Signs of optimism from suppliers and retailers

Autumn Fair exhibitors line up 

recession-busting products

Exhibitors and buyers are gearing up for a recession-busting Autumn Fair International at Birmingham’s NEC (September 6-9).

The show will see the launch of thousands of new products that have been designed to kick-start the home and gift industry in the run-up to the vital Christmas trading period and spring 2010.

Feedback from suppliers  participating at the fair indicates that many are cautiously optimistic about the future and are tailoring their ranges to counter the impact of the economic downturn and help retailers boost profits.

Says Louise Young, managing director of Emap Connect Home & Gift: “Autumn Fair is an essential trading platform for buyers and exhibitors. It remains, by far, the season’s largest buying event for home and gift.

“With retailers generally ordering more frequently, we anticipate an increase in the number of buyers looking for Christmas products and new lines for next year. 

“They will not be disappointed. Suppliers at the fair have met the credit crunch head-on and will be introducing exciting, innovative products with keen price points to tempt buyers.”

Jude Biddulph, designer for award-winning Suck UK, an exhibitor in Design-led, comments: “We are denying that the credit crunch exists and are planning to introduce 12 new products at Autumn Fair. 

“It is our major opportunity to showcase new ranges pre-Christmas.  Our firm belief is that now, more than ever, companies need to make themselves stand out by launching new designs to keep interest in their brands at a high among retailers and the public.

“Suck UK has already moved to add more affordable gift items to the collection and will continue this trend for the forthcoming season.”

Widdop Bingham typifies the approach of go-ahead companies of all sizes. It will be “ramping things up” for Autumn Fair and is designing its own products to ensure exclusivity in the marketplace and suitability for UK independents and their customers.

Lesser & Pavey managing director Julian Hunt comments: “We will be showing lots of new, value-for-money, well-packaged products. People are buying little and often and are telling us they want price points below £20. We have diversified and, like all good businesses, adapted to market conditions. We are very upbeat.

“Our feedback is that since Christmas, trade has been better than expected for many retailers. Some on the coast have done particularly well.”

The ‘staycation’ trend – with people holidaying in Britain or taking day trips – appears to have boosted sales, while the weakness of the pound has attracted overseas visitors.

Autumn Fair reaches a dedicated audience of independents, department stores, multiples, online and mail order retailers. It is a buying show – 81% of all visitors hold direct purchasing responsibility, with 25% of buyers attending over two or more days.

Henri Davis, buyer of greetings cards for The National Trust, says: “So far, we are having a good year. People who live in the UK are staying at home and there are lots of visitors. 

“At Autumn Fair we will be looking for the gaps that we haven’t already filled for next spring and beginning to plan ahead for trends to make sure that we are not getting left behind.”

She is also a consultant in the independent retail sector and adds: “I am looking for new opportunities as markets change. Pricing of product is crucial, but it’s about offering good value – so it doesn’t have to be cheap. What it has to represent is fantastic value for money and functionality, coupled with good price.

“Innovation is important because people want something that’s new and different. When they are being a bit more cautious with their spend they want to feel they are buying absolutely the right things. They are being more discerning, which makes us work a lot harder – but that’s great. It means we are doing a better job and being much more thoughtful about what we are offering the consumer.”

Julie Goucher, director of buying for au naturale, which has 46 big home and gift stores around the country, comments: “Anyone who doesn’t attend Autumn Fair must be crackers! Where else can you go at that time of year and see so much product under one roof?

“The timing of the show is also good. I will be looking for things we are going to place in the early part of 2010 – Valentine’s, Mother’s Day and Easter products.”

Product trails at the show highlight the path of the buyer when planning their visit and around the fair. Each trail identifies a key selling-point for retailers investing in these companies and the product logos enable instant recognition. Signing up for relevant trails is free for all exhibitors.

The New Product trail highlights suppliers who are launching new products exclusively at Autumn Fair, while those looking for eco-friendly and fair trade markets should follow the Ethical Product trail.

Autumn Fair celebrates home-grown talent with the season’s biggest collection of British-designed product, which can be found on the Designed in Britain trail. 

New for 2009 is the Licensed Product trail for retailers looking to source original artwork, surface design and images.

International and British suppliers who want to do business with retailers from around the world will be identified on the Exporter – New trail. 

The Gift of the Year House – featuring all this year’s winning and highly commended products – will once again be a feature of the show in hall 4.

Trade bodies will be strongly represented. The Giftware Association, British Home Enhancement Trade Association (BHTA), British Hardware Federation (BHF), Fine Art Trade Guild, Anti Copying in Design (ACID) and the Birmingham Assay Office will all have stands at the fair.  

Free seminars for retailers are still being finalised.

Roz McGuinness, sales director of the show, says: “Last year’s Autumn Fair exceeded expectations and despite the downturn we believe that optimism is rising in the industry. We expect tens of thousands of buyers will again flock to the NEC to stock up for Christmas and spring.

“Retailers and suppliers tell us that the Autumn Fair dateline is exactly right. The show comes at a time when shops have assessed their summer sales and require stock for their busiest trading period of the year. Generally, they now require product more often and the early September show enables them to order and re-order for pre-Christmas delivery.”

The fair is edited to ensure a seamless buying experience across all its halls. The dedicated sectors fall into Giving and Living, aiding navigability and allowing easy identification of products. 

McGuinness points out that a number of exhibitors have, however, diversified and this year their offering will be more eclectic: “Although we have specific Gift and Home halls, it is important to stress that buyers will be able to discover gifts within Home and Kitchen & Dining, while Home products will also be found within Gifts.”

GIFTS (hall 5)

The most extensive selection of gift ideas and fast-selling ranges attracts a massive audience of buyers every year to a hall that will include heritage and souvenirs, toiletries and well-being, as well as candles and collectables.

There has been a recent flurry of bookings from exhibitors who are now more optimistic after their worst fears over sales failed to materialise. 

Autumn Fair exhibitor Hansen UK says that the home, leisure and tourist retail sectors appear to be facing the recession with defiance and in the last quarter the company has built and opened new or refurbished shops every 10 to 14 days. 

It is launching its Country Style look to give premises a homely image or a more contemporary feel and style. 

New products – such as the Hansen’s Vertine Showcase and Gondola systems and fusion wall and gondola systems – are coming on stream at each show and Autumn Fair and Spring Fair are “the choice venues” for its launches.

People who are spending more time ‘nesting’ and entertaining at home are choosing to accessorise their living space to create warmth and a sense of wellbeing. As a result, buyers at the fair will find good value, high quality artwork, garden furniture and textiles included as part of many supplier launches.

Returning exhibitor Malini will show value-driven ranges while continuing to feature the same design-led inspiration of its core range. The company’s cushions will enable retailers to be as competitive as possible in this cost-conscious environment. 

Malini will be introducing new colourway ranges inspired by the fashion catwalks of Milan and Paris  - Green/White Story and Damson.

Marvells’ recent revamp culminated in a new colour catalogue. The company will show lots of exciting wall art and general gift pieces at the fair.

Some independent gift outlets are noticing that their customers are loath to venture far from home to shop. They are therefore looking to buy a variety – not volume – of new products from suppliers to reach all potential buyers – and their disposable income! They also want goods that stretch their money further or fulfil nights of entertainment at home rather than expensive evenings out.

Retailer Kirsten Linton, owner of Cornucopia and a Gift of the Year judge, confirms that the trend is “certainly working in our favour” but adds that “you have to have new product in stock if you want to thrive, otherwise your customers don’t come in”. She will be at Autumn Fair to look for new ideas for next spring.

There will be a focus at the show on Christmas gifts for men from retailers seeking quality products that are both masculine and functional.

While photo frames and sentiment-driven items continue to be the backbone of the offering from Widdop Bingham – which will launch up to 1,500 products – the company will also show men’s gift sets in great packaging.

Authentic Models has a range of classic writing boxes – hand finished to give a French antique and ivory look and all completed with solid brass corners and decoration. Hand made signature boxes feature windows to display Venetian glass writing pens and crystal inkwells. Pen sets and inks will also be available.

The first Simon Drew tin range from Elite Gift Boxes quickly sold through and the company has added another three tins to this quirky and individual masculine offering. 

Piggy Bank, a special Elite commission, features a poem about saving money in a tin rather than a bank. And, for the first time, the company has made a tin that cannot be opened!

Elite owner James Brierley says this Simon Drew range has not only been popular in the UK, but also in Australia and New Zealand: “It is one of the highest volume selling tins exported to the other side of the world.”

Lesser & Pavey will exhibit a wide range of mugs for motor enthusiasts and desktop games, as well as its fast-selling doorstops and kitchenware.

With sales of re-usable shopping bags reported to have increased by 1000% in the last year, different ranges of eco-friendly bags from various suppliers will emerge at the show. 

GOT-A-BAG.com will launch the Roll Bag – which can, if required, be fully custom printed – while EcoFriendlyBag.co.uk will show classic styles in vibrant colours, which are also a feature of the hemp bags from Arrogance Accessories.

Inspired by Emma Bridgwater’s best-selling pottery designs, Blueprint Collections will be unveiling its new Polka Dots and Black Toast bags. These will be available in shoppers and totes. There are also cosmetic bags, a folding bag, vanity case and umbrellas, all of which co-ordinate with Blueprint’s stationery lines.

The home fragrance and body spa ranges at the show are designed to enhance a feeling of wellbeing, while the candles and diffusers are heavily influenced by the seasons. According to retailers, candles in tins continue to be strong sellers – with customers drawn by appealing fragrances – and global sales of diffusers have increased by 700% in the last 12 months.

Heaven Scent Incense’s Pop Jar candles afford the opportunity to keep the jars for storage. Its Natural Spa Candles are aimed at consumers who want to choose their own aromas, and individual bars of organic soap in a box give a choice of essential oils or fragrances.

Heart of the Country will show clean burning soy candles, which last longer, and its best-selling range of Greenleaf Scented Envelopes, while Arrogance Accessories will unveil cosmetics made from plants grown in Hawaii, as well as hemp foods.

Stone Glow’s Eco Wick candles have wooden wicks that emit a subtle crackling sound and also intensify the fragrances – lavender, vanilla and water lily. 

CB Imports will make its debut on a large stand in hall 5 – with pottery, glass, artificial flowers and a range of giftware – as will Eurostick, offering new charms and gift ranges. 

Heart of the Country and IEP Wholesale have more than doubled the size of their stands, while Bomb Cosmetics has also taken more space.  Rayknight Enterprises will return after a three-year absence.

New company Box of Delights – which specialises in the production and delivery of custom-made wooden gift hampers – will be making its first appearance at a trade show.

New to this year’s Autumn Fair is the Speciality Food section. With speciality and gourmet food purchase at an all-time high, this exciting new feature will provide unmissable exposure and selling opportunities for everyone working in this industry sector. Kingfisher Teas and Sweet Thoughts will exhibit at the show for the first time.

‘Making from home’ is popular once more, with consumers re-discovering crafts and hobbies. The new Craft it Yourself section – where Krasnaya Nesting Dolls makes its Autumn Fair debut – provides exhibitors with a dedicated showcase for their products. Its synergy with Toys, Jewellery & Fashion Accessories and Gifts will offer perfect cross-over buying opportunities. 

There will also be a British Crafts section for visitors who are keen to buy British and who wish to take advantage of the growth of craft products.

Retail Services will be found under one roof in this new section, which will showcase everything from Epos machines and computer services to management systems. Here, TIC Webshop will make its first Autumn Fair appearance.

Returning exhibitors in hall 5 include Container Group Buying, Nemesis Now, Ian Snow, Out of the Blue, Giftworks, Robert Taubman, Whitehouse Leisure and Instant Gifts International

Mike Ganley, vice-president of Gund UK, comments: “Gund UK will be adding to all its plush ranges and launching product for spring 2010 at Autumn Fair. We exhibit because we service the independent gift trade, whose retailers attend the show in high numbers. We see new customers, open good new accounts and we take orders. Autumn Fair is a very important part of the gift industry’s make-up.”

DESIGN-LED GIFTS & SUMMERHOUSE (halls 3 & 4)

Europe’s leading brands will be showcased in Design-led Gifts & Summerhouse, with numerous product launches from suppliers offering innovative and stylish gifts and gadgets, children’s gifts, art ceramics and decorative glass 

This section will welcome first-time exhibitors and returning favourite companies, some with bigger stands.

Cake is taking more space and managing director Richard Allen, who has exhibited for the past six years, comments: “We have seen our sales increase year on year at Autumn Fair, which is always great for us.” 

Cake will extend its range of Puppy Bumper Stops at the fair after the “fantastic, positive reaction” it received at Spring Fair. The company will also exhibit new designs of its successful Dog Doorstop. 

It has also introduced a draught excluder in various fabrics, from full leather and wax cotton to the best-selling candy stripe.

All products are made in the UK by Cake.

Able and Baker, supplier of contemporary giftware and lifestyle accessories, will make its Autumn Fair debut. Designer/owner Charlotte Langley says the company will introduce two new ranges – China & Ink and Coastal Blue – comprising ceramics, kitchen textiles and giftware.

Also appearing for the first time will be Lua, which will offer a range of silk and velvet bags and accessories, including purses and scarves. Director Emma Noble is hoping the company can attract UK buyers with its latest designs and colourways.

Licensed giftware company Rock Off makes its show debut in Design-led with a range of boxed mugs, key rings and cards featuring the Kings of Leon, Pink Floyd, The Who, U2 and The Beatles.

Other companies new to the fair include Appleson Agencies, Atelier de Famille, Bellingham Soap Company, Cariboo UK, Hot Off the Press, Jane Adams Ceramics, Lorna UK, Melt, Peartree Heybridge, Revolve (by Cutouts Ltd), Swazi Art, The Write Gift and Tom Kosmala. Locomocean will return to the show.

Gift Republic will be back with a bigger stand and an exciting range of new products which, according to marketing executive Nick Mee, will be launched in an ingenious way. “We have always enjoyed success at Autumn Fair – the marketing of the show is superb,” he says. “We are quietly confident that our new products will stand out from the crowd.”

Adornment by Gilli Reeves will debut at Autumn Fair. Gilli Reeves comments: “I specialise in the design of hand painted commemorative pillows, which are ideal for any occasion. They make wonderful gifts to celebrate any event, such as a wedding, anniversary, christening or birthday.”

Her chosen fabric is Ivory Shantung polysilk. Script is added using an acrylic paint, which is pink or blue in the baby line, but gold throughout the rest of the ranges.

Solo, an established supplier of quality silver and leather gifts, will launch a totally new range of products under the umbrella of The Metal Stationery Company, including notepads, diaries, journals and photo albums, made from Alu-lyte, an incredibly versatile and flexible new aluminium material.

Tanya Rose, creative director of Solo, comments: “Alu-lyte is already proving extremely popular for us in the corporate market and so we’ve decided to use our in-house printing and manufacture to create totally new, exciting and contemporary designs for retail too. There’s nothing like this on the market at the moment so we’re very excited to launch the range at Autumn Fair.”

Apart from the 12 new products it will introduce at the show, Gift of the Year winner Suck UK has made its best-selling Sunjar range available in pink. It is also hinting that it is taking on board comments that designs of the popular Cat Playhouse range – showcased on The Apprentice – aren’t girly enough and a new style will be added “to appeal to the ladies”.

Castle Melamine will unveil The Brightside, a “gorgeous” range of 16 cleverly-worded coasters designed by Emma Bright from old print blocks, while former Gift of the Year winner, HeadsUp Design, will launch two new alarm clocks. 

One is in the shape of a birdhouse and comes with a perch which houses the snooze button and light for the clock face. Sleepers can be awoken by either the sound of songbirds or bleeping. It is available in five chic, single colours, while a version for children’s bedrooms features silkscreens of birds and comes in either two-tone pink or two-tone blue.

Products from Walton Designs London can be found in the best department stores and independents, as well as the most prestigious retail outlets in over 20 counties. The company will launch new product and showcase its three brands at Autumn Fair.

WD London offers vibrant, stylish and sophisticated cufflinks, while “for the man who merits magnificence”, the Thora Walton Signature Collection cufflinks are described as “an essential indulgence”.  The collection features a myriad of semi-precious stones, Swarovski crystals and vivid enamels set in both precious and non-precious metals.  Duncan Walton Luxury Accessories comprise a collection of cufflinks, leather goods and accessories.

Sonia Spencer Designs will unveil its Pantone Reversible Cufflinks, which supplement the Pantone Chip range of cufflinks and keyrings that have been so well received in the marketplace.  Sonia is also working on a new collection of contemporary Chunky Domes inspired by retro fabrics.

Chocolate on Chocolate will launch a new range of Me to You chocolates featuring Tatty Teddy images. It will also be showing its medicinal-themed chocolate, which will include “chocolate pills” – a month’s supply in a blister pack.

Overseas companies in Design-led include Lisbeth Dahl, Mathmos and UMBRA. Taking more space will be Big Decs, Culinary Concepts, Envirosax, Gaeltag Keltika and Sterck.

The colour purple is big news in glassware, and blue glass and the rich, opulent colours of jewels such as emerald, ruby, sapphire and amethyst also appear to be making a major fashion statement. And simple shapes are a ‘must’ for 2009.

Patterns – when used – are geometric, with product clearly defined and without blurred edges.

Bristol Blue Glass (South West), specialising in hand-blown Bristol Blue Glass, will make its show debut and introduce Silver Luxury, which is aimed at the top end of the market. Hand made by English craftsmen, the range features silver fittings and decoration on lead crystal blue glass. The company also offers a restricted range of items in cranberry and clear lead crystal.

Among the new ranges being unveiled by Nobile Glassware is Fantasia. Nobile supplies affordable quality products, from floral, deep-etched glass and solid colours to glass that has been delicately hand painted

Each piece in the Star Glass collections is mouth-blown and hand decorated. On some pieces, a swirl or air bubble may be found, which is one of its attractions and emphasises the individual nature of the glassware. The company offers a wide choice of classic and modern styles, for special occasions and everyday use.

Chandeliers and photoframes will be among the glassware shown by Summerhouse exhibitor India Jane.

Fragrance products will be strongly represented in Design-led. 

John Hughes, general manager of Voluspa UK, says that consumers are looking for better value – not just cheapness – and this is represented by candles that burn cleaner and longer.

Voluspa UK will be launching its new fragrance candle range, The Seasons. This will feature French Bourbon Vanilla, Fleurs de Fete, Soleil, Winter Cherry, Dahlia Orange Bloom, Panjore Lychee, Japanese Plum Bloom and Gojie and Tarocco Orange. These candles are housed in metallised containers. Votive candles and three-wick candles will also be available.

Voluspa UK is a subsidiary of Voluspa US in California, where all the waxes – the majority soya – and candles are made. Its £24.95 soya candle, in a glass jar and presentation box, has a burn time of 85 hours.

Ashleigh & Burwood is preparing for what it predicts will be a busy show. The company has enjoyed “fantastic sales” at major exhibitions in the last year and says the highlights at this year’s Autumn Fair will include its Fragrance Lamp range – with new fragrance launches – a new premium reed diffuser range, plus extensions to the successful Luxury Diffuser range.

There are over 70 eye-catching lamp designs, gift sets and a comprehensive selection of fragrances available in two sizes.

Pintail Candles will launch the Fusion range for Christmas 2009. This will include new reed diffusers and three different sized, boxed, glass candles.

Clippykit is teaming up with Polaroid to introduce the PoGo, which fits into a handbag and is said to be the smallest-ever printer. The PoGo has the capacity to print photographs via Bluetooth from a mobile phone and is available in three colourways – Clippykit pink, metallic red and black.

The prints are somewhat smaller than the early instant photos, but they have a sticky back and can be fixed to notebooks or diaries or on to the special set of Pogo cards designed by Clippykit for Polaroid.

The new winter collection of plastic housewares from top German design-led company Koziol – across kitchen, living and giftware – will be shown on the stand with PPD Paper Plus Design.

The company is the UK subsidiary of Paperproducts Design, the leading German manufacturer of design-led paper napkins and Sniff pocket tissues. PPD’s stylish and original collection also includes an extensive range of porcelain and bone china tableware gifts.

In this section there is a strong line-up of children’s brands and suppliers that include: Kidorable, Bugzz Kids Stuff, Little Pals, Baby Nat, Jellycat, Rich Frog, Welly Warmas, Write On, Gotto Smile, Think Pink…and Blue2, Balloon Bijoux, Spiegelburn, Coppenrath, Tyrell Katz, Moulin Roty, Vilac & Petitcollin, Trousellier, The Little Dog Laughed, Lanka Kade, Powell Craft, Stardust Gifts, M.E.G. Card & Gift, RJB Stone, Inch Blue, United Oddsox, Doudou et Compagnie, Histoire d’Ours and Zoobookoo International.

Bombay Duck, Disaster Designs and RJB Stone will offer children’s-related products.

TOYS (hall 5)

According to retail tracking group NPD, the volume of UK toy sales grew by seven per cent in 2008, with the value of the UK toy market now estimated at £2.9bn1.

That’s good news for suppliers working within this massive sector, and even better news for retailers looking to boost their revenues during this difficult period.

The collapse of Woolworths has left a gap in the market and many suppliers in the show’s Toys’ sector are reporting that trade either increased or was even in the first half of 2009. They are cautiously optimistic about Christmas sales.

Toys will be home to big-name manufacturers and traditional toy and game companies. There are new exhibitors and some companies have increased the size of their stands, reflecting the huge array of product that will be unveiled.

Keel Toys will be showing new nursery and teddy bear ranges, as well as its complete spring season 2010 offering and product for Valentine’s, Easter and Mother’s Day.

The company sets out to help customers achieve impulse sales – and profits – with soft toys and fashion accessories from an ever-evolving range that is beautifully designed and manufactured and competitively priced.

Head of marketing Steve Cox describes the new nursery range as “very strong” and adds: “It has all the qualities that people look for in Keel Toys – great design, quality of finish and ‘safety assured’ for the nursery market. We are also giving additional value to the retailer and consumer.”

The ‘can do’ attitude of the US has seen the return of American company Enchantmints for a second season, with a larger stand and bigger range that will include Tooth Fairy Boxes, Lunch and Snap Boxes, books and puzzles.

A coup for Toys is the debut of Melissa & Doug®, one of the leading designers and manufacturers of educational toys and children’s ranges in America. They have almost 800 unique products for children of all ages.

From puzzles to puppets, plush to play food, magnetic activities, music, and arts and crafts, their ranges cover every interest. Melissa & Doug® are committed to producing products that offer value, quality and good design and a huge number of awards reflect their success. 

Flashwear is the home of the latest craze – innovative products made from a special technology called electroluminescence. The company will showcase the range for the first time at Autumn Fair. It encompasses clothing, as well as home, kitchen, lounge and desk accessories.

There has been a return to dress-up and all pyjama playsuits in the Play’n’wear collection from Universal Standards (UK) – new to the show –  are based on characters from the past and current role models including nurses, policeman and firemen. The Timeline playwear collection introduces a Chinese Emperor and Roman Centurion, which have been developed alongside the British Museum and the V&A. 

Frilly Lily also makes its Partywear show debut, and returning exhibitors include Katz Dancewear and Travis Designs, which has extended its stand having acquired the Mitty James Beachwear range – a market leader in children’s dressing up costumes.

Travis Designs managing director Malcolm Travis comments: “The MJ range is a perfect fit alongside our existing products that are already sold to a wide range of independents, web retailers and department store customers that span children’s clothing, gifts, toys and specialist shops in the UK, Europe and Australia.”

Travis is also adding to its Dress Up By Design, ready-to-buy range with Fantastic Fairy introductions - Tropical Fairy and Daisy Fairy dresses – and Emboidered Wizard with Crooked Hat, Flamenco Dancer, Princess Pauper Reversible Costume, Duchess Ballgown and the limited edition Petal Ballgown.

Walltastic is the next generation of interactive 3D designer wallpaper for children, which provides an easy and cost-effective way of decorating children’s bedrooms, nurseries, playrooms and games rooms. Other products in the range include Fridge-Tastic™ and Wash-Tastic™.

Making its hall 5 debut, Tiny Todds – distributor of soft toys and baby gifts from Swedish company Teddykompaniet – has taken twice as much space, while returning exhibitor Millars Ark Toys has more than doubled the size of its stand.

The Little Experience brings to the show creative things for children to do and make. Create-it, build-it, stitch-it and knit-it are just some of the kits that are available and include everything needed to create bears, rockets, castles, ragdolls and monkeys.

Child’s Play International is more than just a publishing programme, offering learning to children, parents and teachers through play, motivational activities and interactive communication. Its products include board books, baby signing books, child’s play library, non-fiction and games.

Familiar names in Toys will include Aurora World, Tobar, Paladone, Thumbs Up (UK), Paul Lamond Games, UK Import Corporation, Great Gizmos, Brainstorm, Esdevium Games, The House of Puzzles, Payday Games, Wooden Toys and Alphabet Jigsaws. 

Ethical wooden toy company FairWood will be introducing 40 new lines, while Bigjigs returns to the show for the first time since 2007 with an impressive offering of products.

In Japan – regarded as a major trend indicator for the UK – there has been a steep decline in video gaming, which could bode well for traditional games as families seek to make less expensive purchases.

Retail outlets are increasingly looking to develop their own websites to boost sales and looking at in-store opportunities with low price point products that will grab the disposable pocket money market. 

Smaller items such as die-cast models, flying toys and gadgets, which can be placed at till points, are expected to be popular this Christmas and sell well at Autumn Fair.

Three years ago, the birth rate in the UK was the highest in 26 years, causing a pre-school market boom as relatives bought presents for new arrivals. The emphasis has been on new learning resources and a strong movement for a return to gifts such as wooden puzzles and wooden toys painted in bright colours. 

Role-play toys have also experienced sales growth.

Kids Cooking Co – new to Autumn Fair – will be launching its Cookie Cutters in organza bags. The pink one contains three shapes – a rabbit, a butterfly and a heart - while a rocket, a car and a gingerbread man can be found in the blue bag. John Crane will show its kitchen role-play range.

Planes, helicopters and cars continue to be a force in the marketplace. Bladez Toyz, which designs and supplies cutting-edge radio controlled toys and gadgets, has an exclusive range that includes Terminator Salvation licensed products. Trimex UK’s range will feature the Spy Car.

Magical Play Times says it is defying the credit crunch and has added two new brands and over 70 new products to its Scandinavian designed range, including oskar & ellen’s Let’s Play Ice-Cream Van!, Let’s Play Sushi Bar! and Teddy Bear Hat & Tail set.

Launched in summer 2008, Fellia supplies bicycles and licensed kids’ bikes – Spider-Man, Disney, Star Wars – and also accessories, including helmets, lights and locks. Managing director Jazz Walia says: “This is our first trade show and we will be launching our new fixed-gear bike. We are looking to attract interest from European as well as UK buyers.”

Returning to Toys is The Wagon Company, supplier of traditional, well-built wooden play trucks which are of a very high quality. It will also introduce the Radio Flyer Scooter – based on the iconic retro scooter – which comes with music, beeping indicators and storage under the seat.

Roz McGuinness comments: “Toys at Autumn Fair International is a well-established sector, with visitors coming from across the UK and overseas to take advantage of the wealth of innovative products on offer.

“We’re delighted that the show’s appeal is reaching as far as America, and suppliers there are recognising the great advantages of showcasing their products to an international audience.”

JEWELLERY & FASHION ACCESSORIES (hall 4)

Autumn Fair provides the season’s largest collection of costume, fashion and designer jewellery, as well as clocks and watches.

Exhibitors here are focusing on top quality design and offering high value at low cost. Ranges are being expanded to cater for all price points, with unique, bright, multi-coloured pieces aimed at beating ‘recession blues’.

Michael Bonser, director of Aqueo Design UK, comments: “It is a show where the buyers really do seem to walk every aisle and look at everything on offer.”

He adds that despite not being in the best location when the company made its debut at Autumn Fair in 2008, Aqueo overcame limited space with a creative low cost stand and was able to attract new buyers. 

“It’s a great show to find new customers from the UK and abroad. The support from Emap Connect Home & Gift is very good before, during and after the event – and the timing is perfect.”

Ethical and natural jewellery and accessories are on-trend, as are statement pieces.

Costume and fashion jewellery supplier Fatlip will be taking its largest-ever stand at the fair, which has consistently been its most successful show.

Fatlip trades ethically with its suppliers and sources 90 per cent of its jewellery in person from family businesses in South America and South-East Asia.

Director Sarah Watmore says the company will launch 20 new products at Autumn Fair, including the coloured aluminium range Amarella. Fatlip’s business is approximately 10 per cent up on last year.

Mint Design’s jewellery and accessories are globally sourced – hand crafted and inspired by the traditions and cultures of many different countries. Each season’s collection features an eclectic mix of designs using many natural, sustainable materials and rich luxurious textiles.

Much of the Mint jewellery is made by small groups of artisans producing exclusive hand-crafted designs in stone, wood, shell, resin, horn, mother of pearl, ceramics, silver, semi-precious stones and crystal.

For autumn/winter the ‘global traveller’ style echoes the trend of a mixture of world prints and patterns. For jewellery, this is translated into big, chunky accessories with subtle ‘world tribal’ touches – tassels, markings and intricate carvings and shapes.

Mint also goes back to nature with coloured misshapen stone necklaces, while glass multi-stranded bracelets and earrings are inspired by berries of the forest. The company will also offer elegant animal brooches, flower head corsages and striking glass jewellery.

For Christmas, there is a strong Scottish tribal tartan fabric-covered, themed selection of bracelets and necklaces.

With consumers spending less on clothing, accessories are booming . Bags and scarves are especially strong.  And because Autumn Fair is geared to the Christmas season, evening and party accessories for gifting and self-purchase are an important part of the offering in this hall.

Some handbag trends hark back to the 1980s and there are zebra stripes, deep dramatic colours – navy, plum, purple – futuristic designs and ‘secretary chic’.

Taurus Leather will launch a new range of fashion bags authorised by the internationally-renowned Elite Model Agency. The Elite Model Fashion Collection from Paris is changed every six months to maintain its freshness and keep it at the leading edge of fashion and colourways. Prices are from under £20.

Taurus last exhibited at Autumn Fair in the mid-Nineties and managing director Martin Galdas says: “It works for us in terms of widening our market. Other shows can be too targeted and so cut down on the possibility of new accounts in different market segments.”

Recent trends have been for large bags with plenty of fittings and decorations, such as tassels and bows. There have been adventurous greens, yellows, reds and purples, with rich, strong colours becoming more muted in the autumn – burnt orange and ochre, for example.

Mr Galdas adds that shiny patents and animal prints have featured strongly and are set to continue through next season, and stresses that all trends will be reflected in the Elite range.

In vogue are fascinators and brooches in stunning vintage crystal – a nod to the vintage trend.

Bridal jewellery is a developing market, offering great opportunities for fashion accessory retailers. Weddings are big business – even in a recession. Women are moving away from traditional wedding accessories and looking for sleek jewellery with sparkling stones and vintage-inspired designs with floral detailing.

Metal necklaces in geometric designs are fashionable, as are cuffs and bangles, big chunky beads in turquoise, Tiger’s Eye and lapis.

GREETINGS & STATIONERY (hall 4)

Britain is the creative hub of the greetings card industry – worth £1.3 billion annually – and Autumn Fair is its seasonal highlight for buyers of cards, stationery, giftwrap and posters.

While 53 million fewer Christmas cards were sent last year – with e-cards becoming increasingly popular – the demise of previously big players has created new opportunities for independent retailers

And changing buying patterns are benefiting Autumn Fair exhibitors, with independent retailers and some multiple stores delaying their purchasing decisions on card ranges such as Valentine’s and Easter. The fair’s dateline is also ideal for companies targeting buyers of Christmas cards. 

The Greetings & Stationery hall works well for suppliers and buyers. Many retailers make it their first port of call, but exhibitors also attract visitors from neighbouring Design-led Gifts and Jewellery & Fashion Accessories who are looking for crossover buying opportunities.

Says David Corner, managing director of Portfolio: “Autumn Fair is always a great show for both our companies, Portfolio and Heaven Jewellery. The excellent layout and contemporary feel of hall 4 enables businesses like ours, selling design-led cards and jewellery, to see buyers from across a broad spectrum of retailing as they tend to walk every aisle.”

Hand made, hand crafted cards are high-profile this year, as are eco-friendly cards. And those featuring photographic humour and animal humour are helping to lift the economic gloom. Colours are bold and strong. Greetings cards for civil ceremonies and the gay community in general continue to sell well.

There is a trend in stationery towards eco-friendly products from companies such as Paper High, which specialises in natural journals and photo albums that are hand made by small family producers in India, Sri Lanka and Nepal.

The Cardgains Village will once again be at the heart of the Greetings & Stationery hall, giving easy access to 23 major greeting card companies in one place.

Marketing director Penny Shaw confirms that the Village will feature new and returning exhibitors and be the same size as it was at last year’s Autumn Fair, which was “a great show, meeting all our expectations”.

Exhibitors who have booked ‘pods’ in the Village include The Art Group, Second Nature, Santoro Graphics, Real & Exciting Designs, Rainbow Designs, Rainbow Cards, Quitting Hollywood, Present Time, Plus Cards, Paperclip Cards, Paper Rose, Noel Tatt Group, Museums & Galleries Marketing, Jean Barrington, Is It Art, House of Sarunds, Busquets Gruart S.A. and Mint Publishing.

Autumn Fair sees the launch of Bo Griffin, publisher of vibrant greeting cards and giftwrap – “designs which forge vivid colours, funky icons and eclectic images into unexpected treasures”.

On view will be Bo Griffin’s exclusive Christmas cards and five new ranges of greeting cards – Pic n Mix, Celebration, Cars n Dolls, Mateesh and Silhouette.

Award-winning exhibitor Glebe Cottage continues to grow and reports the best-ever first quarter in its 15-year history. 

It claims to be the only CarbonNeutral greeting card publisher, holding its own FSC chain of custody and making a series of ‘eco-commitments’ which apply to all of its products to ensure they are a really ‘green’ choice. 

For example, the new Wildfowl and Wetlands Trust 2010 calendar from the company is printed on 50 per cent recycled paper with vegetable based inks at a UK printer powered by Green Energy

As well as this calendar and new ranges and products for 2009, Glebe Cottage has also published bespoke items for organisations including The Forestry Commission and The Lost Gardens of Heligan.

Jobsworthcards.co.uk, which has increased the size of its stand for a third successive year, will unveil its humorous new photographic range, Monkey Business.

The supplier has grown dramatically in the last 12 months and has product in John Lewis and WH Smith, as well as exporting all over the world.

Partner Marc Holland says its contemporary, humorous photographic range has proved very popular and the company is regularly being pressed by major customers for new designs. 

While continually adding to its core range, Outside the Box, it has also recently launched a new black and white photographic line, Nun Too Serious, with the 10 designs attracting overseas interest. A further 12 designs, covering both ranges, will be launched at Autumn Fair.

The direct route certainly paid dividends for photographer Greg Shepherd, who owns Photowrap, which supplies gift wrap, gift tags, greeting cards and diaries for all occasions.

He phoned Charles Letts & Co to ask the company if it would consider using his images on their diaries. They requested details of his website and within half an hour had called him to do business!

The results of the licensing deal can be seen on Photowrap’s stand – six academic diaries and six four-year diaries featuring Greg’s photographs.

Artists are always looking for new opportunities in Greetings & Stationery.

Making his debut at the show will be John Brenton, who uses oils to capture the beauty of the Cornish coastline where he was born and raised.

He says: “I sell through galleries, but many people can’t afford my paintings and 18 months ago it was suggested that there would be a market for cards from the originals. 

“Since then, they have sold very quickly, so I thought I would try Autumn Fair to see if there was interest from card and gift shops.  I will be bringing about 30 different cards to the show.”

Art cards from The Elm Gallery in Yorkshire will also be on show at Autumn Fair for the first time. Liz Clarke – who along with fellow artist Dave Marsh finds inspiration from the stunning local views – is hoping that the show will help widen distribution, which is currently limited to a small number of galleries and gift shops, mainly in the region.

They have produced a range of over 100 cards, which include vibrant prints of Liz’s mixed media paintings and the gentler, finely detailed work of Dave Marsh. Subjects feature flowers, foliage, animals, birds, landscapes and mystical themes, with cards added as paintings are produced.

Watercolourist Emma Ball, who made her debut at Autumn Fair, returns to the show with a vast range of greeting cards. Emma will be launching 12 new designs of Christmas cards – with a percentage of sales from these going to The Children’s Society – and 12 new die-cut birthday cards for children. Her big-selling range of cards depicting places in the UK and Ireland will also be on view.

Another artist, Claire Louise, will show an unusual range of greeting cards. Sources of inspiration for her designs include outdoor pursuits, the Moulin Rouge and Marie Antoinette. 

Contemporary gift-packaging designer Penny Kennedy will be back after a year’s absence. The company has signed an exclusive UK distribution deal with stationery company Turnowsky, specialists in foiled and embossed wrap and cards. 

Also on view will be cards and gifts from Takkoda, who are new to Autumn Fair.

Coles Pen Company, which supplies leading brands of fountain pens, ball pens, pencils and roller balls, has won exclusive UK distribution rights for Visconti pens from Italy, which have become synonymous with beautiful writing instruments and technological advancement. 

Visconti pen themes regularly pay tribute to people and places that have left their mark on civilisation.

Coles’ director Keith Cole says there will be some “stunning Visconti pens” at the show, which he describes as “the best fair of all for our business”, adding: “We have cut back on a lot of shows.”

The company will also exhibit an innovative range of pens from Ohio of Japan.

GB Eye, supplier of contemporary posters, prints and canvases, will make its debut in Greetings & Stationery.

HOME INTERIORS & ART (halls 2 & 3)

This is the autumn’s leading event for occasional furniture, soft furnishings, lighting, home accessories, bed and bath products as well as wall décor and artworks from both leading publishers and independent artists.

Among exhibitors making their debut in Home Interiors & Art is Danish supplier Miss Etoile, which will unveil its beautiful autumn collection.

The interior home decoration company will offer a comprehensive range of stunning products, including furniture, lamps, Indian ‘treasure boxes’, cushions, mirrors, candlesticks, photo frames and glass, as well as jewellery, bags, purses, notebooks, toilet bags and umbrellas.

Ladybug Home Textiles will also appear at the NEC for the first time and introduce new season designs of its luxurious, 100 per cent organic cotton towels and robes, while retaining some of the traditional timeless favourites. 

These are supplemented by organic cotton and bamboo blend towels. All of these are produced in Turkey using hand loomed traditional weaving techniques from the 17th Century.

Ladybug will also showcase peshtemals, the traditional wrap-cum-towel  used in the Hammam (Turkish bath), and its History range of natural olive oil-based soaps from Turkey.

Other first-time exhibitors include Galaxy Mirrors, with hand crafted, high quality Venetian mirrors and crystal glass furniture and complementary accessories. The company will introduce a new antique-style mirror, small sconce and candle holders.

Also making its debut – and showing new designs in its autumn/winter ranges – is Retreat Home. Products will include cushions, Christmas decorations, candle holders, and cosmetic and toiletry bags.

There will also be a first Autumn Fair appearance for Biggie Best, which will exhibit a range of bed linen, fabrics and decorative accessories.

Hand made photoboxes from Sugarboo Designs are the latest home accessory in the US and are exclusively available through exhibitor Box Brownie Trading or selected retailers. They are a classic and unique way to display those treasured family and personal photos and buyers can create their own original piece of art by selecting from inspirational quotes and 18 contemporary colour paints.

Box Brownie Trading also has a number of solid wood photoframes that can be personalised.

Global Chic designs mirrors, bowls, platters, vases, tableware and basketware. The company, which will launch its new O’thentique collection at the show, supplies unique and contemporary hand made accessories. It focuses on sustainable production techniques by using bamboo, rattan and natural lacquer to create its designs and uses recycled eggshell to decorate them. 

McGowan & Rutherford has an extensive contemporary and traditional range, covering lighting, mirrors, furniture, decorative home and garden accessories.

At Autumn Fair the company will be expanding its offering to include garden ornaments, fountains, hall lanterns and Buddhas. It will add to its existing ranges of Venetian and French-style furniture, clocks and mirrors, as well as showing its largest-ever selection of table lamps and chandeliers. The McGowan & Rutherford range also includes numerous home accessories in glass, silver plate and aluminium, and a wide selection of tassels and cushions.

Family business Jarapa sources recycled and natural products and will be exhibiting unique cotton rugs, glassware and organic fragranced candles. 

Premier Housewares – which moves into Home Interiors – will show one of the most comprehensive offerings of product for the home – while there is also a first appearance in this section for PM and PP, with natural storage basketware made from rattan, seagrass and water hyacinth. Habasco, also making its debut in Home Interiors, will have basketware as part of a wide offering that includes ceramics, glassware, giftware, metalware and occasional furniture pieces.

Saksipots Trading will show a comprehensive range of glassware, including vases, candle holders and ornaments in contemporary and classic styles.

Danish soft furnishing company Au Maison is returning to the fair, along with Moltex, Evans Litchfield and Ambassador Textiles. Exhibitors that have also rebooked include Coach House, PD Global, CIMC, AW Morris, Hookes, Cotton Productions, Febland, RV Astley and Trade Fair International.

New exhibitor Anna Art Publishing, from Canada, is a leading fine art publisher supplying galleries and art dealers across North America and worldwide with high-end original paintings, limited edition giclees and sculptures. Anna Art will share a stand with Sheversky Fine Art.

KITCHEN & DINING (hall 2)

This renowned showcase for housewares, glassware and tabletop product also includes outdoor living and dining décor. It is the season’s largest collection of its kind in the UK and brings together some of the biggest names in the industry.

T&G Woodware managing director Patrick Gardner comments: “After seven months of planning since Spring Fair, we find many of our customers – especially independents – are ready at Autumn Fair to put into place their expectations for making sales at the busiest time of the year – Christmas and New Year. This means orders. Even during difficult times we invest time and money to make it happen for our customers as well as ourselves.”

T&G continues to develop fresh, new ideas for the kitchen, which are ideal for gifting. It has a portfolio of 650 products – from the award-winning CrushGrind® mills to ceramics and FSC beech chopping boards.

The worldwide launch of five stunning ranges of metal boxes will be one of the many highlights in Kitchen & Dining. 

French company Virojanglor, which is making its debut at Autumn Fair, has been selling and distributing high quality tin products for nearly 50 years and has a reputation for original designs and high quality.

The new ranges, by well known award-winning Parisian designer Sebastian Servaire, have been introduced by Virojanglor managing director Jean-David Curiel to take the family business – which began making tea, coffee, biscuit, sugar and gift tins in 1963 – into the future.

Designs in the Manufacture range are based on the archive artwork from the manufacturers of Sevres.  The tin containers have various shapes and uses – from tea caddies and coffee tins with Grolsch fittings, to hermetic-lid biscuit tins. The ageless artwork refreshes the homely shapes.

Outstanding design meets technical ability in the Volume range, with the 1mm raised embossing highlighted with gloss varnish for the monochrome tins and with colour for the brighter range.

The Definition range, in champagne and copper colours, has an elegant cylindrical shape, is subtle in design and features words ‘written’ around a scroll, while Mixed Words has a frenzy of letters, all individually and neatly aligned and embossed around the body of the tin, leaving the consumer to have fun searching for words! The Media range is for consumers to organise leads, chargers and the like into a stylish tin.

Dartington Crystal makes its debut appearance at Autumn Fair within the CHA Village, where it will showcase its latest selection of drinkware and gifts for pre-Christmas trading.

Marketing and design director Richard Halliday says Dartington will exhibit its latest “great value collections” to meet the needs of every festive drinker and gift buyer.

“To show what a terrific gift solution glasses make, there is a wonderfully tempting new array of seasonal gift sets and gift boxed items. Whether you want a warming hot chocolate or an ice-cool cocktail, Dartington has the best glass for it,” he says.

Typhoon, also in the CHA Village, now offers over 500 different housewares products.  It will feature an exclusive celebrity launch of a new cookware range at the show, as well as unveiling many new ceramic and textile designs, with a focus on florals, damasks and cherry blossom themes.

There will be extensions, too, to the exclusive Pantone Universe range, with Purple Magic – the ‘must have’ for this year’s fashion shows – now included in the line-up of Pantone textiles, storage, scales and shopping bags. Colour additions to the Pantone mugs’ range including Online Lime, orange Popsicle and Delphinium Blue.

There will also be a chance to see the new slimline digital scales in a variety of beautiful colours and patterns – good enough to hang on the wall and designed to do just that! – while Typhoon’s strong ongoing commitment to environmentally friendly products includes GreenPan, the eco range of pans.

Managing director Chris Stevens comments: “We are immensely proud of this season’s line-up and look forward to being able to share this with visitors to the show.”

Ethos, which offers design-led products at an affordable price, will launch Coronation Street licensed ranges. 

Managing director Paul Westwood says: “This is our big news story at the show. There will be mugs, cookie jars, cups and saucers, a teapot and even Betty’s Hotpot. We’ll have a Rover’s Return dartboard and darts, gift sets, textiles and even a mug that plays the Coronation Street theme tune. There will be two ranges – one classic and one retro vintage, reminiscent of the Seventies – flying ducks and the like!”

The company’s designer brands include Linda Barker, Aldo Zilli, Maria Westwood, Anthony Joseph and Paul Cardew.

Claire Cherry, chief executive officer of Jegs (Electrical), says that the company – which is making a first appearance in Kitchen & Dining – will be putting the emphasis on cookware ranges when it appears in the CHA Village. 

Jegs, a wholesaler of electrical and hardware products, is also enjoying success with its cookware offering, particularly the Ainsley Harriott range, which includes an electric stainless steel fryer, a digital quick-heat steamer and a rice cooker, as well as various blending and mixing appliances.

Taylor’s Eye Witness, an expanding company which was founded in the early part of the 19th Century, will also make its debut in the CHA section. Its products have stood the test of time through what it describes as “an unrelenting dedication to quality, service and technical know-how in the design and production of kitchen knives”.

It still operates from its original site in Sheffield, manufacturing and sourcing kitchen knives and other housewares-related products for retailers from around the world.

National accounts manager Chris Melia says the company will be showing the new, imported Sabatier Professional range, for which it is the exclusive UK and Ireland distributor. 

Sabatier has achieved classic status as a brand. This line, at the mid price point, comprises 12 single knives, sharpening steel, starter set and two block sets. 

Taylor’s Eye Witness also has exclusive distribution rights for Kai in the UK and Ireland, and will offer its kitchen knives – including the best-selling Shun range – at the show. Bisbell Magnetic Knife Storage products will also be on view.
Arc International, which makes its debut in Kitchen & Dining, promises “special offers” and will show its Luminarc core collections of glassware, dinnerware and kitchenware, which provide “functional solutions to everyday contemporary lifestyles”. 

VOLUME HOME & GIFT (halls 1 & 2)

Autumn Fair is one of the largest volume, clearance and stocklots trade events in Europe, attracting international suppliers of volume gifts, homewares, fashion accessories, novelties, personal care, giftware and wholesale.

There will be a host of new exhibitors in Volume & Gift, which opens a day earlier on the Saturday.

These include Japanese company Jace Co (sportswear); Tinbone (football club toasters); Peerstade (household and garden products); Irish company RTC Direct (candles); Socks World International (hosiery products); Danish company Tradehouse Denmark (clearance products); Magic Tools (tools); Polish company Blux Cosmetics (cosmetics); PR Books (books); Platinum Hosiery (hosiery); Unique Car Mats UK (car mats and accessories).

Returning to the show, after an absence, are Fashion Accessories (fashion accessories/costume jewellery) and Hamble Distribution (tools/outdoor products). 

[ends]

About Autumn Fair International 2009

Autumn Fair International 2009 is the biggest show of its kind during the third quarter, and is the most important buying opportunity for retailers seeking fast moving items for the Festive season and 2010. The show runs between 6 - 9 September 2009, at the NEC, Birmingham (Volume Hall opens one day early). Opening Times: 6th – 8th September 2009 9.00am – 6.00pm / 9th September 2009 9.00am – 4.00pm. 

The show is open to trade buyers and suppliers only. Entry to Autumn Fair International is FREE for those who have pre-registered at www.autumnfair.com. Entry to Autumn Fair International 2009 is £30 for visitors who have not pre-registered.

To register or for additional information visit www.autumnfair.com or email visit@autumnfair.com.   For details on exhibiting contact sales@autumnfair.com or call + 44 (0)207 728 4265.
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