iron and Stone Garden Products Ltd Garden Products
Pheebert’s Garden Statuary Garden Products
Timothy Addison Ross Ltd Garden Products
Rebecca Joselyn Giftware
Wanton Studios Giftware
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DMH Stallard: www.dmhstallard.com

McDaniel & Co: www.mcdanielandco.co.uk

ACID Accredited Law Firms can be contacted by Acid 
members via the Acid Legal Hotline:

+44 (0) 0845 230 5742 

HOTLINES... 
 
Membership Office: 
+44 (0)845 644 3617

Membership fax: 
+44 (0)845 644 3618

e.mail: help@acid.uk.com

ACID Members Legal Hotline: 
+44 (0)845 230 5742

Legal Hotline fax: 
+44 (0)845 644 3618

e.mail: legal@acid.uk.com

Nothing in this newsletter is intended to be a complete 
statement of the current law and you should always 
take specialist advice in respect of your own particular 
circumstances.   ©ACID 2009

www.acid.uk.com 
www.acidtrading.eu.com 
www.acid.eu.com/news  
www.mediatetoresolve.com

ACID (Anti Copying in Design) Ltd. 
PO BOX 5078, Gloucester, GL19 3YB

ACID recommends the following  
ACID Accredited  Law Firms:

ACID Registered Head Office:  
Unit 14, Staunton Court, Staunton, GL19 3QS

Company Reg. No. 3402512   VAT Reg. No.  707 5923 23

Above: 
Caption New Furniture Maker’s Freemen Dids Macdonald 
and Sean Dare with the fantastic Katakana Writing Desk 
launched at 100% Design.  

EXHIBITIONS

TOP DRAWER SPRING
17th – 19th JANUARY 2010
EARLS COURT ONE, LONDON
ACID presence exclusively for ACID Members
www.topdrawerspring.com

INTERIORS BIRMINGHAM 2010
24th – 27th JANUARY 2010
NEC, BIRMINGHAM
Find ACID in HALL 2,  STAND  A15
www.interiorsbirmingham.com

SPRING FAIR INTERNATIONAL 2010
7th – 11th February 2010
NEC, Birmingham
Find ACID at Entrance to Hall 7

SEMINARS

INTERIORS BIRMINGHAM 2010
ACID Seminar on 25th JANUARY 2010 3.30–
4.30pm
Seminar Theatre, Hall 2
NEC, BIRMINGHAM
www.interiorsbirmingham.com

KBB Birmingham 2010
23rd – 27th March 2010
NEC, Birmingham
ACID Seminar on 24th March
Further details tba
www.kbb.co.uk M
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DIDS MACDONALD and 
SEAN DARE BECOME 
FREEMEN!

Recently ACID’s CEO Dids Macdonald was privileged 
to be made a Freeman of the Worshipful Company 
of Furniture Makers together with seven others 
including ACID member Sean Dare of Dare Studio. 
Fundamental to the WCFM is having one foot 
firmly in the past – ensuring Britain’s heritage of 
excellence in cabinet making and furniture design 
is upheld, with the other foot placed firmly in the 
future, enabling tomorrow’s furniture designers 
innovate and find inspiration. The inauguration was 
just that.

Bucks Furniture Design MA Course Tutor Dr Lynn 
Jones and Tony Smart of the WCFM were the 
driving forces behind a truly inspirational week’s 
summer school in Italy. Director and founder Diego 
Paccagnella of LAGO provided access to their 
factory and design studios and the students lived, 
ate, worked and had fun while working together in 
rural Italian surroundings. This amazing journey 
included a visit with Giancarlo Piretti (of 
Plia chair fame) who personally hosted a 
workshop.

Brief for the week was ‘to 
research, develop, design 
furniture or furniture related 
products to improve learning 
experiences of College 
and University students.’ 
The inspirational ideas and 
creative thought (translated 
into potentially exciting 
outcomes) were presented at 
the WCFM, a dynamic result 
charged with real enthusiasm. 
If ACID readers would be 
interested I am sure that Lynn 
Jones would be really happy 
to talk about the project and 
the WCFM’s involvement. 
Contact details:  
lynn.jones@bucks.ac.uk   
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